OTAY WATER DISTRICT
FINANCE, ADMINISTRATION AND COMMUNICATIONS
COMMITTEE MEETING
and
SPECIAL MEETING OF THE BOARD OF DIRECTORS

2554 SWEETWATER SPRINGS BOULEVARD
SPRING VALLEY, CALIFORNIA
BOARDROOM

MONDAY
December 1, 2008
4:00 P.M.

This is a District Committee meeting. This meeting is being posted as a special meeting
in order to comply with the Brown Act (Government Code Section §54954.2) in the event that

a quorum of the Board is present. Items will be deliberated, however, no formal board actions

will be taken at this meeting. The committee makes recommendations
to the full board for its consideration and formal action.

AGENDA
ROLL CALL
PUBLIC PARTICIPATION — OPPORTUNITY FOR MEMBERS OF THE PUBLIC

TO SPEAK TO THE BOARD ON ANY SUBJECT MATTER WITHIN THE
BOARD'S JURISDICTION BUT NOT AN ITEM ON TODAY'S AGENDA

DISCUSSION ITEMS

3.

UPDATE REPORT ON DIRECTORS’ EXPENSES FOR THE 15T QUARTER OF
FISCAL YEAR 2009 (PRENDERGAST) [5 minutes]

INFORMATIONAL REPORT ON THE 2007 AND 2008 ANNUAL WATER
CONSERVATION BEST MANAGEMENT PRACTICE REPORT (GRANGER) [15
minutes]

INFORMATIONAL REPORT ON THE PROPOSED REVISIONS TO THE
CALIFORNIA URBAN WATER CONSERVATION COUNCIL'S MEMORANDUM
OF UNDERSTANDING REGARDING URBAN WATER CONSERVATION IN
CALIFORNIA (GRANGER) [10 minutes]

APPROVE THE IMPLEMENTATION OF RATE CHANGES AS PROPOSED
FOR THE FISCAL YEAR 2008-2009 OPERATING AND CAPITAL BUDGET;
AND ADOPT ORDINANCE NO. 518 REPLACING SECTION 25, RATES AND
CONDITIONS FOR WATER SERVICE; AND AMENDING SECTION 53, FEES,
RATES, CHARGES AND CONDITIONS FOR SEWER SERVICE OF THE
DISTRICT'S CODE OF ORDINANCES (BEACHEM) [15 minutes]
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7.  ADJOURNMENT

BOARD MEMBERS ATTENDING:
Mark Robak, Chair
Larry Breitfelder

All items appearing on this agenda, whether or not expressly listed for action, may be
deliberated and may be subject to action by the Board.

The Agenda, and any attachments containing written information, are available at the
District’s website at www.otaywater.gov. Written changes to any items to be considered
at the open meeting, or to any attachments, will be posted on the District's website.
Copies of the Agenda and all attachments are also available through the District Secre-
tary by contacting her at (619) 670-2280.

If you have any disability which would require accommodation in order to enable you to
participate in this meeting, please call the District Secretary at 670-2280 at least 24
hours prior to the meeting.

Certification of Posting

| certify that on November 26, 2008 | posted a copy of the foregoing agenda near
the regular meeting place of the Board of Directors of Otay Water District, said time be-
ing at least 24 hours in advance of the meeting of the Board of Directors (Government
Code Section §54954.2).

Executed at Spring Valley, California on November 26, 2008.

bSusan Cruz, District Se&?y




AGENDA ITEM 3

STAFF REPORT

TYPE MEETING: Regular Board

MEETING DATE: December 15, 2008
SUBMITTED BY: Sean prendergastﬂ” W.0./G.F. NO: DIV.NO. a1l1i

Payroll /AP Super;i;gg
APPROVED BY:  Joseph R. Beaaﬁgu, Chief Financial Officer

{Chief)
APPROVEDBY: German Alvarizgggééistant General Manager

{Asst. GM):

SUBJECT: Director’s Expenses for the l1st Quarter of Fiscal Year 2009

GENERAL MANAGER’S RECOMMENDATION:

This is an informational item only.

COMMITTEE ACTION:

Please see Attachment A.

PURPOSE :

To inform the Board of the Director’s expenses for the ist
quarter of Fiscal Year 2009.

ANALYSTIS:
The Director’'s expense information is being presented in order
to comply with State law. (See Attachment B for Summary and C-H
for Details.)
FISCAL IMPACT: \W

.4_‘..4-’ I
None.

STRATEGIC GOAL:

Prudently manage District funds.

LEGAL IMPACT:

Compliance with State law.

GeheYal“Manager




Attachments:
A} Committee Action Form
B) Director’s Expenses and per Diems
C-H)Director’s Expenses Detail




ATTACHMENT A

SUBJECT/PROJECT: | Director’s Expenses for the 1st Quarter of Fiscal Year 2009'

COMMITTEE ACTION:

This is an informational item only.

NOTE :

The “Committee Action” is written in anticipation of the
Committee moving the item forward for board approval. This
report will be sent to the Board as a committee approved item,
or modified to reflect any discussion or changes as directed
from the committee prior to presentation to the full board.

C:\Documents and Settings\Seanp\Local Settings\Temperary Internet Files\OLKC9\CommMtgDirExpl21508.doc




ATTACHMENT B

BOARD OF DIRECTORS’
EXPENSES AND PER-DIEMS

FINANCE, ADMINSTRATION, AND
COMMUNICATIONS COMMITEE MEETING

DECEMBER 1, 2008




Policy 8 requires that staff present the Expenses and
Per-Diems for the Board of Directors on a Quarterly

basis:

* Fiscal Year 2009, 1st Quarter.

* The expenses are shown in detail by Board
member, month and expense type.

» This presentation is in alphabetical order.

» This information was presented to the Finance,
Administration, and Communications Committee

on December 1, 2008.




Board of Directors’ Expenses and Per-Diems
Fiscal Year 2009 Quarter 1 (July 08- Sept 08)

Director Bonilla
Director Breitfelder
Director Croucher
Director Lopez
Director Robak

Total

$ 0.00
$2,610.00
$2,340.30
$ 782.63
$1,167.92

$6,900.85




Director Bonilla
Fiscal Year 2009 Quarter 1

July 08 Aug 08 Sept 08

Mileage Business
Mileage Commute
Conference/Seminars
Business Meetings
Director’s Fees

Monthly Totals 0.00 0.00 0.00
Quarterly Total

Meetings Attended
Meetings Paid* 0 0 0

Fiscal Year-to-Date 2009 (Jul 08-Jun 09)

*Director Bonilla does not request per-diem reimbursements

Qtrl

0.00

0.00




Director Breitfelder
Fiscal Year 2009 Quarter 1

Mileage Business
Mileage Commute
Seminars & Travel
Director’s Fees
Business Meetings
Monthly Totals
Quarterly Total

Meetings Attended
Meetings Paid

July 08

70.00
70.00

Aug 08 Sept 08
72.54 184.86
58.50 35.10

685.00
500.00 800.00
127.00 77.00

758.04 1,781.96

10 15
S 8

Fiscal Year-to-Date 2009 (Jul 08-Jun 09)

Qtrl

2,610.00

2,610.00




Director Croucher
Fiscal Year 2009 Quarter 1

July 08 Aug 08 Sept 08 Qtrl
Mileage Business 105.30
Mileage Commute
Director’s Fees 500.00 400.00 600.00
Travel & Seminars 735.00
Business Meeting
Monthly Totals 500.00 400.00 1,440.30
Quarterly Total 2,340.30
Meetings Attended 5 4 6
Meetings Paid 5 4 6

Fiscal Year-to-Date 2009 (Jul 08-Jun 09) 2,340.30




Director Lopez

Fiscal Year 2009 Quarter 1

Mileage Business
Mileage Commute
Business Meetings
Director’s Fees
Monthly Totals

Quarterly Total

Meetings Attended
Meetings Paid

July 08

100.00
100.00

Aug 08
11.70

300.00
311.70

Fiscal Year-to-Date 2009 (Jul 08-Jun 09)

Sept 08

22.23

11.70

37.00
300.00
370.93

Qtrl

782.63

782.63




Director Robak
Fiscal Year 2009 Quarter 1

July 08 Aug 08  Sept 08 Qtrl
Mileage Business 15.21 9.36 21.65
Mileage Commute 2.34 4.68 4.68
Director’s Fees 300.00 300.00 500.00
Travel & Seminars 10.00
Business Meetings
Monthly Totals 317.55 314.04 536.33
Quarterly Total 1,167.92
Meetings Attended 4 5 9
Meetings Paid 3 3 5

Fiscal Year-to-Date 2009 (Jul 08-Jun (09) 1,167.92




Board of Directors’ Expenses and Per Diems
Fiscal Year 2009 to Date (Jul 08- Jun 09)

Director Bonilla
Director Breittelder
Director Croucher

Director Lopez
Director Robak

Total

$ 0.00
$2,610.00
$2,340.30
$ 782.63
$1,167.92

$6,900.85




Board of Directors’ Expenses and Per Diems
*Projected Fiscal Year 2009 (Jul 08- Jun 09)

 Director Bonilla $ 0.00
 Director Breitfelder $10,440.00
 Director Croucher $ 9,361.00
* Director Lopez $ 3,131.00
 Director Robak $4.672.00
« Total $27,604.00

» *Based on actual expenses through 1st quarter




ATTACHMENT C

SECTIONC
OTAY WATER DISTRICT
ADMINISTRATIVE EXPENSES - BOARD
July 1, 2008 - September 30, 2008
Jul-08 Aug-08 Sep-0% Oct-08 Nov-08 Dec-08 Jan-09 Feb-09 Mar-09 Apr09 May-09 Jun-09 Total
1 2 3 4 5 L1 7 8 3 10 11 12
JAIME BONILLA (DETAILED IN SECTION D)
521 Mileage - Commuing g - 11 - 3 - 5 - 13 . < . b . s - 5 - 1 - s - s [ -
521t Mileage - Business - - - - - - - N - - - - -
5212 Travel - - - - - - - - - . - - -
5214  Business meetings - - - - - - - - - - - - -
5281 Director's fees - - - - - - - - - - . . -
5241 Telephone - - . - - - - - - - - . .
5213 Scminars and conferences . - - - - - - . . - - - -
Toual 5 - H - 5 - s - 3 - 3 - ) - 5 - s - % - 3 - 5 - 3 -
LARRY BREITFELDER (DETAILED IN SECTION Ej:
5211 Mileage - Commuting s - $ 58.5¢ 8 3510 % - 3 - s - 3 - 3 - 3 - $ - 5 - s - 3 93.60
5211 Mileage - Business - 7254 184.86 - - - - - - - - 257.40
5212 Travel - - - - - - - - - - - - -
5214 Business meetings 70.00 127.00 7700 - - - - - - - - - 274.00
5281 Direcior's fees - 50050 300.00 - - - - - B - - - 1,300.00
5241 Telephone - . - . - - - - - - - - -
5213 Seminars and conferences - - 685.00 - - - - - - - - - 685.00
Total s 70.00 § 75804 8 1.781.96 % . 5 - 13 - 5 - 3 - $ - 3 - 3 - 5 - 5 2,610.00
GARY D. CROUCHER (DETATLED IN SECTION F):
5211 Mileage - Commuting 5 - s - 3 - 3 - 3 - H - 5 - s . s - 3 - 3 - s - 5 -
521 Mileage - Busingss - - 10530 - - - - . - - . . 105.30
5212 Travel - - - - - . . - - - - - -
5214 Busincss meetings - - - - - - - - - - - - -
5281 Director's fees 500.00 400.00 600.0¢ - - - - - - - - . 1.500.00
5241 Telephone - - . - - - - - - - . - -
5213 Seminars and conferénces - - 755.00 - . - - - - . - - 735.00
Total $ 5000 S 400.00 § 144030 § - 3 - 3 - b} - 5 - 3 - 5 - 3 - 5 - 5 2.340.30
JOSE LOPEZ (DETAILED IN SECTION G):
5211 Mileage - Commuting 3 - 5 1170 1.7 ' § . 3 - 3 - 3 - $ - 3 - | I - 13 - 3 - 5 23.40
521 Mileage - Business - - 2223 - - - - - - - - - 2223
5212 Travel - - - - - - . - - - - - -
5214 Business mestings - - 37.00 - - - - - - - - - 3790
5281  Direcors fees 100.00 300.00 300.00 - - - - - - - - - 700,00
5241 Telephone - - . - - - - - - - - - -
5213 Seminars and conferences - - - - - - - - - - - - -
Total $ 10000 3 311.70 5 37093 % - 3 - $ - $ - 5 - 5 - 3 - 3 - 3 - 3 782.63
MARK ROBAK (DETAILED IN SECTION H):
5211 Mileage - Commuting $ 234 3 468 § 468 % - s - $ . 5 - s - H - 5 - 3 - 5 - 3 170
5211 Mileage - Business 15.21 9.36 2185 - - - - - - - - - 46.22
5212 Travel - - . - - - - - - - - - -
3214  Business meetings - . - - - - - - - - - - .
5281  Director’s fees 300.00 300.00 $00.00 - - - - - - - - - 1.100.00
5241 Telephone - - - - - - - - - . - - -
5203 Seminars and conferences - - 10.00 - - - - - - - - - 10,00
5231 Books. Periodicals and Subscriptions - -
Tatal ] 31755 3% 314.04 3§ 536.33 % - 3 - 3 - 3 - 5 - 5 - 3 - 5 - 5 - 3 1,167.92
TOTALS:
5211 Mileage - Commuting s 134 3 7433 3 5148 S - 13 - s - s - s - 3 - 3 - s - 5 - s 128.69
5211 Mileage - Business 1521 8190 J34.04 - - - - - - - - - 431.15
5212 Travel - - - - - - - - - - - - -
5214 Business meetings T0.00 127.00 114.00 - - - - - - - . - 3loo
5281  Director’s fees 900.00 1500.00 2,200.00 - - - - - - - - - 4,600.00
5241  Telephone - - - - - - - - - - - - -
5213 Seminars a2nd conferences - - 1,430.00 - - - - - - - - - 1,430.00
5231 Books, Periodicals and Subseriptions - -
Toral S 987.55 § 1,783.78_§ 4.129.52 § - 8 - S - S - 5 -3 - 5 - s - $ - 3 5.900.85




OTAY WATER DISTRICT
SUMMARY - BOARD OF DIRECTORS EXPENSES
FOR THE PERIOD JULY 1, 2008 THROUGH SEPTEMBER 30, 2008

ATTACHMENT D
SECTION D

DIRECTOR'S NAME: BONILLA, JAIME

Sept 08Benilla Page 2 of Pages 9 Printed Date:11/19/200810:15 AM




OTAY WATER DISTRICT
SUMMARY - BOARD OF DIRECTORS EXPENSES
FOR THE PERIOD JULY 1, 2008 THROUGH SEPTEMBER 30, 2008

ATTACHMENT E

SECTION E
DIRECTOR'S NAME: BREITFELDER, LARRY

%@9@@? ! ,‘& 'l

Business meetings

8/19/2008

COUNCIL OF WATER UTILITIES $ 25.00
8/21/2008

CALIFORNIA SPECIAL DISTRICTS 37.00
7/15/2008

COUNCIL OF WATER UTILITIES 25.00
7/17/2008

WATER AGENCIES ASSOCIATION 45.00
8/24/2008

WATER CONSERVATION GARDEN 65.00
9/19/2008

COUNCIL OF WATER UTILITIES 25.00
9/18/2008

CALIFORNIA SPECIAL DISTRICTS 37.00
9/26/2008

RANCHO SAN DIEGO-JAMUL

{Business meetings Total

Mileage - Business

8/31/2008
MEETING - AUG. 19 & 21, 2008 72.54

9/31/2008

Miléage - Businiass Tota

Mileage - Commuting
8/31/2008
MEETING - AUG. 5, 6 & 20, 2008 58.50

9/31/2008

MEETING - SEPTEMBER 3 & 15, 2008

Seminars and conferences

9/22/2008
REGISTRATION FEE - CSDA ANNUAL CONFERENCE 9/22- 425.00
25/08
REGISTRATION FEE - CSDA GOVERNANCE FOUNDATIONS 225.00
SEPT. 22, 2008

9/24/2008
REGISTRATION FEE - CSDA CALIFORNIA WOMEN LEAD 35.00
PANEL

Semiinars and conferences Tota

1685.00

Sept 0BLARRY Page 3 of Pages 9 Printed Date:11/19/200810:15 AM




OTAY WATER DISTRICT
SUMMARY - BOARD OF DIRECTORS EXPENSES
FOR THE PERIOD JULY 1, 2008 THROUGH SEPTEMBER 30, 2008

ATTACHMENT E
SECTION E

DIRECTOR'S NAME: BREITFELDER, LARRY

‘Director's’Fe

8/6/2008

REGULAR BOARD OF DIRECTORS MEETING 100.00
8/19/2008

COUNCIL OF WATER UTILITIES 100.00
8/20/2008

FINANCE AND ADMINISTRATIVE COMMITTEE MEETING 100.00
8/21/2008

CSDA BOARD MEETING 100.00
9/18/2008

SPECIAL BOARD OF DIRECTORS MEETING 100.00
8/5/2008

CSDA BOARD MEETING 100.00
9/3/2008

REGULAR BOARD OF DIRECTORS MEETING 100.00
9/15/2008

FINANCE AND ADMINISTRATIVE COMMITTEE MEETING 100.00
9/16/2008

COUNCIL OF WATER UTILITIES 100.00
9/25/2008

CSDA ANNUA

Director's Fee Total

:Grand Total "

Sept 0BLARRY Page 4 of Pages 9 Printed Date:11/19/200810:15 AM




OTAY WATER DISTRICT
SUMMARY - BOARD OF DIRECTORS EXPENSES
FOR THE PERIOD JULY 1, 2008 THROUGH SEPTEMBER 30, 2008

ATTACHMENT F

SECTION F
DIRECTOR'S NAME: CROUCHER, GARY

9/31/2008

MEETING - SEPT. 4 & 6, 2008 $ 105.30

Mileage - Business Totdl"

Seminars and conferences
.9/5/2008

N REGISTRATION FEE - SPECIAL DISTRICT AND LOCAL 735.00

GOVERNMENT INSTITUTE SEPT. 4-5, 2008

‘Seminars and

‘Director's Fee':

7/2/2008

REGULAR BOARD OF DIRECTORS MEETING 100.00
7/16/2008

COMMITTEE AGENDA REVIEW 100.00
7/22/2008

ENGINEERING AND OPERATION COMMITTEE MEETING 100.00
7/23/2008

LEGISLATIVE AND LEGAL COMMITTEE MEETING 100.00
7/28/2008

BOARD AGENDA REVIEW 100.00
8/6/2008

REGULAR BOARD OF DIRECTORS MEETING 100.00
8/18/2008

COMMITTEE AGENDA REVIEW 100.00
8/19/2008

ENGINEERING AND OPERATION COMMITTEE MEETING 100.00
8/22/2008

AD HOC - GM PERFORMANCE REVIEW COMMITTEE 100.00

MEETING
9/5/2008

SEMINAR ~ SPECIAL DISTRICT & LOCAL GOVERNMENT 100.00

INSTITUTE

F:/Sept OBGARY Page S of Pages 9 11/19/200810:15 AM




OTAY WATER DISTRICT
SUMMARY - BOARD OF DIRECTORS EXPENSES
FOR THE PERIOD JULY 1, 2008 THROUGH SEPTEMBER 30, 2008

ATTACHMENT F

SECTION F
DIRECTOR'S NAME: CROUCHER, GARY

WEreind

"9/18/2008

SPECIAL BOARD GF DIRECTORS MEETING 100.60
9/3/2008

REGULAR BOARD OF DIRECTORS MEETING 100.60
9/17/2008

ENGINEERING AND OPERATION COMMITTEE MEETING 100.00
9/4/2008

SEMINAR - SPECIAL DISTRICT & LOCAL GOVERNMENT 100.00

INSTITUTE
9/6/2008

SEMINAR - SPECIAL DISTRICT & LOCAL GOVERNMENT 100.00

Director's Fee Total " -

‘Grand Total ;77

F:/Sept 08GARY Page 6 of Pages 9 11/19/200810:15 AM




OTAY WATER DISTRICT
SUMMARY - BOARD OF DIRECTORS EXPENSES
FOR THE PERIOD JULY 1, 2008 THROUGH SEPTEMBER 30, 2008

ATTACHMENT G
SECTION G

DIRECTOR'S NAME: LOPEZ, JOSE

9/18/2008
CALIFORNIA SPECIAL DISTRICTS $

Business mdeting

Mileage - Business
9/18/2008

e MEETING - SEPT. 18, 2008 22,23
Mileage - Business Total’ 22.23

Mileage - Commuting

8/6/2008
MEETING - AUGUST 6, 2008 11.70
9/3/2008
, - _MEETING - SEPT. 3, 2008 ) 11.70
Miledveiiedhmutinariota SRR e A RO
[Birector StEEe I ITIRaRRR
8/6/2008
REGULAR BOARD OF DIRECTORS MEETING 100.00
8/22/2008
ENGINEERING AND OPERATION COMMITTEE MEETING 100.00
7/22/2005
ENGINEERING AND OPERATION COMMITTEE MEETING 100.00
8/4/2008
CITY OF CHULA VISTA INTERAGENCY WATER TASK 100.00
FORCE
9/18/2008
SPECIAL BOARD OF DIRECTORS MEETING 100.00
9/3/2008
REGULAR BOARD OF DIRECTORS MEETING 100.00
9/17/2008

R

A ENGINEERING AND OPERATICN COMMITT 100 00

F:/Sept 08 Page 7 of Pages 9 Printed Date:11/19/2008




OTAY WATER DISTRICT
SUMMARY ~ BOARD OF DIRECTORS EXPENSES
FOR THE PERIOD JULY 1, 2008 THROUGH SEPTEMBER 30, 2008

ATTACHMENT H
SECTION H

DIRECTOR'S NAME: ROBAK, MARK

7/31/2008

MEETING - JULY 2, 9 & 21, 2008 $ 15.21
8/31/2008

MEETING - AUGUST 6, 2008 9.36
9/31/2008

MEETING - S

Mileage - Business Total

Mileage - Commuting

7/31/2008

MEETING - JULY 4, 2008 2.34
8/31/2008

MEETING - AUGUST 6 & 20, 2008 4.68
9/31/2008

MEETING - SEPT, 3

e

Seminars and conferences
9/26/2008

RANCHO SAN DIEGO-JAMUL MEETING 10.00

‘Difector's Fee

7/2/2008

REGULAR BOARD OF DIRECTORS MEETING 100.00
8/6/2008

REGULAR BOARD OF DIRECTORS MEETING 100.00
7/9/2008

WATER CONSERVATION GARDEN COMMITTEE MEETING 100.00
7/21/2008

FINANCE AND ADMINISTRATIVE COMMITTEE MEETING 100.00

F:/Sept 0BMARK Page 8 of Pages 9 Printed Date:11/19/200810:15 AM

T .




OTAY WATER DISTRICT
SUMMARY - BOARD OF DIRECTORS EXPENSES
FOR THE PERIOD JULY 1, 2008 THROUGH SEPTEMBER 30, 2008

ATTACHMENT H

SECTION H
DIRECTOR'S NAME: ROBAK, MARK

‘Director's Fae

FINANCE AND ADMINISTRATIVE COMMITTEE MEETING 100.00
8/21/2008

WATER CONSERVATION GARDEN COMMITTEE MEETING 100.00
9/19/2008

ANNUAL JOINT MEETING WITH BOARD OF DIRECTORS FROM 100.00

HELIX, LAKESIDE, PADRE DAM & SWEETWATER
9/18/2008

SPECIAL BOARD OF DIRECTORS MEETING 100.00
9/3/2008

REGULAR BOARD OF DIRECTORS MEETING 100.00
9/15/2008

FINANCE AND ADMINISTRATIVE COMMITTEE MEETING 100,00
9/10/2008

WATER CONSERVATION GARDEN COMMITTEE MEETING

Director's Fee Total,

F:/Sept 08MARK, Page 9 of Pages 9 Printed Date:11/19/200810:15 AM
ST




EXHIBIT B

OTAY WATER DISTRICT 0CT 162053
BOARD OF DIRECTORS .
PER-DIEM AND MILEAGE CLAIM FORM Gty procsdd
. pa T, bnehy

Period Covered: Cﬁ‘)
From XR-| to 3‘3]"93

Pay to: larry Breitfelder

Employee Number: 7013
Purpose / Isgsues Mileage
Home to OWD Other
Date Meeting Name Discusged OWD to Home | Locations
/3' S | CSOA oD 30 4o
Ao [ ompp - o
Bl v, wf SO e koo fe reso
|(7 E.V\'\?\’wa binre
4 2 | Goane o d W Wil 24
i 2 | OW) Brgnce 30
N2 cson 5
23 | ERA
A | Gaservedton _ (oardn BUery
25 | A pd Sod

[ O/ 5
TOTAL MEETING PER DIEM: § O O0.02
($145 per meeting)

TOTAL MILEAGE CLAIMED: 22 miles

2 L lbls,

(Director A gignature)

GM A%%ﬁo’gél Date: \'J?J"@’ MA/®

FOR OFFICE USE: TOTAL MILEAGE REIMBURSEMENT = §

INSTRUCTIONS ON REVERSE




EXHIBIT B

OTAY WATER DISTRICT

BOARD OF DIRECTORS OCT 1.6:2008
PER-DIEM AND MILEAGE CLAIM FORM

Pay to: Larry Breitfelder Pericd Covered:

From _ & -\ to 94-30-08

Employee Number: 7013

Purpose / 1Issues Mileage

Home to OWD Qther
OWD to Home | Locations

Date Meeting Name

A G:hSAIVQﬁ*ﬁﬂ ﬂhxw»x(;nuhwkuL
‘74_' 3 1owh BeD 30
5: quJf F;ﬂﬂﬁ%/
o | Frodbe B sl
W G- fe
12 (;AQmmf/GnnﬁA f¥”:710 .
/ﬁ— ISlow() Freace 30
W16l Gl obwhser Updiaees 8
IR | Choc Rogds T
] Ot \err Vote s LSpeuial b Win)

/5
* 181 CSDA Capp 1o
uuﬁ/ﬁ*%zuzéﬂ Cand Gnk. \a1

TOTAL MEETING PER DIEM: $ &00-90

{$145 per meeting)
TOTAL MILEAGE CLAIMED: 27b  mites

'S | 2 i —

(Director‘s Sidnature)

flegert™
GM AppfEval Date: u/'a/eﬁ W

FOR OFFICE USE: TOTAL MILEAGE REIMBURSEMENT m §

Discussed

INSTRUCTIONS ON REVERSE
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EXHIBIT B
OTAY WATER DISTRICT
BOARD OF DIRECTORS
PER-DIEM AND MILEAGE CLAIM FORM
Pay To: _Gary Croucher - Period Covered:
Employee Number: 7011 From: 07/01/08 To: 07/31/08
ITEM | DATE MEETING PURPOSE / ISSUES MILEAGE | MILEAGE
ﬂ DISCUSSED R
07/02 Board Regular Board of Directors meeting
1 .
2 07/16 GM Committee Agenda Review — All Committees
3 07/22 Committee Engineering and Operations Committee
07/23 Committee Legislative and Legal Committee
4
5 07/28 GM Board Agenda Review

5 x

'iG-J»z/
Sl epye

55 $500

Total Meeting Per Diem:

(5100 per meeting)

Total Mileage Claimed: 0 miles

.
Ml O "?

D / (Diredtor’s Signature)
Ltpi
GM ApmeaJR oy 1L: ] L% Date ?/Z?I)"ﬁ

/} ob
FOR OFFICE USE: TOTAL MILEAGE REIMBURSEMENT: $ [

48 Jidg

e o oocld

R.bwmd/ D'/J?/D{s’rv Dueto computer probleme, dir. Crnther ik W

Oulendan Wforitun. Umpigis dedinto
on 4/18/ae m\, slawed Y. Wf‘b Mbm:f ng

[P &




1/ BOOO- Zreo/ SRE/EO/ SO0, O
EXHIBIT B

OTAY WATER DISTRICT
BOARD OF DIRECTORS
PER-DIEM AND MILEAGE CLAIM FORM

Pay To: _Gary Croucher Period Covered:
Employee Number: 7011 From:  (8/01/08 To: 08/31/08
ITEM | DATE MEETING PURPOSE / ISSUES MILEAGE | MILEAGE
_ DISCUSSED oWDweHOME | Locumons
08/06 Board Regular Board of Directors meeting
1
2 08/18 GM Committee Agenda Review — All Committees
3 08/19 Committee Engineering and Operations Committee
08/22 Committee Ad Hoc — GM Performance Review Committee
4
QQ}J ‘{'.‘1 U
’9\": los
(ISR NV R
G 00% /
5400
L” H Total Meeting Per Diem:
(5160 per meeting)

Total Mileage Claimed: 0 miles

V\W«\_Q

\d)lrhitor s Signature)
Date: .);/2-.2/2,&98

GM Approval:

q[zo o

e FOR OFFICE USE: TOTAL MILEAGE REIMBURSEMENT: §
BESEF Zhen Ge18




000 [P 2000 Zeo/ S28/0/ GOCOE
!7@(1’@1-’ 715 B =/ f";i//(ayﬁ--— EXHIBITB .~

OTAY WATER DISTRICT
BOARD OF DIRECTORS
PER-DIEM AND MILEAGE CLAIM FORM

Pay To: _Gary Croucher Period Covered:
Employee Number: 7011 From: 09/01/08 To:  09/30/08
I'TEM | DATE MEETING PURPOSE / ISSUES MILEAGE | MILEAGE
, DISCUSSED OWD 1o siOME LoCATIONS
A 09/03 Board Otay Board of Directors Meeting
1 .
S£2 09/04 Seminar SDI - Finance
90
‘//3 09/05 Seminar SDI - Finance
' 09/06 Seminar SDHi - Finance
M 4 90
\/5 09/17 Commitiee Engineering and Operations Committee
/ 6 09/18 Board Special Board Meeting — Board of Directors
,? IUJ a7
i b
P -
A e _
P e,

$600
Total Meeting Per Diem:
(S100 per meeting)
Total Mileage Claimed: 40" \8{) miles

[() / (p 4 5
Attende o G (i Q
~
Ve o ,{ M( (Dlrec r’s Signature)
GM A-ppmvm Date: /’? 200

FOR OFFICE USE: TOTAL MILEAGE REIMBURSEMENT: §
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EXHIBIT B
OTAY WATER DISTRICT
BOARD OF DIRECTORS
PER-DIEM AND MILEAGE CLAIM FORM
Jose Lopez - Period Covered:
Emplpyee Number; 7010 From: 07/01/08 _ To: 07/31/08
ITE DATE MEETING PURPOSE / ISSUES MILEAGE | MILEAGE
/ DISCUSSED OuloME | LocATIONS
\/ 1. 07/22 owD Otay Engineering & Operations Committee 0
2
3.
4.
S
6.
7.
g, : |
: %)
9, v\b‘"
1¢; %JJ
il
s U ) ’
1%
13, o LR
fdg=Jd=
14: ‘lUJ'i)Uﬁ:/_,___
18. -
216;
17.
i J
Total Meeting Per Diem: 5§ 100
($100 per meeting)
Total Mileage Claimed: 0 miles O
e (5 el
/ (Director’s Signature)
GM Reciept: Date: .9' / 5' *E
SEP 19wl G0 ‘/
FOR OFFICE USE: TOTAL MILEAGE REIMBURSEMENT: § A

q/lb




FROM %@D[) 1B Y EEIDL 24 ©) - S 2 /Red fo3 1999 12:19m P2

BS00 O
B i s - 52,70 //
o000 |BHEOO - 270/ 524/ 02~ EXHIBIT B
OTAY WATER DISTRICT
BOARD OF DIRECTORS

PER-DIEM. AND MILEAGE CLAIM FORM

Pay To: _Jose Lopex, Period Covered:

Employee Number: 7010 ¥rom; _UB/01/08 To: 08/30/08

"ITEM | DATE MEETING PURPOSE / ISSUES MILEAGE | MILEAGE
. DISCUSSED i e oA
. ME
V1, 08/04 City of CV Interapency Water Task Force 0
/ 2, 08/06 OWD Board Meeting 20
4 /3 7 Q&/22 OWD Engineering & Operations Committee 0
T
5, .
.
6‘ —
1. |
8; )
‘_) v
9,

o | Q}‘J‘\i\,{@ .

N JUUs U=
11. BJU'UU*/r
12. i
0 .
13. "
14. U -k §
. N

5. | ‘{\A\FJ VK g
16, 5 ERENE

| RENE / 1
17, l
18:

Rl Total Meeting Per Diem:  § 300

(3100 per meeting)

Total Mileage Claimed: 20 miles ;
BESEP 15 41 g:0g Q

/ (Director’s Slgnamre)
GM Reciept: i Ddte }/s 9
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EXHIBIT B
OTAY WATER DISTRICT ‘
BOARD OF DIRECTORS
PER-DIEM AND MILEAGE CLAIM FORM
Pay To: _Jose Lopez Period Covered:
Empioyee Number: 7010 ' - From:  (9/01/08 To: 09/30/08
ITEM DATE MEETING ' PURPOSE / ISSUES MILEAGE | MILEAGE
DISCUSSED OwDwrione | vocations
[-\/ L [ 09/03 OWD Board Meetmg 20
L/ /2. 09/17 OwWD Eng/Operations Committee meethg : 0
/3. |oons OWD __ Special Board Meeting 0
4, 09/18 CSDA Quarterly Mesting - vﬁ
S.
6.
7.
3. QUK-/
i
9, . ‘{\_7
10 —9" 7
t. v
11 D
12 ! i ‘:-/
13. . U‘ﬁ}
14 \'\'\p’u
15, I
) I =z /
16. N RN
17.
18.

Total Meeting Per Diem: 5300
:H:T—T’ ($100 per meeting)

Pt B Yftenge Claimed: 58 miles y
Pk 3 AL, |
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OTAY WATER DISTRICT
BOARD OF DIRECTORS
PER-DIEM AND MILEAGE CLAIM FORM
Pay To: Mark Robak Period Covered:
Employee Number: 70140708 From: _7-1-08 To: 7-31-08
3217 Fair Oaks Lane, Spring Valley, CA 91978
ITEM | DATE MEETING PURPOSE / ISSUES MILEAGE | MILEAGE
DISCUSSED OWDuhoME | LoomeR
/ | 7-2 Monthly Otay Board Meeting | General District Busihess 4 6
/ 2 7-9 Water Conservation Garden Monthly Meeting / General Business 0 9
(See Exhibit A - Agenda)
3 7-16 | Supervisor Dianne Jacob & Meeting to discuss recent Jamul Indian 0 0
County of San Diego Staff Village water line installation — NO
CHARGE
v 4 7-21 | Finance & Administraiion Monthly meeting involving finance & 0 11

Committee

administration issues

Total Meeting Per Diem:  $300
(5100 per meeting)

13
W\L“

@\‘%\U w

102 %

%y -
RO ‘UU:X

0=

Ue5850%
[:_-:
2 54%

Total Mileage Claimed: 30

{Director’s Signature)

GM Ali%l: M
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OTAY WATER DISTRICT
BOARD OF DIRECTORS
PER-DIEM AND MILEAGE CLAIM FORM
Pay To: _Mark Robak Period Covered:
Employee Number: . 70140808 From: _8-1-08 To: 8-31-08
3217 Fair Oaks Lane, Spring Valley, CA 91978
ITEM | DATE MEETING PURPOSE / ISSUES MILEAGE | MILEAGE
DISCUSSED owpnoMe | 1ooaions
/ i 8-6 Monthly Otay Board Meeting | General District Business 4 6
) 8-16 | Otay Employee Picnic at Ski | Annual Picnic - NO CHARGE 0 0
Beach
/ 3 8-20 | Finance & Administration Monthly meeting involving finance & 4 6
Committee administration issues
Jl4 8-21 | Water Conservation Garden Meeting with Nora Jaeschke and Marty 0 4
Executive Director Evaluation | Eberhardt for Marty’s annual evaluation
5 8-22 | Rancho San Diego-Jamul 4™ Friday Breakfast at the Heritage of 0 0
Chamber Breakfast Americas Museum - NO CHARGE

3
— T

)
5
L
'
e
A
o
i
il
o7 3y

l"’_‘
N *
had iy
3+ % g z
-}
™
f
_
=
,\

. 8
Total Meeting Per Diem:  $300 ‘

16

'b (31060 per meeting)

Total Mileage Claimed: 24

(Director’s Signature)
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PER-DIEM AND MILEAGE CLAIM FORM
Pay To: _Mark Robak Period Covered:
Employee Number: 70140908 From:  9-1-08 To: _9-30-08
3217 Fair Oaks Lane, Spring Valley, CA 91978
ITEM | DATE MEETING PURPOSE / ISSUES MILEAGE | MILEAGE
DISCUSSED OUDWloME | iommmns
/ 1 9-3 Monthly Otay Board Meeting | General District Business 4 6
J 2 9-10 | Water Conservation Garden/ Monthly Meeting / General Business 0 9
Docent Appreciation Dinner {See Exhibit A - Agenda)
3 9-13 | Rancho San Diego Fire Expo | Community event with Otay information 0 0
booth and presentation of checks - NO
CHARGE
Jd o4 9-15 | Finance & Administration Monthly meeting involving finance & 4 6
Committee administration issues
/
A 5 0-18 | Special Board Meeting Rate study for calendar year 2009 0 4
6 9-18 | Rancho San Diego-Jamul Water Conservation Garden- NO 0 0
Chamber Mixer CHARGE
d 7 9-19 | Joint Agency Board Meeting Annual Joint Meeting with Boards of 0 12
Helix, Lakeside, Padre & Sweectwater
8 9:19 | Monte Vista High School Dedication of artificial turf field - NO 0 0
CHARGE
9 928 | 45" Annual Jamulfest Community event with Otay information 0 0
booth — NO CHARGE
QL'U
C? (‘Sf) e
5 P ' I NERTE 8 37
Total Meeting Per Diem:  $500
(3100 per meeting) U o
Tetal Mileage Claimed:; W W
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WATER CONSEHVATION

. "’%’ -
o) AGENDA

N “‘_ Water Conservation Garden Authority
AT CUYAMACA CDI.I.EGI. .
Board Meeting

PLEARSTLTEY G marqp y '

Water Conservation Garden

San Disgo County Water Authority M ultipurpose ROOITI
Lead A
Keith Lewinger 99'{,§grren Buskner 12122 Cuyamaca College Dr. West

El Cajon, CA 92019

Cuyamaca Collage

Dr. Cristina Chiriboga Denene Soares
Helix Water District

Charles Muss " Richarg Smith Wednesday, September 10 — 3:30 p.m.
Otay Water District
Mark Robak Gairy Croucher

City of San Diego
Fred Thompson Nora Jagschike

X Promoﬁng Water conservation in the southern Californja
R Wi E“;’ge“"aﬁer Auﬂ}or iy Hiin fandscape through excellent exhibits ang Programs that educate
~vehel Beauchamp  James Allire and inspire the pupfic.

——————

ﬂ?ﬁ?/bﬂ

I'IA"

1. Roll Call

2. Introductions

CONSENT AGENDA (Acted on as one unless withdrawn by request of g Board
2=V AGENDA ‘
Member or g member of the public)

4, Approval of Agenda
5. Approval of minutes of regular Meeting of July 9, 2008

6. Adoption of Resolution 136 - Approval of additions of officials to Conflict of
Interest Cogle.

7. Recommendations for use of Operating excess

ACTION

8. Approval of geographic distribution of pPlants on the grounds




DISCUSSION:

9. Connecting to Southwestern College
10 Executive Director's Report

12.  Friends’ Group Report

18.  Financial Statements

14, Board Comments

INFORMATION: (Does not require discussion. Board to Receive and File only)
* Docent Report
CLOSED SESSION

A, PUBLIC EMPLOYEE PERFORMANCE EVALUATION
(Government Code §54957)
Title: Executive Director

ADJOURNMENT

*************‘A—********'k*****************
Certification of Posting

| certify that on September 7, 2008 a copy of the foregoing agenda was posted
near the regular meeting place of the Board of Directors of the Water Conservation Garden
Authority, said time being at least 72 hours |

(Government Code Section 54954.2)

Executed at San Diego, California, on September 7, 2008.

Board Secretary

Next'meeting date: Wednesday, October 8, 2008 — 3:30 p.m. Garden Multipurpose Room

Al items appearing on this agenda, wh
may be subject to action by the Board,

ether or not expressly listed for action, may be deliberated and

if you are disabled in any way and need accommodation to
Ross, Board Secretary, at 619-733-9615 for assistance so t

he necessary arrangements can be made .

participate in the meeting please call Josiane




AGENDA ITEM 4

STAFF REPORT
TYPEMEETING: Regular Board MEETING DATE.  December 15, 2008
SUBMITTEDBY: William Granger, Water Wé W.0./G.F. NC: n/a DIV.NO. 311
Conservation Manager
ﬁ;PgOVEDBW Rom Sarno, Chief of Administrative Servi
[[=]
?PHWﬁTDBW German Alvarez Sgdstant General Manager of Finance and
Asst. GM):
Administration
SUBJECT

Annual Water Conservation Best Management Practice (BMP)

Reports for Fiscal Years 2007 and 2008

STAFF RECOMMENDATION:
This is for informational purposes only.

PURPOSE:
To provide the Board with a summary of the 2007 and 2008 Annual
Water Conservation BMP Report. These reports are submitted to

the California Urban Water Conservation Council (CUWCC) every
two years,

COMMITTEE ACTION: Please gee Attachment A

ANALYSIS:

The District voluntarily agreed to implement the fourteen water
conservation BMPs beginning in 1992, as one of the original
signatories to the Memorandum of Understanding Regarding Urban
Water Conservation in California. The District submits its
annual report to the CUWCC every two years for the past two
recently completed fiscal years. The FY 07 and 08 BMP reports
will be submitted prior to the January 1, 2009 deadline. The
District is on target with all but one of the fourteen BMPs.

The District's BMP reports are also an element of its Urban
Water Management Plan (UWMP), which is planned to be updated in
the fall of 2010. The District is required to submit an Urban
Water Management Plan every five years to the Department of
Water Resources, and thigs Plan focuses heavily on an agency's
water conservation efforts. Non-compliance with the BMPs may
ultimately impact future growth, as the UWMP report is submitted
as part of SB 221/610 reporting requirements. Both the
Department of Water Resources and the United States Bureau of
Reclamation limit grant funding to water agencies who implement




the BMPs. Once submitted to the CUWCC, the District’s BMP
reports become open to the public.

By participating in regionally implemented programs with
Metropolitan Water District of Southern California (MET) and the
San Diego County Water Authority (Authority), the District is
able to meet its water conservation goals in a cost-effective
manner. The District saved 1,403 acre-feet of water in fiscal
year 2008 through its water conservation programs. Without
these Water Conservation programs, the District would need to
spend $949,825 to purchase this water last fiscal year, at a
marginal cost of $677 per acre-foot.

As a water retailer, the District reports on 13 BMPs. In
addition to the BMPs, Otay also reports on the number of
accounts by customer class and details its supply sources.
Listed below is a summary of the BMPs to be submitted to the
CUWCC. The FY 07 and 08 BMP reports are attached.

Water Savings 1990 to 2008:

As noted in the chart below, the District’s water savings
continue to increase each year since 1990 when the first water
conservation programs began. The District’s water savings goal
for the “Total Water Saved” performance measure for FY 09 is
1,523 acre-feet. The chart reflects savings attributed to
devices replaced, and surveys conducted.

Otay Water Savings (AFfyear)
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BMP Report Summary:

BMP 1: Residential Survey Program

This BMP requires an agency to offer and complete residential
surveys for 15% of its single family and 15% of its multi-family
accounts within ten years of the date implementation was to
commence (1997). The target is 4166 completed single-family
surveys and 1,181 completed multi-family surveys. Through the
end of FY 08, 1 multi-family survey (involving 50 units) and
1,141 single family surveys were conducted in Otay since the
program began back in 1995. Surveys were directly marketed to
the District’s top residential customers as well as on its web
page and at events. Beginning in FY 08, the Water Authority and
MET again co-funded residential surveys after a three year
absence. The Disgtrict stated that its rebate program offerings
for smart controllers, artificial turfgrass and water-wise

plants were at least as effective ag strictly conducting
residential surveys.

BMP 2: Residential Plumbing Retrofit

This BMP involves the distribution of showerheads until 75% of
the District’'s pre-1992 single-family households have low flow
showerheads using 2.5 gallons per minute (gpm) or less. The 2.5
gpm requirement has been a Federal standard since January 1,
1994. The Authority and its member agencies distributed over
550,000 showerheads between 1991 and 2002, and there is a 4%
estimated replacement rate. In addition, the District
distributed three hundred and sixty-one 2.0 gpm showerheads to
its customers over the last two fiscal years. The District is
in compliance with the coverage requirements of this BMP.

BMP 3: System Water Audits, Leak Detection and Repair

A pre-screening audit was completed to determine if the
District’'s water loss exceeds 10%. The pre-screening audit
totals the metered sales and other verifiable uses and then
divides them by the total supply. If the pre-screening audit
indicates that water loss exceeded 10%, then the District is
required to complete a full system audit. Water loss was 4% in

FY 07, and 6% in FY 08. The District is in compliance with the
coverage requirements of this BMP.




BMP 4: Metering with Commodity Rates for all New Connections and
Retrofit of Existing Connections

This BMP asks if meters are installed for all new connections,
and if customers are billed by volume of use. In addition, this
BMP asks if a feasibility study has been conducted to assess the
merits of developing a mixed meter retrofit program. Otay has
installed meters at all of its 48,219 connections, but has not
conducted a mixed meter retrofit feasibility study. The vast
majority of the District’s commercial meters with over an acre
of landscape have separate irrigation meters. Since 1990, new
commercial accounts situated on parcels of at least an acre are
required to have a dedicated irrigation meter. The District has
stated that its efforts are “at least as effective” as the
options outlined in this BMP.

BMP 5: Large Landscape Conservation Programs and Incentives

This BMP involves targeting water conservation programs to large
(1 acre+) landscape accounts and asks whether the District’s
dedicated irrigation meters have water budgets. At the end of
fiscal year 2008, the District had 1,813 dedicated irrigation

accounts. The District has promoted large landscape surveys
since 1990.

The coverage requirements for this BMP involve meeting all three
conditions for compliance: developing water budgets for 90% of
its dedicated irrigation meters, offering landscape surveys to
at least 20% of its commercial and instititional mixed -use
meters, and implementing a dedicated landscape meter retrofit
program for mixed use meters or assigning water budgets to mixed
use meters. The District sends out annual letters to all of its
irrigation only accounts outlining their water budget and

follows up monthly with those accounts exceeding their voluntary
water budget.

Section 27 of the District’s Code of OQOrdinances has required the
installation of dedicated irrigation meters on commercial
parcels of an acre or more since 1990 and allowed for the
purchase of a separate irrigation meter beginning in 1993. In
June of 2007, the District revised Section 27 to comply with AB
1881, requiring that new customers with at least 5,000 square
feet of landscape install a dedicated irrigation meter. The
District has stated that our program and ordinance is “at least
as effective as” the coverage requirements of this BMP.




BMP 6: High-Efficiency (HE) Clothes Washing Machine Rebate
Programs

Since 1994, the District has offered a financial incentive
toward the purchase of a high-efficiency clothes washer. In FY
07 and 08, the District, Water Authority and SDG&E collectively
offered a $175 voucher. 6,146 vouchers have been redeemed by
Otay customers since 1994, and 65% were redeemed in the last

four years. The Digtrict is meeting the coverage requirements of
this BMP,

BMP 7: Public Information Programs

The District maintains an active public information program to
promote and educate customers about water conservation and its
water conservation programs. Otay actively promotes its water
conservation programs through community events, on its web page,
in the quarterly Pipeline customer newsletter, through bill
messages, and in bill inserts. Outreach to Otay customers
regarding the Water Conservation Garden is included under this

BMP report. The District is meeting the coverage requirements
of this BMP.

BMP 8: School Education Program

The District school program efforts are highlighted in this BMP.
The District’'s school education programs include distribution of
classroom kits to teachers, funding for school buses to visit
the Garden, and teacher workshops. The District is meeting the
coverage requirements of this BMP.

BMP 9: Conservation Programs for Commercial, Institutional and
Industrial Accounts

In conjunction with the Water Authority and MET, the District
offered vouchers for a number of devices including $135 for
ultra-low flush toilets or $165 for high efficiency toilets,
$130 for single load or 5775 for multi-load commercial clothes
washers, $625 for cooling towers and $60 for pre-rinse spray
valves. In addition to the programs noted, the District
partnered with the Water Authority to fund water surveys for its
top two institutional water users. The District is currently
behind schedule in meeting the coverage requirements of this
BMP, but expects to make great strides toward meeting this BMP




in the future, should the BMP revisions be approved at the
December Plenary.

BMP 10: Wholesale Agency Assistance Program
This BMP is not applicable to retail water agencies

BMP 11: Conservation Pricing

Otay detailed its pricing structure in this BMP as well as how
much revenue is collected through both water and sewer customer
classes including: residential, commercial, industrial,
institutional/government, and irrigation accounts. The Digtrict
is in compliance with this BMP since it moved from flat to
volumetric charges for its sewer customers in 2007.

BMP 12: Conservation Coordinator

The District has had a Water Conservation Coordinator/Manager
since the spring of 1991. This BMP asks how much of the
Coordinator’s time is gpent on water conservation, their
experience, and the conservation budget.

BMP 13: Water Waste Prohibition

The District complies with this BMP through its water waste

prohibition ordinance, listed within Section 39 of its Code of
Ordinances.

BMP 14: Residential ULFT Replacement Programs

Since 1992, the District has replaced 21,985 older toilets with
1.6 gallon per flush toilets (Ultra Low Flush Toilets or ULFT)
or High Efficiency Toilets (HETs) either by offering a $75
voucher for a standard ULFT or $165 voucher for a HET. The

District is on track to meet the coverage requirements of thig
BMP.

e
FISCAL IMPACT: 7 ,/’7/
None '

STRATEGIC GOAL:

The District’s FY 09 performance measures of “total water saved”
and “Otay Water Use (District meters)” are directly related to
implementation of the fourteen Best Management Practices.




LEGAL IMPACT:

None.

yys Wmﬁmm/

General Manager

FY 07 BEMP Reports
FY 08 BMP Reports
Powerpoint presention




ATTACHMENT A

Annual Water Conservation Best Management Practice (BMP)
SUBJECT/PROJECT: | Reports for Fiscal Years 2007 and 2008

COMMITTEE ACTION:

The Finance, Administration, and Communications Committee
reviewed this item at a meeting held on December 1, 2008.

NOTE:

The “Committee Action” 1s written in anticipation of the
Committee moving the item forward for board approval. This
report will be sent to the Board as a committee approved item,
or modified to reflect any discussion or changes as directed
from the committee prior to presentation to the full board.

Attachment (s) or exhibit(s), if appropriate

et T T v




CUWCC | Print All

Page 1 of 31

Reported as of 11/2

Water Supply & Reuse

Reporting Unit: Year:

Otay Water District 2007
Water Supply Source Information

Supply Source Name Quantity (AF) Supplied Supply Type
San Diego County Water Authority 41511.6 Imported
Ralph Chapman Recycled Water Facility 1263.1 Recycled
City of San Diego Southbay recycled - 653.1 Recycled

Total AF: 43427.8

http://bmp.cuwcc.org/bmp/print/printall.lasso 11/28/2008
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Reported as of 11/

Accounts & Water Use

Reporting Unit Name: Form Status: Year:
Otay Water District 100% Complete 2007
A. Service Area Population Information:
1. Total service area population 192000
B. Number of Accounts and Water Deliveries (AF)
Type Metered Unmetered
Wadter Water
A?c%uc;lfts Dezixg;ies A(':\Ic%uc:ts De;ixle:;ies
1. Single-Family 40637 21789.46 0 0
2. Multi-Family 3433 3751.04 0 0
3. Commercial 1147 2069.82 0 0
4, Industrial 0 0 0 0
5. Institutional 233 2259.85 0 0
6. Dedicated Irrigation 1773 9633.36 0 0
7. Recycled Water 0 0 0 0]
8. Other 825 1734.92 0 0
9. Unaccounted NA 21915 NA 0
Total 48048 4342995 0 0
Metered Unmetered

http://bmp.cuwcc.orgfbmp/printfprintall.lasso 11/25/2008
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BMP 01: Water Survey Programs for Single-Family and
Multi-Family Residential Customers

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. Implementation
1. Based on your signed MOU date, 09/04/1991, your Agency 09/03/1993
STRATEGY DUE DATE is:
2. Has your agency developed and implemented a targeting/ yes
marketing strategy for SINGLE-FAMILY residential water use
surveys? -
a. If YES, when was it implemented? 711995
3. Has your agency developed and implemented a targeting/ yes
marketing strategy for MULTI-FAMILY residential water use
surveys?
a. If YES, when was it implemented? 7/1/1995
B. Water Survey Data
Single . .
/ Multi-Famil
Survey Counts: Family Unite y
Accounts
1. Number of surveys offered: 750 1
2. Number of surveys completed: 49 1
Indoor Survey:
3. Check for leaks, including toilets, faucets and yes yes
meter checks
4. Check showerhead flow rates, aerator flow rates, yes yes
and offer to replace or recommend replacement, if
necessary
5. Check toilet flow rates and offer to install or yes yes
recommend installation of displacement device or
direct customer to ULFT replacement program, as
neccesary; replace leaking toilet flapper, as
necessary
Outdoor Survey:
6. Check irrigation system and timers yes yes
7. Review or develop customer irrigation schedule yes yes
8. Measure landscaped area (Recommended but yes yes
not required for surveys)
9. Measure total irrigable area (Recommended but yes yes
not required for surveys)
10. Which measurement method is typically used Pacing
{(Recommended but not required for surveys)
11. Were customers provided with information yes yes
packets that included evaluation results and water
savings recommendations?
12. Have the number of surveys offered and yes yes
completed, survey resulis, and survey costs been
tracked?
a. If yes, in what form are surveys tracked? database

b. Describe how your agency tracks this information.

http://bmp.cuwcc.org/bmp/print/printbmp.lasso?BMP=01& Year=2007 11/25/2008
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Honeywell tracks the surveys they completed in their database, beginning
July 1 2004. They conducted the surveys listed above. The district

maintains a spreadsheet that tracks the total number of surveys offered,
completed for each fiscal year.

Surveys were promoted in conjunction with free smart controller offering.
C. "At Least As Effective As"

1. 1s your AGENCY implementing an "at least as effective as"
variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as." :

yes

CASH for plants and WBIC distribution programs. WBIC distribution: 128
WBICs distributed at 4 seperate distribution events this fiscal year.
Approximately 75% of the households who received a free WBIC also
received an inspection to determine whether the smart controller was
installed correctly. Cash for Piants program (turfgrass replacement with
water-wise plants): this pilot program launched this fiscal year and two

single famnily households completed their projects, involving 2,914 sq ft of
turfgrass.

D. Cofnments

CWA's consultant was not set up to conduct MF surveys, so we focused
our efforts on offering residential surveys for single family customers.
However, we did conduct one multi-family audit this fiscal year, involving a
S50 unit complex. We went into 5 of the 50 units during the survey,

http://bmp.cuwce.org/bmp/print/printbmp.lasso?BMP=01& Year=2007 117252008




CUWCC | Print Al}

Page 5 of 31

Reported as of 11/2

BMP 02: Residential Plumbing Retrofit

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. implementation

1. Is there an enforceable ordinance in effect in your service area no

requiring replacement of high-flow showerheads and other water
use fixtures with their low-flow counterparts?

a. If YES, list local jurisdictions in your service area and code or
ordinance in each: :

2. Has your agency satisfied the 75% saturation requirement for yes
single-family housing units?

3. Estimated percent of single-family households with low-flow 75%
showerheads:

4. Has your agency satisfied the 75% saturation requirement for yes
multi-family housing units?

5, Estimated percent of multi-family households with low-flow 75%
showerheads:

6. If YES to 2 OR 4 above, please describe how saturation was determined,
including the dates and results of any survey research. '

The San Diego County Water Authority and its member agencies
distributed over 550,000 showerheads between 1991 and 2002. The
average rate of natural replacement is 4.0%, while housing demolition in
0.5%. And, effective January 1, 1994 showerheads manufactured in the
United States must be 2.5 gpm maximum. Data from the 01/02
Residential Survey Program showed a 80-95% home saturation. The
Otay Water District is one of five agencies within the San Diego County
that will be participating in an upcoming (beginning late FY 07) California
Single-Family Residential Water Efficiency Study.

B. Low-Flow Device Distribution Information

1. Has your agency developed a targeting/ marketing strategy for yes
distributing low-flow devices?
a. It YES, when did your agency begin implementing this 1/1/1992
strategy?

b. Describe your targeting/ marketing strategy.

Over 550,000 showerheads have been distributed in the region to date.
Marketing that has been done in the San Diego region includes the
following: residential survey distribution, direct distribution to customers
(lobby counter), distribution at community events, by customer request
and distribution at CBO events. In addition, this fiscal year, the Otay
Water District distributed 444 showerheads to customers who came in to
pay their bills or who visited our agency booth at an outreach event. As
part of the District's efforts to market the end of the residential toilet
voucher program, letters were sent to ali of the District's older residential
customers. This letter also promoted the availability of free 2 gpm
showerheads and customers responded to this letter. The average rate
of natural replacement is 4% while housing demolition is .5%. Since
January 1, 1994 showerheads manufactured in the USA must be in
compliance with the 2.5 gpm maximum flow rate. Data gathered from the
Residential Survey Program showed a 80-95% saturation of low flow
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showerheads in homes surveyed.

Low-Flow Devices Distributed/ installed SF Accounts MF Units
2. Number of low-flow showerheads distributed: 444 0
3. Number of toilet-displacement devices 0 0
distributed:
4. Number of toilet flappers distributed: 0
5. Number of faucet aerators distributed: 0
6. Does your agency track the distribution and cost of low-flow yes
devices?

a. If YES, in what format are low-flow - Spreadsheet

devices tracked?
b. If yes, describe your tracking and distribution system :

The San Diego County Water Authotity documented distribution in the
region in a spreadsheet by region, rather than by specific member
agency. The District began tracking the distribution of showerheads it
personally distributed beginning in FY 02.

C. "At Least As Effective As"

1. Is your AGENCY implementing an “at least as effective as® No
variant of this BMP?

a. It YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
a.S.II

D. Comments

We distribute 2.0 gpm showerheads. In addition, a large portion of our
service area was built after 1992,

http://bmp.cuwcc.org/bmp/print/printall Jasso 11/25/2008
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Reported as of 11/Z

BMP 03: System Water Audits, Leak Detection and Repair

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. Implementation
1. Does your agency own or operate a water distribution system? yes
2. Has your agency completed a pre-screening system audit for this yes

reporting year?

3. If YES, enter the values (AF/Year) used to calculate verifiable use as a
percent of total production:

a. Determine metered sales (AF) 41275.9
b. Determine other system verifiable uses (AF) 263.3
¢. Determine total supply into the system {(AF) 43390.8
d. Using the numbers above, if (Metered Sales + Other 0.96

Verifiable Uses) / Total Supply is < 0.9 then a full-scale
system audit is required.

4. Does your agency keep necessary data on file to verify the yes
values entered in question 37

5. Did your agency complete a full-scale audit during this report no
year?

6. Does your agency maintain in-house records of audit results or yes
completed AWWA M36 audit worksheets for the completed audit

which could be forwarded to CUWCC?

7. Does your agency operate a system leak detection program? yes

a. If yes, describe the leak detection program:

Leak detection is based on purchased vs. sales, physical observations
of wet spots, mainflushing load contents, and field staff calls. Otay staff
calls in American Leak Detection Service depending upon the urgency or
the staffing. B. Survey Data

B. Survey Data

1. Total number of miles of distribution system line. 1041

2. Number of miles of distribution system line surveyed. 6.1
C. "At Least As Effective As"

1. Is your agency implementing an "at least as effective as" variant No

of this BMP?

a. It YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments

A3b-"other" includes Otay water district meters, work orders and unbilled ;
water usage B1: now includes laterals. Normally we do not include this
number in our ofticial number of miles of distribution system line.

Voluntary Questions (Not used to calculate compliance)

E. Volumes

http://bmp.cuwcc.org/bmp/print/printall.lasso 11/25/2008
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Estimated Verified

1. Volume of raw water supplied to the
systemn:

2. Volume treated water supplied into the
system:

3. Volume of water exported from the system: 0

4, Volume of billed authorized metered 0 0
consumption:

5. Volume of billed authorized unmetered 0 0
consumption:

6. Volume of unbilled authorized metered 3 0 0
consumption:

7. Volume of unbilled authorized unmetered 0 0
consumption:

F. Infrastructure and Hydraulics

1. System input (source or master meter) volumes metered at Distribution
the entry to the: System

2. How frequently are they tested and calibrated? 6
3. Length of mains:

4. What % of distribution mains are rigid 0 Q
pipes (metal, ac, concrete)?

5. Number of service connections:

6. What % of service connections are rigid 0 0
pipes {(metal)?

7. Are residential properties fully metered? yes
8. Are non-residential properties fulty metered? yes

9. Provide an estimate of customer meter
under-registration:

10. Average length of customer service line 30
from the main to the point of the meter:
11. Average system pressure: 115
12. Range of system pressures: From 30 to 225
13. What percentage of the system is fed from gravity feed? 36
14. What percentage of the system is fed by pumping and re- 64
pumping?
G. Maintenance Questions

1. Who is responsible for providing, testing, repairing and Utility
replacing customer meters?
2. Does your agency test, repair and replace your meters on a yes
regular timed schedule?

a. If yes, does your agency test by meter size or Meter Size

customer category?:

b. If yes to meter size, please provide the frequency of testing by meter
size:

Less than or equalto 1"
1.5"to 2"
3" and Larger
c. If yes to customer category, provide the frequency of testing by

hitp://bmp.cuwcc.org/bmp/print/printall.lasso 11/25/2008
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customer category:
SF residential
MF residential
Commercial

Industrial & Institutional

3. Who is responsible for repairs to the customer lateral or
customer service ling?

4. Who is responsible for service line repairs downstream of
the customer meter?

5. Does your agency proactively search for leaks using leak
survey technigues or does your utility reactively repair leaks
which are called in, or both?

6. What is the utility budget breakdown for:
Leak Detection

Leak Repair
Auditing and Water Loss Evaluation
Meter Testing

H. Comments

Utility
Utility

Leak Survey
Techniques

O & 8 &

We are a working through the possibility of testing of all of the District's
3" and larger meters. Now, we are working to develop a testing program.
We prioritize based upon consumption and attempted to test those first.
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BMP 04: Metering with Commodity Rates for all New
Connections and Retrofit of Existing

Reporting Unit: BMP Form Status:  Year:
Otay Water District 100% Complete 2007
A. Implementation

1. Does your agency have any unmetered service connections? No

a. If YES, has your agency completed a meter retrofit plan?
b. If YES, number of previously unmetered accounts fitted
with meters during report year:

2. Are all new setvice connections being metered and billed by Yes
volume of use?

3. Are all new service connections being billed volumetrically with Yes
meters?

4. Has your agency completed and submitted electronically to the Yes
Gouncil a written plan, policy or program to test, repair and replace
meters?

5. Please fill out the following matrix:

Number of
Number of ”ﬁ:’;‘;ﬁ;&’f Metered  Billing Number of
Account Type Metered Accounts Frequency Volume

Accounts Accounts Billed by Per Year Estimates
Read
Volume
a. Single Family 40637 40837 40637 12 0
b. Multi-Family 3433 3433 3433 12 0
c. Commercial 1147 1147 1147 12 0
d. Industrial 0 0 0 0 0
. Institutional 233 233 233 12 0
f. Landscape 1773 1773 1773 12 0
frrigation
B. Feasibility Study

1. Has your agency conducted a feasibility study to assess the no
merits of a program to provide incentives to switch mixed-use
accounts to dedicated landscape meters?

a. If YES, when was the feasibility study conducted?

{mrm/dd/yy)

b. Describe the feasibility study:
2. Number of Cll accounts with mixed-use meters: 422
3. Number of Cll accounts with mixed-use meters retrofitted with 0]
dedicated irrigation meters during reporting period.

C. "At Least As Effective As"

1. Is your agency implementing an "at least as effective as" variant yes

of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

Since 1990 we have required dedicated irrigation meters for commercial
accounts. We recently contacted all of our mixed use accounts and are
finding that the vast majority of the 422 accounts noted above as "mixed"
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have less than 5,000 square feet of landscape and it would not be cost
eifective for the District or for the customer to retrofit to a dedicated
irrigation meter. However, we are examining a number of sites to
determine if they might be candidates for recycled water should we
expand our recycled water system.

D. Comments
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Reported as of 11/2

BMP 05: Large Landscape Conservation Programs and
Incentives

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. Water Use Budgets

1. Number of Dedicated Irrigation Meter Accounts: 1773

2. Number of Dedicated Irrigation Meter Accounts with Water 1773
Budgets:

3. Budgeted Use for Irrigation Meter Accounts with Water 15499
Budgets (AF) during reporting year:

4. Actual Use for Irrigation Meter Accounts with Water Budgets 9633
(AF) during reporting year:

5. Does your agency provide water use notices to accounts yes
with budgets each hilling cycle?

B. Landscape Surveys

1. Has your agency developed a marketing / targeting strategy yes
for landscape surveys?

a. If YES, when did your agency begin implementing 8/10/1900
this strategy?

b. Description of marketing / targeting strategy:

The Water Authority in partnership with the District and its other member
agencies developed a number of new programs including a voucher
program for "smart" irrigation controllers and mini-grants for improving
the irrigation efficiency. The programs were marketed to all of the
district's 1692 |landscape accounts but specifically to accounts who had
already received a large landscape survey {previously called PALM
surveys). There was limited funding for large landscape surveys this
fiscal year. The programs were marketed through direct mail as well as
on the water bills. Staff also called a number of the district's largest
landscape accounts to explain the program and there was cross
marketing from the district's pilot Cash for Plants turfgrass retrofit

program. The pilot Cash for Plants program ran through December of
2005.

2. Number of Surveys Offered during reporting year. 750
3. Number of Surveys Completed during reporting year. 3
4. Indicate which of the following Landscape Elements are part of your survey:
a. Irrigation System Check yes
b. Distribution Uniformity Analysis yes
c. Review / Develop Irrigation Schedules yes
d. Measure Landscape Area yes
e. Measure Total Irrigable Area yes
f. Provide Customer Report / information yes
5. Do you track survey ofters and results? yes
8. Does your agency provide follow-up surveys for previously yes

completed surveys?

a. If YES, describe below:

http://bmp.cuwce.org/bmp/print/printall.lasso
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The consultant contacts the customer approximately three to six months
after a full audit was completed, to discuss implementation of the
recommendations. The consultant records changes and improvement in

“the site's condition. Photos may be taken documenting improvements. If

significant changes have been made at the site, the consultant perferms
a distribution uniformity check to verify changes and assist the customer
in improving recommendations. The auditor provides a brief, written
summary of the follow-up audit.

C. Other BMP 5 Actions
1. An agency can provide mixed-use accounts with ETo-based no
landscape budgets in lieu of a farge landscape survey
program. -
Does your agency provide mixed-use accounts with landscape
budgets?

2. Number of Cll mixed-use accounts with landscape budgets.

Number of Cll accounts with mixed-use meters
retrofitted with dedicated irrigation meters during

reporting period. (From BMP 4 report)
Total number of change-outs from mixed-use to
dedicated irrigation meters since Base Year.

3. Do you offer landscape irrigation training? yes
4. Does your agency offer financial incentives to improve yes
landscape water use efficiency?

Type of Financial Budget Number Awarded Total Amount
incentive: (Dollars/ to Customers Awarded
Year)

a. Rebates 0 19 8536.5
b. Loans 0 0 0
c. Grants 12000 9 5653.5

yes

5. Do you provide landscape water use efficiency information

to new customers and customers changing services?

a. If YES, describe below:

Yes, new customers are required by Otay's planning department to
provide square footage of landscaped area and receive notice of the
Water Efficient Irrigation Ordinance and monthly allocation. On changing
services, they are notified by Customer Service or Water Conservation of
the allocation and banking system. Surveyed account info kept in file and
tracked. if consumption history shows no improvement within 6 months,
a review and/or second survey is recommended to customer.

6. Do you have irrigated landscaping at your facilities? yes
a. If yes, is it water-efficient? yes
b. If yes, does it have dedicated irrigation metering? no

7. Do you provide customer notices at the start of the irrigation yes

season?

8. Do you provide customer notices at the end of the irrigation yes

season?

D. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as" yes

variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP
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differs from Exhibit 1 and why you consider it to be "at least as effective
as."

On October 17, 1990 the Otay Water District passed Ordinance No. 367
which mandated the installation of a separate landscape meter on
commercial or industrial properties if they are located on a parcel of land
an acre or more in size. Then in December of 1993, the District approved
Ordinance No. 424 allowing commercial customers who obtained a
single water meter to October 1990 to obtain a second meter for indoor
use without paying water capacity fees if the additional meter is solely for
the purpose of isolating current indoor water use from that used for
outdoor landscaping. The landscape meter requirement is found in
Section 27 of the District*s Code of Ordinances. 6: The District installed
three water "smart” irrigation controllers around its offices this fiscal year.

E. Comments

The District offers large landscape surveys on a monthly basis to
accounts that exceed their historic water budget. Approximately half of
the District's irrigation only customers were contacted and offered this
service. 2 surveys were conducted by Honeywell and 1 by Otay staff, for

Balboa Thrift and Loan. 4.A: Cash for Plants rebate provided to Jamacha
Park HOA.
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Reported as of 11/2

BMP 06: High-Efficiency Washing Machine Rebate

Programs
Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. Coverage Goal
Single Multi-
Family  Family
1. Number of residential dwelling units in the agency 40,866 12,422

service area.

2. Coverage Goal = = 4,093 Points

B. Implementation

1. Does your agency offer rebates for residential high-efficiency yes
washers?

Total Value of Financial Incentives

Number of

Financiat

Incentives
Issued

Wholesaler/
Grants
(it applicable)

HEW Water
Factor

Energy
Utility
(if applicable}

Retail Water
Agency

TOTAL POINTS

2. Greater
than 8.5 but
not
exceeding
9.5

{1 point)

3. Greater
than 6.0 but
not
exceeding
8.5

{2 points)

4. Less than
or equal to
6.0

{3 points)

$0 $0 $0 0

$0 $0 $0 0

780 $18,720 $104,520 $39,000 $162,240 2340

AWARDED

TOTALS: 780
. Past Credit Points

For HEW incentives issued before July 1, 2004, select ONE of
the following TWO options:

* Method One: Points based on HEW Water Factor

* Method Two: Agency earns 1 point for each HEW.

$ 18,720 $104,520 $39,000 $162,240 2,340

Method Two: Agency earns 1 point for each HEW

Number of

Financial L‘:;:r":;';?‘g; POINTS

In:;zn;;\:jes Financial incentives AWARDED
4. Total HEWs installed 2053 $ 256,375 2053

PAST CREDIT
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TOTALS: 2053 $ 256,375 2,053
D. Rebate Program Expenditures
1. Average or Estimated Administration and Overhead $ 18,720
2. Is the financial incentive offered per HEW at least equal to the
marginal benefits of the water savings per HEW? yes
E. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as" variant no

of this BMP?

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as." g

F. Comments
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Reported as of 11/2

BMP 07: Public Information Programs

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. Implementation

1. How is your public information program implemented?
Wholesaler and retailer both materially participate in program
Which wholesaler(s)?

San Diego County Water Authority

2. Describe the program and how it's organized:

Otay's water conservation division promotes and educates customers
about its water conservation and schoo! education programs with help from the
District's Public Information Officer. The District regularly promotes water
conservation and seeks to educate its customers about waterwise landscaping
principals, as well as to encourage them to participate in voucher programs.
The District is active in a number of large public outreach events including the
City of Chula Vista's Cinco de Mayo (May) and Lemon Festival {August), Bonita
Festival (September), and events held at the Water Conservation Garden such
as it's California Friendly Gardening Festival (October), its California Friendly
Plant Sale (March) and its Spring Garden Festival (May). The District also
promotes the California Friendly l.andscape Contest, which started in Otay in
2003 and expanded to include 12 of the 23 CWA member agencies in FY 2007.
Winners are highlighted at the Spring Garden Festival each May and prizes are
awarded to the winners. Signs announcing that the landscape is a winner is
displayed and agency websites along with the contest website
(www.landscapecontest.com) highlight the winners and outline the process. The
District also regularly encourages its customers to visit the Water Conservtion
Garden, which it built in cooperation with the Helix Water District and
Cuyamaca College in 1999. The District regularly encourages its customers to
attend residential and professional landscape classes at the Garden through its

webpage, messages on the bill, bill inserts and distribution of class flyers at
outreach events.

3. Indicate which and how many of the following activities are included in your
public information program:

Public Information Program Activity in Retail Yes/No Number of
Service Area Events
a. Paid Advertising yes 51
b. Public Service Announcement yes 2
c. Bill inserts / Newsletters / Brochures yes 7
d. Bill showing water usage in yes
comparison to previous year's usage
e. Demonstration Gardens yes 3
f. Special Events, Media Events yes 0
g. Speaker's Bureau yes 12
h. Program to coordinate with other ves

government agencies, industry and public
interest groups and media

B. Conservation Information Program Expenditures

1. Annual Expenditures (Excluding Staffing) 15400
C. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as" No
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variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments

3a. There were 9 paid ads in the Homescape section of the San Diego
Union tribune, the SD Horticultural Society Magazine, the SD CLCA
newsletter, the Garden Compass Magazine and 42 radio ad spots on
KLSD, KPBS and KFMB. b. PSA was written and distributed promoting
the new technologies and clothes washer give-away at the May 2007
Spring Garden Festival. c. Includes four newsletters, two bill inserts,
Welcome to Otay brochure, and new California Friendly Landscape
brochure that emphasizes water-wise landscape designs. In addition, it
includes promotion of the California Friendly Landscape Contest. e.
Includes the Spring and Fali Festival at the Garden and the first ever
California Friendly Plant Sale at the Garden in March of 2007. G. B1:
includes budget for giveaway items such as magnets, stress balls, bill
inserts, brochures, graphic design services, advertising, but does not
include Otay's $80,000 annual contribution to the Water Conservation
Garden toward their O & M expenses.
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Reported as of 11/2

BMP 08: School Education Programs

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. Implementation

1. How is your public information program implemented?
Wholesaler and retailer both participate in program
Which wholesaler(s)?

San Diego County Water Authority _
2. Please provide information on your region-wide school programs (by grade

level):
Grade Are grade- No. of class No. of No. of
appropriate presentations students teachers'
materials reached workshops
distributed?
Grades yes 33 1804 1
K-3rd
Grades yes 6 281 1
4th-6th
Grades yes 0 0 0
7th-8th
High yes 0 0 0
School
4. Did your Agency's materials meet state education framework yes
reguirements?
5. When did your Agency begin implementing this program? 9/9/1990
B. School Education Program Expenditures
1. Annual Expenditures (Excluding Staffing) 13061.05
C. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as" No

variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments

Teacher workshops are open to grades K-12 and conducted at least
once a year in partnership with our neighboring water agencies, but
indicated just once above. A.2: Presentations include school tours
conducted at the Water Conservation Garden as well as kits used by
teachers in the classroom on water cycle, water pollution and water
conservation. The District funds tours to the Garden for schools within its
service area, 1/2 the cost of Splash Labs and School site Gardens or
expenses for a water related project. This fiscal year, the District funded
two school site gardens. B.1: Reflects expenditures for FY 07.
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Reported as of 11/2

BMP 09: Conservation Programs for Cll Accounts

Reporting Unit: BMP Form Status:
Otay Water District 100% Complete
A. Implementation

1. Has your agency identified and ranked COMMERCIAL
customers according to use?

2. Has your agency identified and ranked INDUSTRIAL
customers according to use?

3. Has your agency identified and ranked INSTITUTIONAL
customers according to use?

Year:
2007

yes

yes

yes

Option A: CIl Water Use Survey and Customer Incentives

Program

4. s your agency operating a Cli water use survey and customer
incentives program for the purpose of complying with BMP 9
under this option? If so, please describe activity during reporting
period:

Cll Surveys Commercial Industrial
Accounts Accounts

a. Number of New Surveys 1 0
Offered

b. Number of New Surveys 1 0
Completed

c. Number of Site Follow- 0 0
ups of Previous Surveys
(within 1 yr)
d. Number of Phone Follow- 3 0
ups of Previous Surveys
(within 1 yr)

Cll Survey Components Commercial Industrial

Accounts Accounts
e. Site Visit no no

f. Evaluation of all water- no no
using apparatus and
processes

g. Customer report no no
identifying recommended

efficiency measures,

paybacks and agency

incentives
Agency Cll Customer Budget # Awarded to
Incentives ($/Year) Customers
h. Rebates 6000 73
i. Loans t] 0
i. Grants 15000 0
k. Others 10000 0

no

Institutional
Accounts

0

0

Institutional
Accounts

no
no

no

Total §
Amount
Awarded

1110
0
0
0
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Option B: Cll Conservation Program Targets

5. Does your agency track Cll program interventions and water yes
savings for the purpose of complying with BMP 9 under this

option?

6. Does your agency document and maintain records on how yes

savings were realized and the method of calculation for

estimated savings?
7. System Calculated annual savings (AF/yr):
Cll Programs :
a. Ultra Low Flush Toilets
b. Dual Flush Toilets
¢. High Efficiency Toilets
d. High Efficiency Urinals
e. Non-Water Urinals

t. Commercial Clothes Washers (coin-op
only; not industrial)

g. Cooling Tower Controllers
h. Food Steamers

i. lee Machines

j. Pre-Rinse Spray Valves

k. Steam Sterilizer Retrofits
L. X-ray Film Processors

i# Device Installations
52

O O O O O

0

8. Estimated annual savings (AF/yr) from agency programs not including the

devices listed in Option B. 7., above:
Cll Programs
a. Site-verified actions taken by agency:

As noted in the FY 06 report, a leak was
found at Bailey Detention Facility during
the audit funded by both Otay and CWA
and quickly fixed. it was estimated to be
losing 2.6 million gallons per year

{BAFY). The repair was made in FY 086.

b. Non-site-verified actions taken by
agency:

Annual Savings (AF/yr)

0

B. Conservation Program Expenditures for Clf Accounts

This Year Next Year

1. Budgeted Expenditures 31000 2000
2. Actual Expenditures 1110

C. "At Least As Effective As"
1. Is your agency implementing an "at least as effective as" No

variant of this BMP?

a. It YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it 1o be "at least as effective

as."
D. Comments
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We conducted a commercial indoor/outdoor water survey for Balboa
Thrift & Loan in the second quarter of this fiscal year. As a result, the
customer received one of the smart controllers we were distributing and
replaced two of their older toilets with ULFTs. 4.J: This FY, we budgeted
an additional $15000 for Cll incentives to be provided to the customer in
addition to MWD's process improvement program incentive. 4.k: In
addition, we also budgeted $10,000 to fund additional Cll audits.
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BMP 11: Conservation Pricing
Reporting Unit:

Otay Water District
A. Implementation

Page 24 of 31

Reported as of 11/2

BMP Form Status: Year:
100% Complete 2007

Water Service Rate Structure Data by Customer Class

1. Single Family Residential
a. Rate Structure

b. Total Revenue from Commodity
Charges (Volumetric Rates)

c. Total Revenue from Customer
Meter/Service (Fixed) Charges

2. Multi-Family Residential
a. Rate Structure

b. Total Revenue from Commodity
Charges (Volumetric Rates)

~¢. Total Revenue from Customer
Meter/Service (Fixed) Charges

3. Commercial

a. Rate Structure

b. Total Revenue from Commaodity
Charges (Volumetric Rates)

¢. Total Revenue from Customer
Meter/Service (Fixed) Charges

4. Industrial

a. Rate Structure
b. Total Revenue from Commodity
Charges {Volumetric Rates)

¢. Total Revenue from Customer
Meter/Service (Fixed) Charges

5. Institutional / Government
a. Rate Structure

b. Total Revenue from Commodity
Charges (Volumetric Rates)

¢. Total Revenue from Customer
Meter/Service (Fixed) Charges

6. Dedicated Irrigation (potable)
a. Rate Structure

b. Total Revenue from Commodity
Charges (Volumetric Rates)

¢. Total Revenue from Customer
Meter/Service (Fixed) Charges

7. Recycled-Reclaimed
a. Rate Structure

b. Total Revenue from Commodity
Charges (Volumetric Rates)

http://bmp.cuwce.org/bmp/print/printall.lasso

Increasing Block
$ 19,749,260

$ 7,380,047

Increasing Block
$ 2,589,960

$ 446,913

Uniform
$2,131,964

$2

Service Not Provided

$0
$0

Uniform
$ 2,088,830

$ 223,032

Uniform
$ 4,709,077

$ 819,826

Uniform

$ 3,294,170

11/25/2008




CUWCC | Print All

¢. Total Revenue from Customer $ 335,063
Meter/Service (Fixed) Charges

8. Raw

a. Rate Structure Service Not Provided
b. Total Revenue from Commaodity $0
Charges (Volumetric Rates)

¢. Total Revenue from Customer $0
Meter/Service (Fixed) Charges

9. Other

a. Rate Structure Uniform

b. Total Revenue from Commaodity $1,215,312
Charges (Volumetric Rates)

¢. Total Revenue from Customer $ 432,426

Meter/Service (Fixed) Charges

B. Implementation Options

C. Retail Wastewater (Sewer) Rate Structure Data by Customer

Class

Select Either Option 1 or Option 2:

1. Option 1: Use Annual Revenue As Reported

VAV+M) >= 70%

V = Total annual revenue from volumetric rates

M = Total annual revenue from customer meter/service {fixed)
charges
2. Option 2: Use Canadian Water & Wastewater
Association Rate Design Model

VAVEM) >= V/(V'+M)

V = Total annual revenue from volumetric rates

M = Total annual revenue from customer meter/service {fixed)
charges

V' = The uniform volume rate based on the signatory's long-run
incremental cost of service
M' = The associaled mster charge
a. If you selected Option 2, has your agency
submitted to the Council a completed
Canadian Water & Wastewater Association
rate design model?

b. Value for V' (uniform volume rate based
on agency's long-run incremental cost of
service) as determined by the Canadian
Water & Wastewater Association rate design
model;

¢. Value for M' (meter charge associated with
V' uniform volume rate) as determined by the
Canadian Water & Wastewater Association
rate design model:

1. Does your agency provide sewer service? (If
YES, answer questions 2 - 7 below, else continue to
section D.}

2, Single Family Residential

a. Sewer Rate Structure Uniform

b. Total Annual Revenue $1,714,190
c. Total Revenue from $1,714,190
Commodity Charges

(Volumetric Rates)

http://bmp.cuwcc.org/bmp/print/printall.lasso
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3. Multi-Family Residential

a. Sewer Rate Structure Uniform
b. Total Annual Revenue $ 518,976
c. Total Revenue from $ 518,976

Commodity Charges
(Volumetric Rates)

4, Commercial

a. Sewer Rate Structure Uniform

b. Total Annual Revenue $ 158,535

c. Total Revenue from $ 158,535
Commodity Charges

(Volumetric Rates)

5. Industriai

a. Sewer Rate Structure Service Not Provided
b. Total Annual Revenue 50

¢. Total Revenue from $0

Commodity Charges

_{Volumetric Rates)
6. Institutional / Government

a. Sewer Rate Structure Uniform
b. Total Annual Revenue $ 139,811
¢. Total Revenue from $139,811
Commodity Charges

(Volumetric Rates)
7. Recycled-reclaimed water

a. Sewer Rate Structure Service Not Provided
b. Total Annual Revenue $0
¢. Total Revenue from $0

Commodity Charges
{(Volumetric Rates)

D. "At Least As Effective As"

1. Is your agency implementing an “at least as No
effective as" variant of this BMP?

a. It YES, please explain in detail how your implementation of this
BMP differs from Exhibit 1 and why you consider it to be "at least as
effective as."

E. Comments
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Reported as of 11/2

BMP 12: Conservation Coordinator

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. Implementation
1. Does your Agency have a conservation coordinator? yes
2. |s a coordinator position supplied by another agency with no

which you cooperate in a regional conservation program ?
a. Partner agency's name:

3. If your agency supplies the conservation coordinator:
a. What percent is this conservation

o,
coordinator's position? 100%
b. Coordinalor's Name William Granger
¢. Coordinator's Title Water Conservation Manager
d. Coordinator's Experience in 13 years experience developing
Number of Years and managing water conservation
programs
e. Date Coordinator's position was
created (mm/dd/yyyy) 5/26/1991
4. Number of conservation staff (FTEs), 5
including Conservation Coordinator.
B. Conservation Staff Program Expenditures
1. Staffing Expenditures (In-house Only) 212180.18
2. BMP Program Implementation 192684.41
Expenditures

C. "At Least As Effective As"

1. Is your agency implementing an "at least as effective as" no
variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments

B2: Includes the District's agreed upon cost-share of the Water
Conservation Garden's Operations and Maintenance Budget, which is
strongly supporied by the District and reported under BMP 7.
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Reported as of 11/2

BMP 13: Water Waste Prohibition

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. Requirements for Documenting BMP Implementation
1. Is a water waste prohibition ordinance in effect in your service yes
area?

a. If YES, describe the ordinance:

Section 39 of the Otay Water District Code of Ordinances outlines the
District's Conservation and Water Shortage Response Program. Section
38.02 states that "available water resources be put to maximum
beneficial use to the extent to which they are capable; that the waste or
unreasonable use, or unreasonable method of use of water be
prevented; and that the conservation of such water be encouraged with a
view to the maximum reasonable and beneficial use thereof in the
interests of the residents of the District and for the public welfare."

2. Is a copy of the most current ordinance(s) on file with CUWCC? yes

a. List local jurisdictions in your service area in the first text box and
water wasle ordinance citations in each jurisdiction in the second text

box:
J{S g?f;grg#; g;ogﬁtfga\sltisﬁg District Rules and Regulations
; . for Water Conservation,

and portions of_unmcorporated rg:rise dec:n 1o2n/? /2%%5_ Both the

areas of San Diego County, City of Chula Vista and the

gclugm 9 SpBrlng_tVaﬂey, Fliaglcho County of San Diego adopted
an Diego, Bonita, Jamul, . .

Cajon and Otay Mesa, served by Iéa:rtlisgag%%:rdmances in the

the County of San Diego. y :

B. Implementation

1. Indicate which of the water uses listed below are prohibited by
your agency or service area.

a. Guitter flooding yes
b. Single-pass cooling systems for new connections yes
c. Non-recirculating systems in all new conveyor or car

wash systems yes
d. Non-recirculating systems in all new commearcial laundry

systems yes
e. Non-recirculating systems in all new decorative fountains yes

f. Other, please name

As per Section 39.05 C, "Customers are required to repair

all water leaks within 48 hours of knowledge that a leak

exists", and "39.05 D "Water shall not be used to wash yes
down sidewalks, driveways, parking areas, tennis courts,

patios, or other paved areas except to alleviate immediate
safety or sanitation hazards

2. Describe measures that prohibit water uses listed above:

The following measures apply at all times as per Section 39.05 of the
District's Code of Ordinances: (a) At no time shall water be wasted or
used unreasonably, (b) Water shall not be allowed to leave the the

customer's property by drainage onto adjacent propetties or public or
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private roadways or streets due to excessive irrigation and/or neglect, {c)
Customers shall be required to repair all water leaks within 48 hours of
knowledge that a leak exists, (d) water shall not be used to wash down
sidewalks, driveways, parking areas, tennis courts, patios, or other
paved areas except to alleviate immediate safety or sanitation hazards,
(e) Lawn watering or irrigation, other than by hand or drip methods, is
prohibited except between the hours of 4:00 p.m. and 9:00 a.m. the
following morning. New plantings and newly seeded areas are exempt
from these limits for 30 days, (f) The use of hand-held hose for spraying,
lawn watering, vehicle washing or structure washing is prohibited without
an automatic shut-off nozzle. The following measures apply during Stage
2 and above: (a) No non-residential fountains shall be operated unless
reclaimed water is used, (b) Restaurants shall not serve water to their
customers except when specifically requested. During Stages 4 and
above: No filling, refilling, or adding to artificial ponds or lakes shall be
permitted unless reclaimed water is used

Water Softeners:

3. Indicate which of the following measures your agency has
supported in developing state law:

a. Allow the sale of more efficient, demand-initiated
) yes
regenerating DIR models.

b. Devetop minimum appliance efficiency standards that:

.} Increase the regeneration efficiency standard to
at least 3,350 grains of hardness removed per yes
pound of common sait used.

ii.) Implement an identified maximum number of

gallons discharged per gallon of soft water yes
produced.

¢. Allow local agencies, including municipalities and special

districts, to set more stringent standards and/or to ban on-

site regeneration of water softeners if it is demonstrated

and found by the agency governing board that there is an yes
adverse effect on the reclaimed water or groundwater

supply.

4. Does your agency include water softener checks in home water as
audit programs? y
5. Does your agency include information about DIR and
exchange-type water softeners in educational efforts to encourage yes
replacement of less efficient timer models?

C. "At Least As Effective As"

1. Is your AGENCY implementing an "at least as effective as" no
variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments

We do not have enforcement capability with regard to this ordinance.
Also, while we personally conduct a limited number of residential
surveys, we always look for or ask if the customer has a water softener
and whether it is an "on-demand" unit or on a timer.
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Reported as of 11/2

BMP 14: Residential ULFT Replacement Programs

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2007
A. Impiementation

Number of Non-Efficient Toilets Replaced With 1.6 gpf Toilets During

Report Year
Single-Family  Multi-
Accounts Family
Units
1. Does your Agency have program(s) for yes yes
replacing high-water-using toilets with ultra-low
flush toilets?
Replacement Method SF Accounts MF Units
2. Rebate 947 90
3. Direct Install 0 0
4. GBO Distribution 0 0
5. Other 0 0
Total 947 90

Number of Non-Efficient Toilets Replaced With 1.28 gpf High-Efficiency
Toilets (HETs) During Report Year

Single-Family  Multi-

Accounts Family
Units
6. Does your Agency have program(s) for yes yes
replacing high-water-using toilets with ultra-low
flush toilets?
Replacement Method SF Accounts MF Units
7. Rebate 162 12
B. Direct Install 0 0
9. CBO Distribution 0 0
10. Cther 0 0
Total 162 12

Number of Non-Efficient Toilets Replaced With 1.2 gpf HETs (Duai-Flush)
During Report Year

Single-Family Multi-

Accounts Family
Units

11. Does your Agency have program(s) for no no
replacing high-water-using toilets with ultra-low
flush toilets?
Replacement Method SF Accounts MF Units
12. Rebate 136 16
13. Direct Install 0 0
14. CBO Distribution 0 0
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15. Other 0

Total 136 16

16. Describe your agency's ULFT, HET, and/or Dual-Flush Toilet programs for
single-family residences.

Though this program, residential customers of participating water
agencies are offered a voucher redeemable for up to $75 off the
purchase price of an approved ultra-low-flush toilet (ULFT) and $165 for
an approved HET and dual-flush toilets. The voucher is a point-of-
purchase discount only. No after-purchase rebates are available. For a
limited time, there was a $265 voucher available for HETs installed. The
Voucher Incentive Program has extensive marketing outreach through
home improvements stores and plumbing supply stores.

17. Describe your agency's ULFT, HET, and/or Dual-Flush Toilet programs for
multi-family residences.

Though this program, residential customers of participating water
agencies are offered a voucher redeemable for up to $75 off the
purchase price of an approved ultra-low-flush toilet {ULFT) and $185 for
an approved HET and dual-flush toilets. For a limited time, there was a
$265 voucher available for HETs installed. The voucher is a point-of-
purchase discount only. No after-purchase rebates are available. The
Voucher Incentive Program has extensive marketing outreach through
home improvements stores and plumbing supply stores.

18. Is a toilet retrofit on resale ordinance in effect for your service no
area?

19. List local jurisdictions in your service area in the left box and ordinance
citations in each jurisdiction in the right box:

B. Residential ULFT Program Expenditures

1. Estimated cost per replacement: $24
C. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as" no

varniant of this BMP?

a. It YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as.ll

D. Comments
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Reported as of 11/¢

Water Supply & Reuse

Reporting Unit: Year:

Otay Water District 2008
Water Supply Source Information

Supply Source Name Quantity (AF) Supplied Supply Type
CWA Purchased 38429.9 Imported
Ralph Chapman Recycled Water Facility 1235.6 Recycled
Clty of San Diego Southbay recycled water . 3595.4 Recycled

Total AF: 43260.9
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Reported as of 11/2

Accounts & Water Use

Reporting Unit Name: Form Status: Year:
Otay Water District 100% Complete 2008
A. Service Area Population Information:
1. Total service area population 191500
B. Number of Accounts and Water Deliveries (AF)
Type Metered Unmetered
Water Water
Atlz\lc%uot:ts De}ixle:;ies Aglc%uc:ts Del(ixie:;ies
1. Single-Family 40700 21016.15 0 0
2. Multi-Family 3432 3B835.14 0 0
3. Commercial 1185 2144.07 0 0
4. Industrial 0 0 0 0]
5. Institutionat 23 212412 0 0
6. Dedicated Irrigation 1813 9743.23 0 0
7. Recycled Water 0 0 0 0
8. Other 858 1990.98 0 0
9. Unaccounted NA 2407.4 NA 0
Total 48219  43261.09 0 0
Metered Unmetered
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Reported as of 11/2

BMP 01: Water Survey Programs for Single-Family and
Multi-Family Residential Customers

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2008
A. Implementation
1. Based on your signed MOU date, 09/04/1991, your Agency 09/03/1993
STRATEGY DUE DATE is:
2. Has your agency developed and implemented a targeting/ yes
marketing strategy for SINGLE-FAMILY residential water use
surveys?
a. It YES, when was it implemented? 7/1/1995
3. Has your agency developed and implemented a targeting/ yes 1
marketing strategy for MULTI-FAMILY residential water use
surveys?
a. If YES, when was it implemented? 71111995
B. Water Survey Data
Single . .
. Multi-Famil
Survey Counts: Family i 4
Accounts
1. Number of surveys offered: 1900 300
2. Number of surveys completed: 89 0
Indoor Survey:
3. Check for leaks, including toilets, faucets and yes yes
meter checks '
4. Check showerhead flow rates, aerator flow rales, yes yes
and offer to replace or recommend replacement, if
necessary
5. Check toilet flow rates and offer to install or yes yes
recommend installation of displacement device or
direct customer to ULFT replacement program, as
neccesary, replace leaking toilet flapper, as
necessary
Outdoor Survey:
6. Check irrigation system and timers yes yes
7. Review or develop customer irrigation schedule yes yes
8. Measure landscaped area {(Recommended but yes yes
nol required for surveys)
9. Measure total irrigable area (Recommended but yes yes
not required for surveys)
10. Which measurement method is typically used Odometer Wheel
(Recommended but not required for surveys)
11. Were customers provided with information ves yes
packets that included evaluation results and water
savings recommendations?
12. Have the number of surveys offered and yes yes
completed, survey results, and survey costs been
tracked?
a. If yes, in what form are surveys tracked? spreadsheet
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b. Describe how your agency tracks this information.,

Beginning in the 2nd quarter of this FY, Otay began conducting these
surveys and maintaining a spreadsheet with the data collected during the
surveys.

C. "At Least As Effective As"

1. Is your AGENCY implementing an “at least as effective as" yes
variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

Cash for Plants, Residential Artificial Turfgrass and WBIC rebate. WBIC
rebate: (32 rebates- sent out mailers (oversized 8" x 9" postcards to 12,000
customers (top 15%). Staff inspected 100% of the sites who received a
smart controller rebate. AT rebate: 24,000 sq ft of turfgrass replaced
through this program. District conducted pre and post retrofit inspections
for all 20 single family sites. Cash for Plants (turfgrass replacement
program with water-wise plants): 9 single family customers replaced a total
of 13,545 square ft of existing irrigated turfgrass with water-wise plants.

D. Comments

Surveys were conducted either by staff or by a staff trained intern.We did a
mailing in November and December of 2007 to our rulti-family customers
and advertising free showerheads and surveys and end of the toilet
voucher program.
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Reported as of 11/¢

BMP 02: Residential Plumbing Retrofit

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2008
A. Implementation

1. Is there an enforceable ordinance in effect in your service area no

requiring replacement of high-flow showerheads and other water
use fixtures with their low-flow counterparts?

a. If YES, list local jurisdictions in your service area and code or
ordinance in each:

2. Has your agency satisfied the 75% saturation requirement for yes
single-tamily housing units?

3. Estimated percent of single-family households with low-flow 75%
showerheads:

4. Has your agency satisfied the 75% saturation requirement for yes
multi-family housing units?

5. Estimated percent of multi-family households with low-flow 75%
showerhsads:

6. If YES to 2 OR 4 above, please describe how saturation was determined,
including the dates and results of any survey research.

The San Diego County Water Authority and its member agencies
distributed over 550,000 showerheads between 1991 and 2002. The
average rate of natural replacement is 4.0%, while housing demoalition in
0.5%. And, effective January 1, 1994 showerheads manufactured in the
United States must be 2.5 gpm maximum. Data from the 01/02
Residential Survey Program showed a 80-95% home saturation. The
Otay Water District is one of five agencies within the San Diego County
that will be participating in an upcoming (beginning late FY 07) California
Single-Family Residential Water Efficiency Study.

B. Low-Flow Device Distribution Information

1. Has your agency developed a targeting/ marketing strategy ior yes
distributing low-flow devices?
a. If YES, when did your agency begin implementing this 1/1/1992
strategy?

b. Describe your targeting/ marketing strategy.

Over 550,000 showerheads have been distributed in the region to date.
Marketing that has been done in the San Diego region includes the
following: residentiai survey distribution, direct distribution to customers
(lobby counter), distribution at community events, by customer request
and distribution at CBO events. In addition, this fiscal year, the Otay
Water District distributed 75 showerheads to customers who came in to
pay their bilis or who visited our agency booth at an outreach event or
requested a showerhead during a residential survey. The average rate of
natural replacement is 4% while housing demolition is .5%. Since
January 1, 1994 showerheads manufactured in the USA must be in
compliance with the 2.5 gpm maximum flow rate. Data gathered from the
Residential Survey Program showed a 80-95% saturation of low flow
showerheads in homes surveyed.

Low-Flow Devices Distributed/ Installed SF Accounts MF Units
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2. Number of low-flow showerheads distributed: 75 0
3. Number of toilet-displacement devices 0 0
distributed:
4. Number of toilet flappers distributed: 0 0
5. Number of faucet aerators distributed: 0 0
6. Does your agency track the distribution and cost of low-flow yes
devices?
a. If YES, in what format are low-flow Spreadsheet

devices tracked?
b. If yes, describe your tracking and distribution system :

The San Diego County Water Authority documented distribution in the |
region in a spreadsheet by region, rather than by specific member [
agency. The District began tracking the distribution of showerheads it ?
personally distributed beginning in FY 02. 3
C. "At Least As Effective As"

1. Is your AGENCY implementing an "at least as effective as" yes
variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as efiective
aS_"

D. Comments

We distribute 2.0 gpm showerheads. In addition, a large portion {over
half) of our service area was built after 1992,
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Reported as of 11/2

BMP 03: System Water Audits, Leak Detection and Repair

Reporting Unit: BMP Form Status: Year;
Otay Water District 100% Complete 2008
A. Implementation
1. Does your agency own or operate a water distribution system? yes
2. Has your agency completed a pre-screening system audit for this yes

reporting year?

3. If YES, enter the values {AF/Year) used to calculate verifiable use as a
percent of total production:

a. Determine metered sales (AF) 40350.7
b. Determine other system verifiable uses (AF) 221.4
c. Determine total supply into the system {AF) 42979.4
d. Using the numbers above, if (Metered Sales + Other 0.94

Verifiable Uses) / Total Supply is < 0.9 then a full-scale
system audit is required.

4. Does your agency keep necessary data on file to verity the yes
values entered in question 37

5. Did your agency complete a full-scale audit during this report no
year?

6. Does your agency maintain in-house records of audit results or yes

completed AWWA M36 audit worksheets for the completed audit
which could be forwarded to CUWCC?

7. Does your agency operate a system leak detection program? yes
a. If yes, describe the leak detection program:

Leak detection is based on purchased vs. sales, physical observations
of wet spots, mainflushing load contents, and field staff calls. Otay staff
calls in American Leak Detection Setvice depending upon the urgency or
the staffing. B. Survey Data

B. Survey Data

1. Total number of miles of distribution system line. 1071

2. Number of miles of distribution system line surveyed. 7.9
C. "At Least As Effective As"

1. Is your agency implementing an "at least as effective as" variant No

af this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it 1o be "at least as effective
as."

D. Comments

A3b-"other" includes Otay water district meters, work orders and unbilled
water usage B1: now includes laterals. Normally we do not include this
number in our official number of miles of distribution system line.

Voluntary Questions (Not used to calculate compliance)

E. Volumes
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Estimated Verified
1. Volume of raw water supplied to the system:

2. Volume treated water supplied into the
system:

3. Volume of water exported from the system:

4. Volume of billed authorized metered
consumption:

5. Volume of billed authorized unmetered
consumption:

6. Volume of unbilled authorized metered
consumption:

7. Volume of unbilled authorized unmetered
consumption:

F. Infrastructure and Hydraulics

1. System input (source or master meter) volumes metered at
the entry to the:

2. How frequently are they tested and calibrated?
3. Length of mains:

4. What % of distribution mains are rigid pipes
{metal, ac, concrete)?

5. Number of service connections;

6. What % of service connections are rigid
pipes (metal)?

7. Are residential properties fully metered?
8. Are non-residential properties fully metered?

9. Provide an estimate of customer meter
under-registration:

10. Average length of customer service line
from the main to the point of the meter:

11. Average system pressure:
12. Range of system pressures: From to

13. What percentage of the system is fed from gravity feed?

14. What percentage of the system is fed by pumping and re-
pumping?

G. Maintenance Questions

1. Who is responsible for providing, testing, repairing and
replacing customer meters?

2. Does your agency test, repair and replace your meters on a
regular timed schedule?

a. If yes, does your agency test by meter size or
customer category?:

b. If yes to meter size, please provide the frequency of testing by meter
size:

Less than or equal to 1"
1.5"to 2"
3" and Larger

c. It yes to customer category, provide the frequency of testing by
customer category:
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SF residential
MF residential
Commercial

Industrial & Institutional

3. Who is responsible for repairs to the customer lateral or
customer service line?

4. Who is responsible for service line repairs downstream of the
customer meter?

5. Does your agency proactively search for leaks using leak
survey techniques or does your utility reactively. repair leaks
which are called in, or both?

6. What is the utility budget breakdown for:
Leak Detection
L.eak Repair
Auditing and Water Loss Evaluation
Meter Testing

H. Comments

http://bmp.cuwcc.org/bmp/print/printall.lasso
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BMP 04: Metering with Commodity Rates for ail New

Connections and Retrofit of Existing

Reporting Unit: BMP Form Status:
Otay Water District 100% Complete

A. Implementation

Year:
2008

1. Does your agency have any unmetered service connections? No

a. It YES, has your agency completed a meter retrofit plan?

b. If YES, number of previously unmetered accounts fitted
with meters during report year:

2. Are all new service connections being metered and billed by Yes
volume of use?

3. Are all new service connections being billed volumetrically with Yes
meters?

4. Has your agency completed and submitted electronically to the Yes

Council a written plan, policy or program to test, repair and replace
meters?

5. Please fill out the following matrix:

Number of
Number of o
Number of I\L!II etered Metered Billing Number of

Account Type Metered Accounts Frequency Volume

Accounts Acg ounts Billed by Per Year Estimates
ead
Volume
a. Single Family 40700 40700 40700 12 0
b. Multi-Family 3432 3432 3432 12 0
¢. Commercial 1185 1185 1185 12 0
d. Industrial 0 0 0 0 0
e. Institutional 231 231 231 12 0
f. Landscape 1813 1813 1813 12 0
Irrigation
B. Feasibility Study

1. Has your agency conducted a feasibility study to assess the no
merits of a program to provide incentives to switch mixed-use
accounts to dedicated landscape meters?

a. It YES, when was the feasibility study conducted?

(mm/dd/fyy)

b. Describe the feasibility study:
2. Number of Clt accounts with mixed-use meters: 422
3. Number of Cll accounts with mixed-use meters retrofitted with 0
dedicated irrigation meters during reporting period.

C. "At Least As Effective As"

1. Is your agency implementing an "at least as effective as" variant yes

of this BMP?

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as."

Since 1990, the District has required commercial properties to separate
their irrigation onto a dedicated meter, In late 2007, this ordinance was
revised to be consistent with AB 2717, and the requirement is now at

http://bmp.cuwce.org/bmp/print/printbmp.lasso?BMP=04& Year=2008
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9,000 square feet. The District is currently in the process of contacting all
ot its mixed use meters and is finding that the vast majority have less
than 5,000 square feet of landscape. However, we are evaluating
whether some mixed use sites might be candidates for conversion to
recycled water.

D. Comments
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Reported as of 11/¢

BMP 05: Large l.andscape Conservation Programs and
Incentives

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2008
A. Water Use Budgets

1. Number of Dedicated Irrigation Meter Accounts: 1813

2. Number of Dedicated Irrigation Meter Accounts with Water 1813
Budgets: .

3. Budgeted Use for Irrigation Meter Accounts with Water 16092
Budgets (AF) during reporting year:

4. Actual Use for Irrigation Meter Accounts with Water Budgets 8743
(AF) during reporting year:

5. Does your agency provide water use notices to accounts yes
with budgets each billing cycle?

B. Landscape Surveys

1. Has your agency developed a marketing / targeting strategy yes
for landscape surveys?

a. It YES, when did your agency begin implementing 8/10/1990
this strategy?

b. Description of marketing / targeting strategy:

The Water Authority in partnership with the District and its other member
agencies developed a number of new programs including a voucher
program for "smart" irrigation controllers and mini-grants for improving
the irrigation efficiency. The programs were marketed to all of the
district's 1692 landscape accounts but specifically to accounts who had
already received a large landscape survey (previously calied PALM
surveys). There was limited funding for large landscape surveys this
fiscal year. The programs were marketed through direct mail as well as
on the water bills. Staff also called a number of the district's largest
landscape accounts to explain the program and there was cross
marketing from the district's pilot Cash for Plants turfgrass retrofit

program. The pilot Cash tor Plants program ran through December of
2005

2. Number of Surveys Oftered during reporting year. 800
3. Number of Surveys Completed during reporting year. 9
4. Indicate which of the following Landscape Elements are part of your survey:
a. Irrigation System Check yes
b. Distribution Uniformity Analysis yes
¢. Review / Develop irrigation Schedules yes
d. Measure Landscape Area yes
e. Measure Total Irrigable Area yes
f. Provide Customer Report / Information yes
5. Do you track survey offers and results? yes
8. Does your agency provide follow-up surveys for previously yes

completed surveys?

a. If YES, describe below:

http:/fomp.cuwcc.org/bmp/print/printall. lasso
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The consultant contacts the customer approximately three to six months
after a full audit was completed, to discuss implementation of the
recommendations. The consultant records changes and improvement in
the site's condition. Photos may be taken documenting improvements. If
significant changes have been made at the site, the consultant pertorms
a distribution uniformity check to verify changes and assist the customer
in improving recommendations. The auditor provides a brief, written
summary of the follow-up audit. Two follow-up/mini audits were
conducted this fiscal year as well.

C. Other BMP 5 Actions

1. An agency can provide mixed-use accounts with ETo-based no
landscape budgets in lieu of a large landscape survey
program.

Does your agency provide mixed-use accounts with landscape
budgets?
2. Number of Cli mixed-use accounts with landscape budgets.

Number of Cil accounts with mixed-use meters
retrofitted with dedicated irrigation meters during

reporting period. (From BMP 4 report)
Total number of change-outs from mixed-use to
dedicated irrigation meters since Base Year.

3. Do you offer landscape irrigation training? yes
4. Does your agency offer financial incentives to improve yes
landscape water use efficiency?

Type of Financial Budget Number Awarded Total Amount
Incentive: {Dollars/ to Customers Awarded
Year)

a. Rebaies 108500 62 115933
b. Loans 0 0 0
c. Grants 0 5 10878.5

5. Do you provide landscape water use efficiency information yes

to new customers and customers changing services?

a. If YES, describe below:

Yes, new customers are required by Otay's planning department to
provide square footage of landscaped area and receive notice of the
Water Efficient Irrigation Ordinance and monthly allocation. On changing
services, they are notified by Customer Service or Water Conservation of
the allocation and banking system. Surveyed account info kept in file and
tracked. If consumption history shows no improvement within 6 months,
a review and/or second survey is recommended to customer.

6. Do you have irrigated landscaping at your facilities? yes
a. If yes, is it water-efficient? yes
b. If yes, does it have dedicated irrigation metering? yes

7. Do you pravide customer notices at the start of the irrigation yes

season?

8. Do you provide customer notices at the end of the irrigation yes

season?

D. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as" yes

variant of this BMP?

http://bmp.cuwcc.org/bmp/print/printall.lasso 11/25/2008
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a. It YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

On October 17, 1990 the Otay Water District passed Ordinance No. 367
which mandated the installation of a separate landscape meter on
commercial or industrial properties if they are located on a parcel of land
an acre or more in size. Then in December of 1993, the District approved
Ordinance No. 424 allowing commercial customers who obtained a
single water meter to October 1990 to obtain a second meter for indoor
use without paying water capacity fees if the additional meter is solely for
the purpose of isolating current indoor water use from that used for
outdoor landscaping. The landscape meater requirement is found in
Section 27 of the District*s Code of Ordinances. 6: The District installed
three water "smart” irrigation controllers around its offices this fiscal year.

E. Comments

The District offers large landscape surveys on a monthly basis to
accounts that exceed their historic water budget. Approximately haif of
the District's irrigation only customers were contacted and offered this
service. 9 surveys were conducted by Honeywell. 4A: The District
obtained $50,000 in grant funding from USBR for artificial turgrass
installed at Valhalia HS (in total OWD provided $70,000 to Valhalla HS)
and also provided partial funding to Steele Canyon HS.

http://bmp.cuwce.org/bmp/print/printall.lasso 11/25/2008
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Reporied as of 11/2

BMP 06: High-Efficiency Washing Machine Rebate

Programs
Reporting Unit:
Otay Water District
A. Coverage Goal

1. Number of residential dwelling units in the agency

service area.
2. Coverage Goal =

. Implementation

1. Does your agency offer rebates for residential high-efficiency

washers?

BMP Form Status:
100% Complete

Year:
2008

Multi-
Farnily

12,422

Single
Family
40,866

= 4,093 Points

yes

Total Value of Financial Incentives

Number of

Financial

Incentives
Issued

HEW Water
Factor

Retail Water
Agency

2. Greater
than 8.5 but
not
exceeding
9.5

{1 point)

3. Greater
than 6.0 but
not
exceeding
8.5

{2 points)

4. Less than
or equal to
6.0

{3 poaints)

1130 $27,120

Wholesaler/ Energy
Grants Utility
(it applicable) (if applicable)

POINTS

TOTAL  ,wARDED

$0 $0 $0 0

$0 $0 $0 0

$151,420 $56,500 $ 235,040 3390

TOTALS: 1130
. Past Credit Points

$ 27,120

$151,420 $56,500 $ 235,040 3,390

For HEW incentives issued before July 1, 2004, select ONE of

the following TWO options:

* Method One: Points based on HEW Water Factor
* Method Two: Agency earns 1 point for each HEW.

Method Two: Agency earns 1 point for each HEW

4. Total HEWs installed

Number of

Financial m:gr":;:‘:g; POINTS

Infsesr:};\:les Financial Incentives AWARDED
2053 $ 256,375 2053

PAST CREDIT

http://bmp.cuwce.org/bmp/print/printall. lasso
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TOTALS: 2053 $ 256,375 2,053
D. Rebate Program Expenditures
1. Average or Estimated Administration and Overhead $ 27,120
2. Is the financial incentive offered per HEW at least equal to the
marginal benefits of the water savings per HEW? yes
E. "At Least As Effective As"
1. Is your AGENCY implementing an “at least as effective as" variant no

of this BMP?

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as." )

F. Comments

http://bmp.cuwcc.org/bmp/print/printall.lasso
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Reported as of 11/

BMP 07: Public Information Programs

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2008

A. Implementation

1. How is your public information program implemented?
Wholesaler and retailer both materially participate in program
Which wholesaler(s)?
San Diego County Water Authority

2. Describe the program and how it's organized:

Otay's water conservation division promotes and educates customers
about its water conservation and school education programs with help from the
District's Public Information Officer. The District regularly promotes water
conservation and seeks to educate its customers about waterwise landscaping
principals, as well as to encourage them to participate in voucher programs.
The District is active in a number of large public outreach events including the
City of Chula Vista's Cinco de Mayo (May) and Lemon Festival (August), Bonita
Festival (September), and events held at the Water Conservation Garden such
as it's California Friendly Gardening Festival {October), its California Friendly
Plant Sale (March) and its Spring Garden Festival (May). The District also
promotes the California Friendly Landscape Contest, which started in Otay in
2003 and expanded o include 17 of the 24 CWA member agencies in FY 2008.
Winners are highlighted at the Spring Garden Festival each May and prizes are
awarded to the winners. Signs announcing that the landscape is a winner is
displayed and agency websites along with the contest website
(www.landscapecontest.com) highlight the winners and outline the process. The
District also regularly encourages its customers to visit the Water Conservtion
Garden, which it built in cooperation with the Helix Water District and
Cuyamaca College in 1999. The District regularly encourages its customers to
attend residential and professional landscape classes at the Garden through its

webpage, messages on the bill, bill inserts and distribution of class flyers at
outreach events.

3. Indicate which and how many of the following activities are included in your
public information program:

Publ!c Information Program Activity in Retail Yes/No Number of
Service Area Events
a. Paid Advertising yes 18
b. Public Service Announcement yes 2
c. Bill Inserts / Newsletters / Brochures yes 7
d. Bill showing water usage in yes
comparison to previous year's usage
e. Demonstration Gardens yes 3
f. Special Events, Media Events yes
g. Speaker's Bureau yes 12
h. Program to coordinate with other yes

government agencies, industry and public
interest groups and media

B. Conservation Information Program Expenditures

1. Annual Expenditures (Excluding Staffing) 13500
C. "At Least As Effective As"
1. 1s your AGENCY implementing an "at least as effective as" No
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variant of this BMP?

a. If YES, please explain in detail how your implementaticn of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as-II

D. Comments

3a. There were 18 paid ads in the Homescape section of the San Diego
Union tribune, the SD Horticultural Society Magazine, the SD CLCA
newsletter, the Garden Compass Magazine, but no radio ads, as it was
determined not to be effective after trying this method for two years. b.
PSA was written and distributed promoting the new technologies and
clothes washer give-away at the May 2007 Spring Garden Festival. c.
Includes four newsletters, two bill inserts, Welcome to Otay brochure,
and new California Friendly Landscape brochure that emphasizes water-
wise landscape designs. In addition, it includes promotion of the
California Friendly Landscape Contest. e. e. Includes the Spring and Fall
Festival at the Garden and the first ever California Friendly Plant Sale at
the Garden in March of 2008. G. B1: includes budget for giveaway items
such as magnets, stress balls, bill insents, brochures, graphic design
services, advertising, but does not include Otay's $78,8000 FY 08
contribution to the Water Conservation Garden toward their O & M
expenses.

http://bmp.cuwec.org/bmp/print/printall.lasso
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Reported as of 11/2

BMP 08: School Education Programs

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2008
A. Implementation

1. How is your public information program implemented?
Wholesaler and retailer both participate in program
Which wholesaler(s)?

San Diego County Water Authority
2. Please provide information on your region-wide school programs (by grade

level):
Grade Are grade- No. of class No. of No. of
appropriate presentations students teachers'
materials reached workshops
distributed?
Grades yes 28 1369 0
K-3rd
Grades yes 6 382 0
4th-6th
Grades yes 0 0 0
7th-8th
High yes 2 80 0
School
4. Did your Agency's materials meet state education framework yes
requirements?
5. When did your Agency begin implementing this program? 9/91990
B. School Education Program Expenditures
1. Annual Expenditures (Excluding Staffing) 9144.52
C. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as® No
variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments

Teacher workshops are open to grades K-12 and conducted at least
once a year in partnership with our neighboring water agencies, but
indicated just once above. A.2: Presentations include school tours
conducted at the Water Conservation Garden as well as kits used by
teachers in the classroom on water cycle, water pollution and water
conservation. The District funds tours to the Garden for schools within its
service area, 1/2 the cost of Splash Labs and School site Gardens or
expenses for a water related project. This fiscal year, the District funded
two school site gardens. B.1: Reflects expenditures for FY 08,
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Reported as of 11/2

BMP 09: Conservation Programs for Cll Accounts

Reporting Unit: BMP Form Status:
Otay Water District 100% Complete
A. Implementation

1. Has your agency identified and ranked COMMERCIAL
customers according to use?

2. Has your agency identified and ranked INDUSTRIAL
customers according to use?

3. Has your agency identified and ranked INSTITUTIONAL
customers according to use?

Year:
2008

yes

yes

yes

Option A: Cll Water Use Survey and Customer Incentives

Program

4. 1s your agency operaling a Cll water use survey and customer
incentives program for the purpose of complying with BMP 9
under this option? If s0, please describe activity during reporting
period;

Cll Surveys Commercial Industrial
Accounts Accounts

a. Number of New Surveys 0 0
Offered

b. Number of New Surveys 0 0
Completed

c. Number of Site Follow- 0 0
ups of Previous Surveys
{within 1 yr)
d. Number of Phone Follow- 0 0
ups of Previous Surveys
{within 1 yr)

Cll Survey Components Commercial Industrial

Accounts Accounts
e. Site Visit

f. Evaluation of all water-
using apparatus and
processes

g. Customer report
identifying recommended
efficiency measures,
paybacks and agency

incentives
Agency Cll Customer Budget # Awarded to
Incentives ($/Year) Customers
h. Rebates 2000 77
i. Loans 0
j. Grants 0
k. Others 0

no

Institutional
Accounts

0

0

Institutional
Accounts

Total $
Amount
Awarded

1838.61
0
0
0

http://bmp.cuwcc.org/bmp/print/printall.lasso
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Option B: Cll Conservation Program Targets

5. Does your agency track Cll program interventions and water yes
savings for the purpose of complying with BMP 9 under this

option?

6. Does your agency document and maintain records on how yes

savings were realized and the method of calculation for
estimated savings?

7. System Calculated annual savings (AF/yr):

Cll Programs # Device Installations

a. Ultra Low Flush Toilets 0
b. Dual Flush Toilets 0
c. High Efficiency Toilets 4
d. High Efficiency Urinals 0
e. Non-Water Urinals 2
t. Commercial Clothes Washers (coin-op 17
only; not industrial)

g. Cooling Tower Controllers

h. Food Steamers 0
i. Ice Machines 0
j. Pre-Rinse Spray Valves 53
k. Steam Sterilizer Retrofits 0
. X-ray Film Processors 0

8. Estimated annual savings (AF/yr) from agency programs not including the
devices listed in Option B. 7., above:
Clt Programs Annual Savings (AF/yr)
a. Site-verified actions taken by agency:

1 water broom installed through the
program. Estimated annual water
savings: .153 AF/year estimated savings
(from MET). B8 AFY saved by repairing
leak during CI! audit funded by Otay and
CWA in FY 06.

b. Non-site-verified actions taken by 0
agency:

B. Conservation Program Expenditures for Cll Accounts
This Year Next Year

B.153

1. Budgeted Expenditures 2000 20500
2. Actual Expenditures 1838.61

C. "At Least As Effective As"
1. Is your agency implementing an "at least as effective as" No

variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments
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BMP 11: Conservation Pricing

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2008

A. Implementation

Water Service Rate Structure Data by Customer Class
1. Single Family Residential

a. Hate Structure Increasing Block
b. Total Revenue from Commaodity $ 18,860,767
Charges (Volumettic Rates)

¢. Total Revenue from Customer $ 8,249,822

Meter/Service (Fixed) Charges
2. Multi-Family Residential

a. Rate Structure Increasing Block
b. Total Revenue from Commodity $ 2,673,658
Charges (Volumetric Rates)

“¢. Total Revenue from Customer $ 545,614

Meter/Service (Fixed) Charges
3. Commercial

a. Rate Structure Uniform

b. Total Revenue from Commodity $ 2,248,192

Charges (Volumetric Rates)

c. Total Revenue from Customer $1,727,205
Meter/Service (Fixed) Charges

4. Industrial

a. Rate Structure Service Not Provided
b. Total Revenue from Commodity $0

Charges (Volumetric Rates)

¢. Total Revenue from Customer $0

Meter/Service (Fixed) Charges
5. Institutional / Government

a. Rate Structure Uniform

b. Totai Revenue from Commodity $ 1,972,922
Charges (Volumetric Rates)

c. Total Revenue from Customer $ 251,817

Meter/Service (Fixed) Charges
6. Dedicated Irrigation (potable)

a. Rate Structure Uniform

b. Tota! Revenue from Commodity $ 4,670,431
Charges (Volumetric Rates)

¢. Total Revenue from Customer $ 928,295

Meter/Service (Fixed) Charges
7. Recycled-Reclaimed

a. Rate Structure Uniform

b. Total Revenue from Commodity $ 3,596,393
Charges (Volumetric Rates)

hitp://fomp.cuwcc.org/bmp/print/printall.lasso
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c. Total Revenue from Customer
Meter/Service (Fixed) Charges

8. Raw
a. Rate Structure

b. Total Revenue from Commodity
Charges (Volumetric Rates)

c. Total Revenue from Customer
Meter/Service {Fixed) Charges

9. Other
a. Rate Structure

b. Total Revenue from Commadity
Charges (Volumetric Rates)

c. Total Revenue from Customer
Meter/Service (Fixed) Charges

B. Implementation Options

Select Either Option 1 or Option 2:
1. Option 1: Use Annual Revenue As Reported

C. Retail Wastewater (Sewer) Rate Structure Data by Customer

Class

VIV+M) >= 70%

V = Total annual revenue from volumetric rates

$ 425,061

Service Not Provided
%0

$0

Uniform
$ 1,444,254

$ 438,599

Selected

M = Tolal annual revenue from customer meter/service (fixed)

charges

2. Option 2: Use Canadian Water & Wastewater

Association Rate Design Model
VI(VEM) >= V/(V'+M")

V =Tolal annual revenue from volumetric rates

M = Total annual revenue from customer meter/service (fixed)

charges

V' = The uniform volume rate based on the signatory's long-run

incremental cost of service
M’ = The associaled meler charge

a. If you selected Option 2, has your agency
submitted to the Council a completed
Canadian Water & Wastewater Association

rate design model?

b. Value for V' (uniform volume rate based
on agency's long-run incremental cost of
service) as determined by the Canadian
Water & Wastewater Association rate design

model:

¢. Value for M' {meter charge associated with
V' uniform volume rate) as determined by the
Canadian Water & Wastewater Association

rate design model:

1. Does your agency provide sewer service? (If
YES, answer questions 2 - 7 below, else continue to

section 00.)

2. Single Family Residential

a. Sewer Rate Structure Uniform Seasonal
b. Total Annual Revenue $ 1,642,768

c. Total Revenue from $ 1,388,392

Commodity Charges
(Volumetric Rates)
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3. Multi-Family Residential

a. Sewer Rate Structure Uniform Seasonal
b. Total Annual Revenue $ 416,542

c. Total Revenue from $ 336,082
Commodity Charges

{(Volumetric Rates)
4. Commercial

a, Sewer Rate Structure tUniform
b. Total Annual Revenue $ 156,442
¢. Total Revenue from $ 156,442

Commodity Charges
(Volumetric Rates)

5. Industrial

a. Sewer Rate Structure Service Not Provided
b. Total Annual Revenue $0

¢. Total Revenue from $0

Commodity Charges

(Volumetric Rates)

6. Institutional / Government

a. Sewer Rate Structure Uniform
b. Total Annual Revenue $ 143,420
c. Total Revenue from $ 143,420

Commodity Charges
{Volumetric Rates)

7. Recycled-reclaimed water

a. Sewer Rate Struciure Service Not Provided
b. Total Annual Revenue $0

c. Total Revenue from $0

Commodity Charges

(Volumetric Rates)

D. "At Least As Effective As"

1. Is your agency implementing an "at least as No
effective as" variant of this BMP?

a. If YES, please explain in detail how your implementation of this
BMP differs from Exhibit 1 and why you consider it to be "at least as
effective as."

E. Comments
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Reported as of 11/2

BMP 12: Conservation Coordinator

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2008
A. Implementation
1. Does your Agency have a conservation coordinator? yes
2. Is a coordinator position supplied by another agency with no

which you cooperate in a regional conservation program ?
a. Partner agency's name: '

3. If your agency supplies the conservation coordinator:
a. What percent is this conservation

[}
coordinator's position? 100%
b. Coordinator's Name William Granger
c¢. Coordinator's Title Water Conservation Manager
d. Coordinator's Experience in 14 years experience developing
Number of Years and managing water conservation
programs
e. Date Coordinator's position was
created (mm/dd/yyyy) 8/28/1991
4. Number of conservation staff (FTEs), .05
including Conservation Coordinator. '
B. Conservation Staff Program Expenditures
1. Staffing Expenditures (In-house Only) 247075.41
2. BMP Program Implementation 309436.72
Expenditures

C. "At Least As Effective As"

1. Is your agency implementing an "at least as effective as" no
variant of this BMP?

a. It YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as.ll

D. Comments

A.4: The District had hired an intern 1o work part time between October
2007 and April of 2008. B2: Includes the District's agreed upon cost-
share of the Water Conservation Garden's Operations and Maintenance

Budget, which is strongly supported by the District and reported under
BMP 7.
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Reported as of 11/2

BMP 13: Water Waste Prohibition

Reporting Unit: BMP Form Status:  Year:
Otay Water District 100% Complete 2008
A. Requirements for Documenting BMP Implementation
1. Is a water waste prohibition ordinance in effect in your service yes
area?

a. If YES, describe the ordinance:

Section 39 of the Otay Water District Code of Ordinances outlines the
District's Conservation and Water Shortage Response Program. Section
39.02 states that "available water resources be put to maximum
beneficial use to the extent to which they are capable; that the waste or
unreasonable use, or unreasonable method of use of water be
prevented; and that the conservation of such water be encouraged with a
view to the maximum reasonable and beneficial use thereof in the
interests of the residents of the District and for the public welfare."

2. |s a copy of the most current crdinance(s) on file with CUWCG? yes

a. List local jurisdictions in your service area in the first text box and

water waste ordinance citations in each jurisdiction in the second text
box:

The eastern portions (east of __ .
805) of the City of Chula Vista District Rules and Regulations

. . for Water Conservation
and portions of unincorporated . )
areas of San Diego County, revised on 12/7/2005. Both the

an Diego, Bonita, Jamul, . .
Cajon and Otay Mesa, served by S:r?s?%%%:rdmances in the
the County of San Diego. A 4 :

B. Implementation

1. Indicate which of the water uses listed below are prohibited by
your agency or service area.

a. Gutter flooding yes
b. Single-pass cooling systems for new connections yes
c. Non-recirculating systems in all new conveyor or car

wash systems yes
d. Non-recirculating systems in all new commercial laundry

systems yes
e. Non-recirculating systems in all new decorative fountains yes

f. Other, piease name

As per Section 39.05 C, "Customers ars required to repair

all water leaks within 48 hours of knowledge that a leak

exists", and "39.05 D "Water shall not be used to wash yes
down sidewalks, driveways, parking areas, tennis courts,

patios, or other paved areas except to alleviate immediate
safety or sanitation hazards

2. Describe measures that prohibit water uses listed above:

The following measures apply at all times as per Section 39.05 of the
District's Code of Ordinances: (a) At no time shall water be wasted or
used unreasonably, (b) Water shall not be allowed to leave the the

customer's property by drainage onto adjacent properties or public or
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private roadways or streets due to excessive ifrigation and/or neglect, {c)
Customers shall be required to repair all water leaks within 48 hours of
knowledge that a leak exists, (d) water shall not be used to wash down
sidewalks, driveways, parking areas, tennis courts, patios, or other
paved areas except to alleviale immediate safety or sanitation hazards,
(e) Lawn watering or irrigation, other than by hand or drip methods, is
prohibited except between the hours of 4:00 p.m. and 9:00 a.m. the
following morning. New plantings and newly seeded areas are exempt
from these limits for 30 days, (f) The use of hand-held hose for spraying,
lawn watering, vehicle washing or structure washing is prohibited without
an automatic shut-off nozzle. The following measures apply during Stage
2 and above: (a) No non-residential fountains shall be operated unless
reclaimed water is used, (b) Restaurants shall not serve water to their
customers except when specifically requested. During Stages 4 and
above: No filling, refilling, or adding to artificial ponds or lakes shall be

Water Softeners:

3. Indicate which of the following measures your agency has
supported in developing state law:

a. Allow the sale of more efficient, demand-initiated
. yes
regenerating DIR models.

b. Develop minimum appliance efficiency standards that:

i.) Increase the regeneration efficiency standard to
at least 3,350 grains of hardness removed per ves
pound of common salt used.

ii.) Implement an identified maximum number of

gallons discharged per gallon of soft water yes
produced.

c. Allow local agencies, including municipalities and special

districts, to set more stringent standards and/or to ban on-

site regeneration of water softeners if it is demonstrated

and found by the agency governing board that there is an yes
adverse effect on the reclaimed water or groundwater

supply.

4. Does your agency include water softener checks in home water os
audit programs? y
5. Does your agency include information about DIR and

exchange-type water softeners in educational efforts to encourage yes
replacement of less efficient timer models?

C. "At Least As Effective As”

1. 1s your AGENCY implementing an "at least as effective as" no
variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP

differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments

We do not have enforcement capability with regard to this ordinance.
Also, while we personally conduct a limited number of residential
surveys, we always look for or ask if the customer has a water softener
and whether it is an "on-demand” unit or on a timer,
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Reported as of 11/2

BMP 14: Residential ULFT Replacement Programs

Reporting Unit: BMP Form Status: Year:
Otay Water District 100% Complete 2008
A. Implementation

Number of Non-Efficient Toilets Replaced With 1.6 gpf Toilets During

Report Year
Single-Family  Multi-
Accounts Family
Units
1. Does your Agency have program(s) for replacing no yes
high-water-using toilets with ultra-low flush toilets?
Replacement Method SF Accounts MF Units
2. Rebate 0 5
3. Direct Install 0 0
4. CBO Distribution 0 0
5. Other 0 0
Total 0 5

Number of Non-Efficient Toilets Replaced With 1.28 gpf High-Efficiency
Toilets (HETs) During Report Year

Single-Family  Multi-

Accounts Family
Units
6. Does your Agency have program(s) for replacing yes yes
high-water-using toileis with ultra-low flush toilets?
Replacement Method SF Accounts MF Units
7. Rebate 0 11
8. Direct install 0 0
9. CBQ Distribution 0 0
10. Other 0 0
Total 0 11

Number of Non-Efficient Toilets Replaced With 1.2 gpf HETs (Dual-Flush)
During Report Year

Single-Family  Multi-

Accounts Family

Units
11. Does your Agency have program(s) for yes yes
replacing high-water-using toilets with ultra-low
flush toilets?
Replacement Method SF Accounts MF Units
12. Rebate 0 178
13. Direct Install 0 0
14. CBO Distribution 0 0
15, Other 0 8]
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Total 0 178

16. Describe your agency's ULFT, HET, and/or Dual-Flush Toilet programs for
single-family residences.

The Residential ULFT program was discontinued on June 30, 2007. No |
Residential toilet programs were available in FY 08,
17. Describe your agency's ULFT, HET, and/or Dual-Flush Toilet programs for
multi-family residences.

Multi-Family ULFTs were offered from July 1, 2008 until December 31,
2007 with a voucher redeemable for up to $75 off the purchase price.
Multi-Family HET and dual-flush toilets were available all of FY 08 with a
voucher of up to $200. The Voucher Incentive program has extensive
marketing outreach through home improvements stores and plumbing
supply stores,

18. Is a toilet retrofit on resale ordinance in effect for your service no
area?

19. List local jurisdictions in your service area in the left box and ordinance
citations in each jurisdiction in the right box;

B. Residential ULFT Program Expenditures

1. Estimated cost per replacement: $24
C. "At Least As Effective As"
1. Is your AGENCY implementing an “at least as effective as" no

variant of this BMP?

a. If YES, ptease explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments
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Otay Water District’s FY 07 and 08
BMP Reports

Presentation to Finance, Administration and
Communications Committee

December 1, 2008

Fourteen Water Conservation BMPs:

BMP 1: Residential Surveys

BMP 2: Showerhead Retrofit

BMP 3: System Water Audit

BMP 4: Metering and Retrofit
BMP 3: Large Landscape Programs

BMP 6: Residential High Efficiency Clothes Washer
Rebate Programs

BMP 7: Public Information
BMP 8: School Education
BMP 9: Commercial, Industrial & Institutional Programs
BMP 10: Wholesaler Programs

BMP 11: Conservation Pricing

BMP 12: Conservation Coordinator

BMP 13: Water Waste Prohibition

BMP 14: Residential Toilet Replacement Programs

* ¢ & 4+ o+

* 4 4 0 0 000




Otay Water Savings (Acre-feet/year)

gz

Comparison to FY 05 and 06 BMP
Reports

+ Now in compliance on all but 1 BMP:
BMP 9 — Commercial, Industrial, and
Institutional Water Conservation
Programs

+ In FY 06, the District was behind
schedule on BMPs 1, 5, 9, 11 and 14.




BMP 1: Residential Water Survey
Program

+ Target: to complete residential water
surveys for 15% of SF and MF
customers by 2008, or offer program that
is “at least as effective as” residential
surveys

« District stated that their rebate programs
for Cash for Plants, artificial turfgrass
and smart irrigation controllers were “at
least as effective” as conducting
residential surveys

BMP 3: System Water Loss

¢ Target: system water loss less than 10%
+ Water Loss for FY 07: 4%
+ Water Loss for FY 08: 6%




BMP 4: Metering:

+ Target: meter all connections and
retrofit mixed use meters

+ District has metered all of its connections
and indicated that it has a program
(Section 27 of the District’s Code of
Ordinances) that is “at least as effective”
as a mixed meter conversion program

BMP 5: Large Landscape
Conservation Programs

¢ Targets: provide water budgets to 90%
of the District’s 1, 813 irrigation only
accounts

¢ Offer large landscape water audits to the
District’s mixed use customers

¢ The District is in compliance with this BMP




BMP 6: Residential Clothes Washers

BMP 9: Commercial, Industrial and
Institutional Water Conservation
Programs

¢ The District is currently behind schedule
in meeting the coverage requirements of
this BMP, but expects to make great
strides toward meeting this BMP in the
Sfuture, should the BMP revisions be
approved at the December Plenary




BMP 11: Water Conservation
Pricing
¢ Target: have a water conserving rate

structure for both water and sewer
customers

¢ The District is now in compliance with this
BMP

BMP 14: Residential Toilet
Replacement Program

¢ Target: replace residential toilets at a
rate greater than or equal to a retrofit-
on-resale ordinance

¢ The District is on track to meet the
conditions of this BMP




BMP 14 Activity: 1991 to 2007




AGENDA ITEM 5

STAFF REPORT
TYPE MEETING: Regular Board MEETING DATE:  December 15, 2008
SUBMITTED BY: will i1am Granger, Water ' W.0./G.F. NO: n/a DIV, NO. all
Conservation Manager meéh
APPROVEDBY: Rom Sarno, Chief of Administrative Servic

(Chief)

APPROVED BY: German

Assistant General Manager of Finance and
{(Asst. GM);

Administratio
SUBJECT: Draft Revisions to the California Urban Water Council’s
(CUWCC}Water Conservation Best Management Practices

STAFF RECOMMENDATION:
This is for informational purposes only.

PURPOSE :

To provide the Board with a summary of the draft changes to the
CUWCC's Memorandum of Understanding Regarding Urban Water
Conservation in California (MOU).

COMMITTEE ACTION: Please see Attachment A

ANALYSIS:

In early 2008, the CUWCC began a process to revise its MOU,
which primarily affected the fourteen BMPs and had not been
completely updated for a number of years. Many of the fourteen
BMPs had not been revised since they were first adopted in 19921
and did not reflect new technologies or practices. While the
bulk of the changes to the MOU are in Exhibit 1, which contains
the BMPs, there are also suggested edits that will either clean
up or delete obsolete language in other exhibits of the MOU.

District staff actively participated in the multiple BMP
revision committees that worked to revise the BMPs and is
excited about the improved flexibility added to the MOU, should
it be approved at the December 10, 2008 Plenary meeting. The
revision gives the Distriet flexibility in its efforts to
implement the BMPs, extends the life of the MOU, and updates and
clarifies the BMP requirements. There are now two compliance
options and the third option, called the gallons-per capita per
day approach, is expected to be voted upon by June of 2009, and

is directly linked to the Governor’s stated target to reduce
statewide demand by 20% by 2020.




The District will have the choice to pursue three options to
meet the BMP requirements:

(1) Checklist approach: the District can report on each BMP
individually, as it does currently. The District would
have a specific goal for the number of residential and
large landscape surveys, rebates, etc. that it would need
to complete and would have ten years from the new base
year of 2008 to meet the targets outlined within each

BMP. This is the same method that has been in place for
the past ten years.

(2) Flex-track approach: this approach sets a specific water
savings goal, based upon the calculated savings that
would have been achieved if the District followed the
checklist approach. The District can achieve savings by
implementing any program({s) on the checklist, flex track
ment (attached) or other measures that it chooses.

(3) Gallons-per-capita-per day approach: the District ean
satisfy the BMPs if it documents that its average gallons
per capita per day have reduced over time. Thisg approach
is expected to be finalized by mid 2009 and will be taken
to the subsequent Plenary for a vote. It is staff’s
understanding that agencies such as the District could

get credit for reducing its potable water demand through
investments in recycled water.

Highlighted Revisions to the MOU:

One major change to the MOU includes reorganizing the fourteen
BMPs into five categories. Two of the categories are “Utility
Operations” and “Education” and are considered to be
"Foundational BMPs” because the CUWCC deems them to be essential
water conservation activities by any utility and have no time
limits. The remaining BMPs are considered to be “Programmatic”
and are organized into three categories: Residential;
Commercial, Industrial and Institutional (CII); and Landscape.

The former BMP titled "System Water Audits, Leak Detection and
Repair (BMP3)” was not revised at this time. When it is revised,
it will be a subcategory under the Utility Operations BMP.

Staff plans to participate in the PAC that will revise this BMP.

Commercial, Industrial and Institutional {(CII): The base year
changes to 2008, which should make it easier for the District to




meet the water savings target for its CII customers, since our
CII demand has dropped from 8,808 acre-feet in FY 97 to 4,268

acre-feet in FY 08. The District will receive partial credit
for activity conducted prior to 2008,

Education Programs:

Quarterly contacts with the public (newsletters) and the media
(press releases) are now required. Agencies such as the
District will now be able to get credit for sponsoring a water
conservation demonstration garden and staffing events such as
the Spring Garden Festival and California Friendly Gardening
Festival, and providing funding for fieldtrips, such as the
tours to the Garden. In the past, the District mentioned our
involvement at the Garden within the comment section of the BMP,

)
FISCAL IMPACT: ez

None

STRATEGIC GOAL:

The District's performance measures of “total water saved” and
"Otay Water Use (District metersg)” are directly related to the
revision of the Best Management Practices.

LEGAL IMPACT:
None.

WJU\/Q,WHW\&«_,

General Manager

Attachments:

Attachment A

Draft Changes to Exhibit 1 of the MOU
2008 Flex track menus

Powerpoint presentation




ATTACHMENT A

Draft Revisions to the California Urban Water Council'’s
SUBJECT/PROJECT: | {CUWCC)Water Conservation Best Management Practices

COMMITTEE ACTION:

The Finance, Administration and Communications Committee
reviewed this item at their meeting held on December 1, 2008.

NOTE :

The “Committee Action” is written in anticipation of the
Committee moving the item forward for board approval. This
report will be sent to the Board as a committee approved item,
or modified to reflect any discussion or changes as directed
from the committee prior to presentation to the full board.

Attachment (s) or exhibit(s), if appropriate
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EXHIBIT 1. BMP DEFINITIONS, SCHEDULES, AND REQUIREMENTS

This Exhibit contains Best Management Practices (BMPs) that signatory water
suppliers commit to implementing. Suppliers’ water-needs estimates will be

adjusted to reflect estimates of reliable savings from these BMPs. For some
BMPs, no estimate of savings is made.

It is recognized by all parties that a single implementation method for a BMP
would not be appropriate for all water suppliers. In fact, it is likely that in the
future water suppliers will find new implementation methods even more effective
than those described. Any implementation method used should be at least as
effective as the methods described below.

The Council's 14 BMPs are now organized into five categories. Two categories,
Utility Operations and Education, are “Foundational BMPs", because they are
considered to be essential water conservation activities by any utility and are
adopted for implementation by all signatories to the MOU as ongoing practices
with no time limits. The remaining BMPs are “Programmatic BMPs” and are
organized into Residential, Commercial, Industrial, and Institutional (CI), and ’
Landscape categories. The minimal activities required of each signatory are
encompassed within each list, except for activities from which a utility is exempt

from completing under section 4.5 of the MOU and for which the utility has filed
an exemption with the Council.

BMP Naming Changes

Old BMP Number & Name New BMP category

1. Water Survey Programs for Single- | Programmatic: Residential
Family Residential and Multi-Family
Residential Customers

2. Residential Plumbing Retrofit Programmatic: Residential
3. System Water Audits, Leak Foundational: Utility Operations -
Detection and Repair Water Loss Control

4. Metering with Commodity Rates for | Foundational: Utility Operations —
All New Connections and Retrofit of Metering
Existing Connections

5. Large Landscape Conservation Programmatic: Landscape
Programs and Incentives

6. High-Efficiency Clothes Washing Programmatic: Residential
Machine Financial Incentive Programs
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7. Public-information Programs Foundational: Education —
Public-information Programs
8. School Education Programs Foundational: Education —
School Education Programs
9. Conservation Programs for Programmatic: Commercial,
Commercial, Industrial, and Industrial, and Institutional

Institutional (CIl) Accounts

10. Wholesale Agency Assistance Foundational: Utility Operations —

Programs Operations

11. Retail Conservation Pricing Foundational: Utility Operations —
Pricing

12. Conservation Coordinator Foundational: Utility Operations —
Operations

13. Water-waste Prohibition Foundational: Utility Operations —

a Operations
14. Residential ULFT Replacement Programmatic: Residential
Programs

Compliance with the BMP water savings goals can be accomplished in one of
three ways including: accomplishing the specific measures as listed in Section A
of each BMP; accomplishing a set of measures which achieves equal or greater
water savings, referred to in this document as the Flex Track Menu: and

accomplishing set water savings goals as measured in gallons per capita per day
consumption.

A signatory may elect to adopt additional or alternative measures, in part or in
any combination, as described in the Flex Track Menus, provided that the
demonstrated water savings in the Flex Track Menu activities are equal to or
greater than the water savings that would be achieved by the BMP measures.

“Demonstrated water savings” represent unit water savings for individual BMP or
Flex Track Menu conservation technologies and activities as established by
either: (a) a water utility; (b) independent research studies; or {c) CUWCC-
adopted savings as reviewed by the Research and Evaluation Committee and
approved by the Steering Committee.

Another alternative method to satisfying the BMP requirements is “GPCD

(gallons per capita per day) Compliance”. Agencies which choose a GPCD
Compliance approach will be counting overall water savings of the quantifiable
measures from the BMP list or Flex Track Menu plus additional savings achieved
through implementation of the Foundational BMPs. [The actual targets and
methodology associated with the GPCD Compliance approach will be adopted by
the Council Plenary in accord with the MOU: and is intended for adoption by the
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spring Plenary of 2009 but will be no later than the summer 2009 Plenary.]

Savings goals and methodology will be updated in the MOU Compliance Policies
from time to time based upon data and studies.

The BMP definitions below are divided into the following sections;

Section A: Implementation

“Implementation” means achieving and maintaining the staffing, funding
and, in general, the priority levels necessary to achieve the level of water
savings or activity called for in the implementation section of each
definition, and to satisfy the commitment by the signatories to use good-

faith efforts to optimize savings from implementing BMPs as described in
Section 4.4 of the MOU.

Section B: Implementation Schedule

Signatory water suppliers will implement the Best Management Practices
according to the schedules in each definition. These schedules state the
latest dates by which implementation of BMPs must be underway. ltis
recognized that some signatories are already implementing some BMPs

and that these schedules do not prohibit signatories from implementing
BMPs sooner than required.

Section C: Coverage Requirements

This section specifies the minimum level of coverage required by the
BMPs.

Section D: Requirements for Documenting BMP Implementation
Section D of each definition contains the minimum record-keeping and
reporting requirements for agencies to document BMP and Flex Track
Menu implementation levels and efforts, and will be used to guide Council
development of the BMP implementation report forms and database.

Section E: Water Savings Assumptions

Section E of each definition contains the assumptions of reliable water
savings to be used in accordance with Sections 5.1 and 5.2 of the MOU.
These will be updated from time to time by the Research and Evaluation

Committee and published in the MOU Compliance Policy and BMP
Guidebook.

Section F: Flex Track Menu

This section is included in the Programmatic BMP definitions. The
approach is defined in this Exhibit, and the Menu is contained in the MOU
Compliance Policy and BMP Guidebook, where it can be updated from
time to time with approval of the Research and Evaluation Committee.
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In this Exhibit, a measure is intended to be an individual activity and a practice is
a set of measures.
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FOUNDATIONAL BMPs

1. UTILITY OPERATIONS PROGRAMS

Water utilities throughout California are implementing water conservation
programs and providing services to the customers they serve. There are four
subcategories that comprise signatory utility operation program responsibilities.

1.1 OPERATIONS PRACTICES

This practice will outline several key actions that utilities shall take to better
enable conservation program implementation, to supplement conservation

incentives with regulations where appropriate, and to assist one another through
the wholesaler-retailer relationship.

A.

Implementation

Implementation shali consist of at least the following actions:

1} Conservation Coordinator (formerly BMP 12)
Designate a person as the agency's responsible conservation coordinator

for program management, tracking, planning, and reporting on BMP
implementation.

2) Water-waste prevention (formerly BMP 13)
a) New development
Enact, enforce, or support legislation, regulations, ordinances, or
terms of service that (1) prohibit water-waste such as, but not
limited to: single-pass cooling systems; conveyer and in-bay vehicle
wash and commercial laundry systems which do not reuse water:
non-recirculating decorative water fountains and (2) address

irrigation, landscape, and industrial, commercial, and other design
inefficiencies.

b) Existing users

Enact, enforce, or support legislation, regulations, ordinances, or

terms of service that prohibit water-waste such as, but not limited
to: landscape and irrigation inefficiencies, commercial or industrial
inefficiencies, and other misuses of water.

¢) Water-shortage measures

Enact, enforce, or support legislation, regulations, ordinances, or
terms of service that facilitate implementation of water-shortage
response measures.
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3) Wholesale agency assistance programs (formerly BMP 10)

This section addresses assistance relationships between regional
wholesale agencies and intermediate wholesale agencies as well as
between wholesale agencies and retail agencies.

a) Financial investments and building partnerships

When mutually agreeable and beneficial to a wholesaler and its
retail agencies, a wholesaler will provide financial assistance and
help build partnerships to accomplish conservation. Wholesale
water suppliers will consider avoided capital costs when making
financial investments and build regional partnerships to advance
water conservation efforts and effectiveness. Where applicable,
intermediate wholesale water suppliers that receive conservation-
related financial incentives from regional wholesalers will pass
through eligible financial incentives to retail agencies operating
programs at the retail level.

b) Technical support

When requested, wholesale water agencies will provide
conservation-related technical support and information to retail
agencies they serve. Support and information will include, but will
not be limited to: workshops and support advice addressing

conservation program planning, design, implementation, and
evaluation.

¢) Program management

When mutually advantageous, wholesale and retail water
agencies will join together fo plan, design, implement, manage,
and evaluate regional conservation programs.

When mutually agreeable and beneficial, the wholesale agency or
another lead regional agency will operate all or part of the
conservation program; if the wholesale agency or other lead
regional agency operates all or part of a program, then it may, by
mutual consent with the retail agency, assume responsibility for
CUWCC reporting for funded BMPs: under this arrangement, a
wholesale agency or other lead regional agency may aggregate
all or portions of the reporting and coverage requirements of all
retail agencies joining into the mutual consent.

d) Water-shortage allocations

Wholesale agencies shall pursue water-shortage allocation
policies or plans which minimize disincentives to long-term water
conservation, and encourage and reward investments in long-
term conservation shown to advance regional water supply
reliability and sufficiency.
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e) Non-signatory reporting

To the extent possible, wholesale water agencies will provide
reports on BMP implementation within their service area by retail
water agencies that are not signatories to the MOU.

f) Encourage CUWCC membership

Wholesale agencies will encourage all of their retail agencies to
become MOU signatories, provide information to assist the
CUWCC in recruitment targeting, and may assist in paying
CUWCC dues for their retail agencies.

B.  Implementation Schedule

Implementation shall commence no later than July 1 of the first year
following the latter of either: 1) the year the agency signed or
became subject to the MOU, or 2) the year this Exhibit is amended.

C. Coverage Requirements

Coverage shall consist of:

1) Conservation Coordinator
Staff and maintain the position of trained conservation coordinator,

or equivalent consulting support, and provide that function with the
necessary resources to implement BMPs.

2) Water waste prevention

Water Agency shall do one or more of the following:
a) Enact and enforce an ordinance or establish terms of service
that prohibit water waste
b) Enact and enforce an ordinance or establish terms of service
for water-efficient design in new development
c) Support legislation or regulations that prohibit water waste
d) Enact an ordinance or establish terms of service to facilitate
implementation of water-shortage response measures
e) Support local ordinances that prohibit water-waste
f) Support local ordinances that establish permits requirements
for water-efficient design in new development.

3} Wholesale agency programs

a) Financial investments and building partnerships

When mutually agreeable and beneficial to a wholesaler and its
retall agencies cost-effectiveness assessments, including
avoided cost per acre-foot, will be completed for each BMP the
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wholesale agency is potentially obligated to support. The
methodology used will conform to the Council standards and
procedures, and the information reported will be sufficient to
permit independent verification of the calculations and of any
exemptions claimed on the cost-effectiveness grounds.

b) Technical support

When requested provide technical support, incentives, staff or
consultant support, and equivalent resources to retail members
to assist, or to otherwise support, the implementation of BMPs.

¢} Proegram management

When mutually agreeable and beneficial to a wholesaler and its
retail agencies offer program management and BMP reporting
assistance to its retailers and the results of the offer will be
documented. It is recognized that wholesale agencies have
limited control over retail agencies that they serve and must act
in cooperation with those retail agencies on implementation of
BMPs. Thus, wholesale agencies cannot be held responsible for

levels of implementation by individual retailers in their wholesale
service areas.

d) Water-shortage allocation

Water-shortage allocations plans or policies will encourage and
reward investmenis in long-term conservation.

e) Non-signatory reporting
Wholesale water agencies will report on non-signatory BMP
implementation, when possible.

f) Encourage CUWCC membership

Wholesale agencies will encourage CUWCC membership and
offer recruitment assistance.

D. Requirements for Documenting BMP Implementation

1) Conservation coordinator
Provide the contact information for the conservation coordinator, or

consultant assigned, and verification that the position is responsible
for implementing the tasks identified in Section A.1).

2) Water-waste prevention
Provide the following:

a) A description of, or electronic link to, any ordinances or
terms of service adopted by water agency to meet the
requirements of this BMP
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b) A description of, or electronic link to, any ordinances or
requirements adopted by local jurisdictions or regulatory
agencies with the water agency’s service area.

c) A description of any water agency efforts to cooperate
with other entities in the adoption or enforcement of local
requirement consistent with this BMP.

d) A description of agency support positions with respect to

adoption of legislation or regulations consistent with this
BMP. -

3) Wholesale agency assistance programs

a) Financial investments and building partnerships

List the total monetary amount of financial incentives and
equivalent resources provided to retail members to assist
with, or to otherwise support, implementation of BMPs,
subtotaled by BMP. List regional partnerships developed to

encourage resource conservation and maximize economies
of scale benefits.

b) Technical support

Supply a summary of types of technical support provided to
retail agencies.

c¢) Program management
If the wholesale agency has assumed reporting

responsibility, list the programs managed on behalf of its
retail agencies.

d) Water-shortage allocation
If a water-shortage allocation plan or policy has been

developed, provide the date of adoption and electronic link to
the document or hardcopy.

&) Non-signatory reporting
Receipt of reports

f) Encourage CUWCC membership

List of efforts to recruit retailers and amount of dues paid on
behalf of retail agencies.

E. Water Savings Assumptions

Not quantified. However, water savings may be realized in the
following ways:
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1) Wholesalers may use the Council's Cost and Savings document
to assess the total amount of water savings achieved by each
wholesaler-supported BMP. Other statistically validated sources
may be also used to demonstrate water savings.

2) Water savings from enforcement of legislation and regulations
will be projections developed based on anticipated savings from
device(s) applied to the population subject to the regulation(s).

3) Water savings from implementation of water-waste prevention
measures.

(PLACEHOLDER: INSERT 1.2 PRICING (formerly BMP 11), 1.3 METERING

(formerly BMP 4) AND 1.4 WATER LOSS CONTROL (formerly BMP 3) BMPs.
This will be done once this document has been finalized.)

10
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2. EDUCATION PROGRAMS

California water agencies have played a major role in stressing the need for their
customers to conserve water through both public-informationand school

education programs. The specifics of how these programs are to be implemented
are detailed below.

2.1 PUBLIC-INFORMATION PROGRAMS (formerly BMP 7)

This section addresses opportunities to use public-information programs as an
effective tool to inform customers about the need for water conservation and
ways they can conserve, and to influence customer behavior to conserve.

A. Implementation

Implement a public-information program to promote water conservation
and water conservation-related benefits. Implementation shall consist of at
least the following actions:

1) The program should include, when possible, but is not limited to,
providing speakers to employees, community groups and the media;
using paid and public-service advertising; using bill inserts; providing
information on customers' bills showing use for the last billing period
compared to the same period the year before; providing public-
information to promote water conservation measures; and
coordinating with other government agencies, industry groups, public
interest groups, and the media.

2)  The program should include, when possible, social-marketing
elements which are designed to change attitudes to influence
behavior. This includes seeking input from the public to shape the
water conservation message; training stakeholders outside the utility
staff in water conservation priorities and techniques; and developing
partnerships with stakeholders who carry the conservation message
to their target markets.

3}  When mutually agreeable and beneficial, the wholesale agency or
another lead regional agency may operate all or part of the public-
information program. If the wholesale agency operates the entire
program, then it may, by mutual consent with the retail agency,
assume responsibility for CUWCC reporting for this BMP. Under this
arrangement, a wholesale agency may aggregate all or portions of

the reporting and coverage requirements of the retail agencies joining
into the mutual consent.
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B.

Draft for Consideration

Implementation Schedule

Implementation shall commence no later than July 1 of the first year

following the latter of either: 1) the year the agency signed or became
subject to the MOU, or 2) the year this Exhibit is amended.

Coverage Requirements

Agencies shall maintain an active public-information program to promote
and educate customers about water conservation.

At minimum a public-information program shall consist of the following
components:

1) Contacts with the public (minimum = 4 times per year, i.e., at least

quarterly).

2) Water supplier contacts with media (minimum = 4 times per year, i.e.,

at least quarterly).

3) An actively maintained website that is updated regularly (minimum =

4 times per year, i.e., at least quarterly).

4) Description of materials used to meet minimum requirement,
5) Annual budget for public outreach program.
6) Description of all other outreach programs (List follows in Section D).

Requirements for Documenting BMP Implementation

Agencies may report on all of the following activities, although agencies
are only expected to meet the minimum requirements in section C.
Coverage Requirements.

Public-information Programs List

1)
2)

3)
4)
5)
6)
7)

8)
9)

Newsletter articles on conservation

Flyers and/or brochures (total copies), bill stuffers, messages printed
on bill, information packets

Landscape water conservation media campaigns

General water conservation information

Website

Email messages

Website -provide link to or list of qualified landscape professionals
(WaterSense, California Landscape Contractors Association,
Irrigation Association, etc.) and other helpful sites

Direct mail -seasonal postcards noting irrigation requirement changes
Direct mail or other notification to customer if water use is
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significantly higher than neighbors with similarly sized lots

10) Customer notification when neighbor reports runoff or runoff is
noticed by employees or meter reads show rise in use of 20% or
more from same time previous year

11} Dedicated phone line or “on hold” messages with recorded
conservation information

12) Booths at local fairs/events

13) Monthly water-use reports provided with comparison of water use to
water budget '

14) Presentations

15) Point of purchase pieces, including internet point of purchase by
type: high-efficiency clothes washers, weather-based irrigation
controller, high-efficiency toilets, plant palette information, other.

16) Media outreach: news releases, editorial-board visits, written
editorials, newspaper contacts, television contacts, radio contacts,
articles or stories resulting from outreach. Provide names of local

~media markets: newspaper, TV stations, radio stations reached via
media outreach program during the reporting period

17)  Adult Education/Training Programs: Topic(s)
number of presentations, number of attendees

18) Water Conservation Gardens: involvement in a garden that promotes
and educates the public about water-efficient landscaping and
conservation techniques. May include “Corporate” or “business”
sponsorship or membership.

19) Sponsor or co-sponsor landscape workshops/training for
homeowners and/or homeowners associations: number of
presentations; number in attendance

20) Landscape-watering calculator and watering index to assist with
weekly irrigation scheduling

21) Additional program(s) supported by agency but not mentioned above

22) Totai reporting period budget expenditure for public
outreach/training/adult education programs (include all agency costs)

Social-marketing Programs List

Developing the Conservation Message:
1)  Does your agency have a water conservation “brand,” “theme” or
mascot: If so briefly describe:
2) Have you sponsored or participated in market research to refine your

message? If so topic: Message of above
brand? Mission Statement?

3) Do you have a community conservation committee?
If yes, its focus is on:
a. Conservation in general;
b. Landscape;
¢. Education;
d. Commercial/industrial/institutional:
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4)

5)
6)

a.

b.
c.

Draft for Consideration

e. Other;

Training for stakeholders who help support programs or educate

others about conservation:

of attendees: on irrigation equipment; other

Plumbers: number of sessions/classes; number of attendees
Homeowners: number of sessions/classes: number of
attendees: on irrigation equipment; other

Professional landscapers: number of sessions/classes; number

Additional program(s) supported by agency but not mentioned above.

Total reporting period budget expenditure for social-marketing
programs (include all agency costs)

Partnering programs:

1)
2)
3)
4)

5)
6)

)
8)

9)

a
b

d

CLCA,; Type of program:

Master Gardeners; Type of program:

Cooperative Extension; Type of program:

Retail and wholesale outlets Name(s): Type of
program:

Local Colleges; Type of program:
Green Building Programs; Type of
program:
Other
Newsletter articles published in other entities’ newsletters:

. HOAs: number per year to number of customers

. City materials: number per year to number of customers
C.

Non-profits: number per year to number of customers

. Other: number per year to number of customers

Other utilities, including electric utilities

10) Water conservation gardens at utility or other high traffic areas or

new homes

11) Water-wise landscape contest or awards program

E. Water Savings Assumptions
Not quantified.
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2.2 SCHOOL EDUCATION PROGRAMS (formerly BMP 8)

School education programs have been implemented to reach the youngest water
users at an early age and enforce the need to engage in water conservation as a
life-long behavior. This section provides specifics on how school education
programs are to be implemented.

A. Implementation

Implementation shall consist of at least the following actions:

1)

2)

Implement a school education program to promote water conservation
and water conservation-related benefits.

Programs shall include working with school districts and private schools
in the water suppliers’ service area to provide instructional assistance,
educational materials, and classroom presentations that identify urban,
agricultural, and environmental issues and conditions in the local
watershed. Educational materials shall meet the state education

framework requirements and grade-appropriate materials shall be
distributed.

When mutually agreeable and beneficial, the wholesale agency or
another lead regional agency will operate all or part of the education
program,; if the wholesaie agency operates all or part of the retail
agency’s school education program, then it may, by mutual consent
with the retail agency, assume responsibility for CUWCC reporting of
this BMP; under this arrangement, a wholesale agency may aggregate
all or portions of the reporting and coverage requirements of the retail
agencies joining into the mutual consent

B. Implementation Schedule

Implementation shall commence no later than July 1 of the first year
following the latter of either: 1) the year the agency signed or became
subject to the MOU, or 2) the year this Exhibit is amended.

C. Coverage Requirements

Agencies shall maintain an active school education program to educate
students in the agency’s service area about water conservation and

efficient water use. An agency may participate in a mutuat arrangement as
described in Section A.

At minimum a school information program shall consist of the following:
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1) Curriculum materials developed and/or provided by agency (including
confirmation that materials meet state education framework
requirements and are grade-level appropriate).

2) Materials distributed to K-6 students. When possible, school education
programs will reach grades 7-12 as well.

3) Description of materials used to meet minimum requirement.

4) Annual budget for school education program.

5) Description of all other water supplier education programs (Lists follow
in Section D). :

D, Requirements for Documenting BMP Implementation

Agencies may report on all of the following activities, although they are only
expected to meet the minimum requirements in section C. Coverage
Requirements.

School Education Programs List

1) Classroom presentations: number of presentations, number of
attendees, topics covered: conservation, recycled water, water sources,
pollution prevention, etc.

2) Large group assemblies: number of presentations, number of attendees

3) Children's water festivals or other events: number of presentations,
number of attendees

4} Cooperative efforts with existing science/water education programs
(various workshops, science-fair awards or judging) and follow-up:
number of presentations, number of attendees.

5) Other methods of disseminating information (i.e. themed age-
appropriate classroom loaner kits) Description
number distributed

6) Staffing children’s booths at events & festivals: number of booths,
number of attendees

7) Water conservation contests such as poster and photo
Description ; humber of participants.

8) Offer monetary awards/funding or scholarships to students: number
offered; total funding

9} Teacher training workshops: number of presentations, number of
attendees

10) Fund and/or staff student field trips to treatment facilities, recycling

facilities, water conservation gardens, etc.: number of tours or field
trips, number of participants.

11) College internships in water conservation offered: number of
internships; total funding

12) Career fairs/workshops: number of presentations, number of attendees
13) Additional program(s) supported by agency but not mentioned above.
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E.

Description: , number of events (if applicable); number of
participants.

14) Total reporting period budget expenditures for school education
programs (include all agency costs)

Water Savings Assumptions
Not quantified.
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PROGRAMMATIC BMPs

Signatories have the option of implementing each BMP as described below, or

implementing measures identified in the Flex Track Menu alternative included in
each Programmatic BMP.

3. RESIDENTIAL

Residential water users throughout California depend on a reliable and safe
supply of water for their homes. This BMP will define the best and most proven
water conservation methods and measures those residents, working in
conjunction with water agencies, can implement, By implementing these methods
and measures homeowners, multi-family property owners, and tenants will
increase water use efficiency and reliability. Credit for prior activities, as reported

through the BMP database, will be given for documented water savings achieved
though 2008.

A, Implementation

Retail water agencies shall implement a water use efficiency program that
consists of either the coverage goals listed below or achieving the water

savings goals by implementing measures on the Flex Track Menu in
Section F below.

1). Residential assistance program (formerly BMPs 1 & 2)

Provide site-specific leak detection assistance that may include, but is not
limited to, the following: a water conservation survey, water efficiency
suggestions, and/or inspection. Provide showerheads and faucet-aerators
that meet the current water efficiency standard as stipulated in the
WaterSense Specifications (WSS) as needed.

2) Landscape water survey (formerly BMP 1)

Perform site-specific landscape water surveys that shall include, but are
not limited to, the following: check irrigation system and timers for
maintenance and repairs needed; estimate or measure landscaped area;
develop customer irrigation schedule based on precipitation rate, local
climate, irrigation system performance, and landscape conditions: review
the scheduling with customer; provide information packet to customer; and
provide customer with evaluation results and water savings
recommendations.

3) High-efficiency clothes washers (HECWs) (formerly BMP 6)

Provide incentives or institute ordinances requiring the purchase of high-
efficiency clothes washing machines (HECWs) that meet an average
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water factor value of 5.0. If the WaterSense Specification is less than 5.0,
then the average water factor value will decrease to that amount.

4) WaterSense Specification (WSS) toilets (formerly BMP 14)
Provide incentives or ordinances requiring the replacement of existing
toilets using 3.5 or more gpf (gallons per flush) with a toilet meeting WSS.

o) WaterSense Specifications for residential development

Provide incentives such as, but not limited to, rebates, recognition
programs, or reduced connection fees, or ordinances requiring residential
construction meeting WSS for single-family and multi-family housing until

a local, state or federal regulation is passed requiring water-efficient
fixtures.

B. Implementation Schedule

Implementation shall commence no later than July 1 of the first year
following the latter of either: 1) the year the agency signed or became
subject to the MOU, or 2) the year this exhibit is amended.

C. Coverage Requirements

Coverage shall consist of:

1) Residential Assistance

Provide leak detection assistance to an average of 1.5 percent per year of
current single-family accounts and 1.5 percent per year of current multi-
family units during the first ten years after signing the MOU. After
completing the ten-year 15 percent target, agencies will maintain a
program at the level of high-bill complaints or not less than 0.75 percent
per year of current single-family accounts and 0.75 percent per year of
current multi-family units. Showerhead distribution will be considered
complete when 75 percent market saturation is achieved.

2) Landscape water survey

Provide landscape water surveys to an average of 1.5 percent per year of
current single-family accounts during the first ten years after signing the
MOU. After completing the ten-year 15 percent target, agencies will
maintain a program at the level of high-bili complaints or no less than 0.75

percent per year of current single-family accounts and multi-family
accounts,
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3) High-efficiency clothes washers

Provide financial incentives for the purchase of HECWSs that meet an
average water factor value of 5.0. If the WaterSense Specification is less
than 5.0, then the water factor value will decrease to that amount.
Incentives shall be provided to 0.9 percent of current single-family
accounts during the first reporting period following BMP implementation,
rising to 1.0 percent per year of current single-family accounts for the
remainder of ten-year period following signing of the MOU. An alternative
method is to demonstrate 1.4 percent per year of the market penetration
during the first ten years after signing the MOU.

4) WaterSense Specification (WSS) toilets

A financial incentive shall continue to be offered for toilets meeting the
current WSS and updated standard whenever a more efficient toilet is
identified by W3S. Compliance will entail demonstrating a number of toilet
replacements of 3.5 gpf or greater toilets at or above the level achieved
through a retrofit on resale ordinance until 2014, or a market saturation of
75% is demonstrated, whichever is sooner.

5) WSS for new residential development

An incentive shall continue to be offered until a water agency, or local,
state or federal regulation is in effect meeting at a minimum, WSS for
water-efficient single-family homes. Multi-family housing shall also meet

the WSS in all applicable criteria regardless of the total number of stories
in the building.

Requirements for Documenting BMP Implementation

1) Residential assistance

Provide reports, disaggregated by single-family and multi-family units,
identifying: the number of residential assistancefleak detection survey
visits completed; number of WSS showerheads distributed: and number of
WSS faucet aerators distributed during the reporting period.

2) Landscape water survey

Provide the number of single-family account landscape water surveys
completed during the reporting period.

3) High-efficiency clothes washers
The number of installations credited to the agency's replacement program
for HECWs with an average water factor value of 5.0. If the WaterSense

Specification is less than 5.0, then the water factor value will decrease to
that amount.
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4) WaterSense Specification (WSS) toilets
A description of the program along with the number of WSS toilet

installations credited to the agency's replacement program disaggregated
by single-family or muiti-family units.

9) WSS for new residential development

Provide a copy of the new development ordinance currently adopted by
the reporting unit or provide the following incentive program details:
number of new single-family and multi-family units built in service area
during the reporting period; description of incentives offered: list of
incentive amounts; number of WSS fixtures installed; and number of
participating single-family home and multi-family units.

E. Water Savings Assumptions

Water savings assumptions will be based on the type and number of
actions implemented.

F. Flex Track Menu

In addition to the measures above, the Flex Track Menu options may be
implemented in part or any combination to meet the savings goal for this
BMP. Agencies choosing the Flex Track Menu are responsible for
achieving water savings greater than or equal to that which they would
have achieved using only the BMP list items, Water savings estimates for
the Flex Track Menu items will be maintained and regularly updated in the
MOU Compliance Policies and BMP Guidebook.
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4. COMMERCIAL, INDUSTRIAL, AND INSTITUTIONAL (formerly BMP 9}

Commerecial, industrial, and institutional (CIl) water demands make up a large
percentage of total demand for California. Cll water use varies dramatically
between business sectors as well as within a given water agency’s territory. The
goal of this BMP is to implement comprehensive yet flexible best management
practices, allowing each water agency to tailor the implementation of each
practice to fit local needs and opportunities. The end result is a practice that is
successful and will produce the greatest amount of cost-effective water savings.

A.

Implementation

Implement measures to achieve the water savings goal for Cil accounts of
10% of the baseline water use over a 10-year period. Baseline water use
is defined as the water consumed by Cll accounts in the agency's service
area in 2008. Credit for prior activities, as reported through the BMP
database, will be given for up to 50% of the goal; in this case, coverage
will consist of reducing annual water use by Cll accounts by an amount
equal to the adjusted percentage goal within 10 years. Implementation
shall consist of item 1) or 2) or both in order to reach the agency’s water
savings goals.

1) Implement measures on the Cll list with well-documented savings that
have been demonstrated for the purpose of documentation and reporting.
The full list and their associated savings are included in the
“Demonstrated Savings Measure List” in Section E below.

2) Implement unique conservation measures to achieve the agency’s
water savings goals. Sample measures include, but are not limited to:
industrial process water use reduction, industrial laundry retrofits, car
wash recycling systems, water-efficient commercial dishwashers, and wet
cleaning. Water use reduction shall be calcuiated on a case-by-case
basis. Agencies will be required to document how savings were realized
and the method and calculations for estimating savings. See the CIl Flex
Track Menu list in the attachment to Exhibit 1, as updated in the MOU
Compliance Policy and BMP Guidebook.
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Implementation Schedule

Implementation shall commence not later than July 1 of the first year
following the latter of either: 1) the year the agency signed or became
subject to the MOU, or 2) the year this Exhibit is amended.

Coverage Requirements

Coverage shall consist of meeting the annual water savings goal in
Section A. Although it is not one of the criteria in meeting implementation,
agencies will be considered on track if estimated savings as a percent of
baseline water use equals or exceeds the following:

0.5% by the end of first reporting period (year two), 2.4% by the end of
year four, 4.3% by the end of year six, 6.4% by the end of year eight, and
9% by the end of year ten. Percentages will be adjusted proportionally for
up to 50% past credit referred to in the Implementation section.

Requirements for Documenting BMP Implementation

Each reporting period agencies are required to report the estimated
reduction in annual water use for all Cll accounts.

1) Cll List
For measures on the Cll list with demonstrated savings, agencies shall

report the measure type and quantity installed, as well as savings
attributed to water-shortage measures, intervention and actions.

2) Flex Track Menu

For measures on the Flex Track Menu, agencies shall use one of three
methods of measurement listed below to track savings. Agencies shall
report the type of measure implemented, the industry in which the
measure was implemented, and estimated savings as well as the measure

life. Agencies shall keep detailed usage data on file and report the annual
and lifetime savings.

a) Point-of-retrofit Metering
Usage data collected from meters installed at the point of retrofit.

b) Customer Bill Analysis

Pre-and post-program usage from utility bills from the appropriate
meters related to the measures implemented. For mixed-use
meters, a minimum of 12 months pre-retrofit and 12 months post-
retrofit usage data shall be used to calculate savings. The data
shall be normalized for weather. For dedicated meters, a minimum
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of 6 months pre-retrofit and 6 months post-retrofit data shall be
used to calculate savings.

c) Agency-Provided Calculation
If an agency is unable to provide point-of-retrofit metering or

customer bill analysis, the agency must document how savings

were realized and the method and calculations for estimated

savings. The calculation and assumptions are subject to approval

by the Council on a case-by-case basis.

Water Savings Assumptions

Draft for Consideration

The Demonstrated Savings Measure List is found below. For assistance in

calculating savings from unique measures used in the Flex Track Menu

approach, see the BMP Guidebook. .

Measure Annual Savings Measure
(acre-feet) Life (years)

1. High-efficiency Toilets 041748 25
2. High-sfficiency Urinals .069086 25
3. Ultra Low Volume Urinals .080603 25
4, Zero Consumption Urinals 09211486 25
5. Commercial High-efficiency

Single Load Clothes Washers 0.116618 10

6. Cooling Tower Conductivity 5

Controllers 1.032250
7. Cooling Tower ph Controllers 3.981543 5
8. Connectionless Food Per Steamer

Steamers Compartment 10

25

9. Med_igal Equipment Steam 1.538 20

Sterilizers
10. Water-efficient lce Machines 0.834507 10
11. Pressurized Water Brooms 0.1534 5
12. Dry Vacuum Pumps 0.64 7
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Flex Track Menu

In addition to the measures above, the Flex Track Menu options may be
implemented in part or any combination for Cll customers to meet the
water savings goal of this BMP. Agencies may choose to implement any
alternative with measurable water savings. Agencies choosing the Flex
Track Menu option are responsible for achieving water savings greater
than or equal to that which they would have achieved using only the BMP
list items. Water savings estimates for the Flex Track Menu items will be

maintained and regularly updated in the MOU Compliance Policies and
BMP Guidebook.

Custom measures shall be calculated on a case-by-case basis. Agencies
will be required 1o provide documentation on how savings were realized
and the method and calculations for estimating savings.
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5. LANDSCAPE (formerly BMP 5)

Irrigation accounts for a large portion of urban water use in California. Irrigation
water use varies dramatically depending on water pricing and availability, plant
choice, geographic locations, seasonal conditions, and the level of commitment
to sound water efficiency practices. The goal of this BMP is that irrigators, with
assistance from signatories, will achieve a higher level of water use efficiency
consistent with the actual irrigation needs of the plant materials. Reaching this
goal would reduce overall demands for water, reduce demands during the peak
summer months, and still result in a healthy and vibrant landscape for California.

A. Implementation

Agencies shall provide non-residential customers with support and
incentives to improve their landscape water use efficiency. Credit for prior
activities, as reported through the BMP database, will be given for
documented water savings achieved though 2008.This support shall
include, but not be limited to, the following:

1) Accounts with Dedicated Irrigation Meters

a) ldentify accounts with dedicated irrigation meters and assign ETo-
based water-use budgets equal to no more than an average of 70% of
ETo (reference evapotranspiration) of annual average local ETo per
square foot of landscape area in accordance with the schedule below.

Recreational areas (portions of parks, playgrounds, sports fields, golf
courses, or school yards in public and private projects where turf
provides a playing surface or serves other high-use recreational
purposes) and areas permanently and solely dedicated to edible
plants, such as orchards and vegetable gardens, may require water in
addition to the water-use budget. (These areas will be referred to as
‘recreational” below.) The water agency must provide a statement
designating those portions of the landscape to be used for such
purposes and specifying any additional water needed above the water-
use budget, which may not exceed 100% of ETo on an annual basis.

If the California Model Water-efficient Landscape Ordinance is revised

to reduce the water allowance, this BMP will be revised automatically
to reflect that change.

b) Provide notices each billing cycle to accounts with water-use

budgets showing the relationship between the budget and actual
consumption.

26




10/20/2008 Draft for Consideration

C.

c) Offer site-specific technical assistance to reduce water use to those
accounts that are 20% over budget in accordance with the schedule
given in Section B; agencies may choose not to notify customers
whose use is less than their water-use budget.

2) Commercial/Industrial/institutional (Cll) Accounts without Meters or
with Mixed-Use Meters

a) Develop and implement a strategy {argeting and marketing large

landscape water-use surveys to commercial/industrial/institutional (CI}
accounts with mixed-use meters.

b) In un-metered service areas, actively market landscape surveys to
existing accounts with large landscapes, or accounts with landscapes
which have been determined by the purveyor not to be water-efficient .

3} Offer financial incentives to support 1) and 2) above.

iImplementation Schedule

1) Implementation shall commence not later than July 1 of the first year
following the latter of either: 1) the year the agency signed or became
subject to the MOU, or 2) the year this Exhibit is amended.

2) Per year at least 9% of accounts with dedicated meters and 1.5% of all
mixed-use or non-metered accounts will receive the assistance
detailed in Section A. 1) and 2) above. At least 90% of all dedicated
meters and 15% of all mixed-use and non-metered accounts will
receive the assistance over a ten-year period.

Coverage Requirements

Coverage shall consist of:

1) ETo-based water-use budgets developed for 90% of Cll accounts with

dedicated irrigation meters at an average rate of 9% per year over 10
years.

2) Offer site-specific technical assistance annually to all accounts that are

20% over budget within six years of the date implementation was to
commence.

3) Complete irrigation water-use surveys for not less than 15% of ClI
accounts with mixed-use meters and un-metered accounts within 10
years of the date implementation is to commence. (Note: ClI surveys
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4)

that include both indoor and outdoor components can be credited
against coverage requirements for both the Landscape and Cl BMPs.)

An agency will be considered on track if the percent of Cll accounts
with mixed-use meters receiving a landscape water-use survey equals
or exceeds the following: 1.5% by the end of the first reporting period
(year two) following the date implementation is to commence: 3.6% by
the end of year four, 6.3% by the end of year six; 9.6% by the end of
year eight; and 13.5% by the end of year ten.

Agency may credit 100% of the number of landscape water-use
surveys for Cll accounts with mixed-use meters completed prior to July
1, 2007 that have received a follow-up inspection against the coverage
requirement; agency may credit 50% of surveys that have not received
follow-up inspections. Agency may credit 100% of the number of
landscape water-use surveys completed for Cll accounts with mixed-
use meters after July 1, 2007 against the coverage requirement.

Agency will implement and maintain a customer incentive program(s)
for irrigation equipment retrofits.

D. Requirements for Documenting BMP implementation

1)

Dedicated Landscape Irrigation Accounts

Agencies shall preserve water-use records and budgets for customers
with dedicated landscape irrigation accounts for at least four years. This

information may be used by the Council to verify the agency'’s reporting on
this BMP.

a) Number of dedicated irrigation meter accounts.
b) Number of dedicated irrigation meter accounts with water budgets.

¢) Aggregate water use for dedicated non-recreational landscape
accounts with budgets.

d) Aggregate acreage assigned water budgets and average ET for
dedicated non-recreational landscape accounts with budgets.

e) Number of Accounts 20% over budget.
f) Number of accounts 20% over budget offered technical assistance.

g) Number of accounts 20% over budget accepting technical
assistance
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h) Aggregate acreage of recreational areas assigned water budgets

and average ET for dedicated recreational landscape accounts with
budgets.

2) CII Accounts without Meters or with Mixed-Use Meters
a) Number of mixed use and un-metered accounts.

b) Number, type, and dollar value of incentives, rebates, and no-or
low-interest loans offered to, and received by, customers.

¢) Number of surveys offered.

d) Number of surveys accepted.

e) Estimated annual water savings by customers receiving surveys
and implementing recommendations.

E. Water Savings Assumptions

Assume landscape BMP will result in a 15%-20% reduction in demand for

landscape irrigation by affected accounts, as defined in Section C:
Coverage Requirements.

F. Flex Track Menu

In addition to the measures above, the Flex Track Menu options may be
implemented in part or any combination to meet the savings goal for this
BMP. Agencies choosing the Flex Track Menu option are responsible for
achieving water savings greater than or equal to that which they would
have achieved using only the BMP list items. Water savings estimates for
the Flex Track Menu items will be maintained and regularly updated in the
MOU Compliance Policies and BMP Guidebook..
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In addition to the measures on the BMP List, the Flex Track menu options
may be implemented to meet the savings goal for this BMP. Agencies
choosing the Flex Track option are responsible for achieving water
savings greater than or equal to that which they would have achieved
using only the BMP list items. The Flex Track Menu will be maintained and
regularly updated in the MOU Compliance Policies. Three Flex Track
Menus are found below for the Residential, Cll, and Landscape BMPs.
These were developed by the BMP Revision Committees in 2008, and will
be updated from time-time by the Research and Evaluation Committee.

These will be maintained in the CUWCC MOU Compliance Policy and
BMP Guidebooks.

Residential Flex Track Menu

1) High bill contact with single-family and multi-family customers.

2) Educate residential customers about the behavioral aspects of water
conservation.

3) Notify residential customers of leaks on the customer's side of the
meter.

4) Provide bill or surcharge refunds for customers to repair leaks on the
customer's side of the meter.

9) Provide unique water saving fixtures that are not included in the BMP
list above,

6) Install residence water use monitors.

7) Participate in programs that provide residences with school water
conservation kits.

8) Implement an automatic meter reading program for residential
customers.

9) Refer to the landscape BMP for the Flex Track menu of landscape
measures,

Any other programs that the signatory may implement for residentia! users that
result in documented water savings.




Commercial, Industrial and Institutional Flex Track Menu

1) Industrial Process Water Use Reduction

a} Recycling
b) Deionization

2) Commercial Laundry Retrofits

3) Industrial Laundry Retrofits

4) Filter Upgrades

5) Car Wash Reclamation Systems

6) Wet Cleaning

7) Water Audits

8) Clean In Place (CIP) Technology
"9) Waterless Wok

10)

11)
12)
13)
14)
15)
16)
17)
18)
19)

Alternative On-site Water Sources
a) Cooling Condensate,
b) Foundation Drain Water
c) Gray Water
d) Storm Water
e) Rain Water
f) Pond and Water Feature Recycling
Submetering
Pool Covers
High Efficiency Showerheads
Faucet Flow Restrictors
Water Efficient Dishwashers
Hot Water on Demand
Pre-rinse Spray Valves of1.2 gpm (gallons per minute) or less

Central Flush Systems

Other Measures chosen by the Agency




Landscape Flex Track Menu

1a

1D

ic
1d

Za

2c

Measure*

Monitor and report on landscape water use

Measure landscapes and develop water budgets for customers
with dedicated landscape meters. Provide timely water use
reports with comparisons of water use to budget (through bills,
electronically, by mail or other means) that provide customers
the information they need to adjust irrigation schedules.

Measure landscapes and develop water budgets for customers
with mixed meters. Provide timely water use reports with
comparisons of water use to budget (through bills, electronically,
by mail or other means) that provide customers the information
they need to adjust irrigation schedules.

Establish agency-wide water budget.
Establish agency-wide, sector-based irrigation goal to reduce
water use, based on seasonality.

Provide technical landscape resources and training

Upon custemer requests, provide landscape irrigation
management and landscape design information and resources:
provide assistance, answer customer questions, respond to run-
off and high-bill calls.

Perform landscape & irrigation audits: including irrigation
scheduling, plant information, and landscape area
measurement.

Documentation

# number of sites with dedicated meters, number of sites with
landscape measurements and water budgets, number of sites to be
measured and provided water budgets each of the next 10 years,
estimated water savings

# number of sites with mixed meters, number of sites with landscape
measurements and water budgets, number of sites to be measured
and provided water budgets each of the next 10 years, estimated

water savings

# water budget, amount of water used {(AF/acre)
# minimum irrigation goal (AF/acre compared seasonally)

# number of contacts: calls in person, over the phone, or via e-mail,
estimated water savings

# number of audits conducted per year, measurement of square
footage of turf, non-turf areas, estimated water savings




2d

Ze

3a
3b

3c

3d

3e

3f
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Measure*

Sponsor, co-sponsor, promote, or support fandscape
workshops, training, presentations and other technical
educational events for homeowners and professionals: design,
installation, maintenance, water management (gardeners,
contractors, landscape architects/designers, irrigation
specialists, irrigation equipment manufacturers and distributors,
nurseries, retailers, homeowners associations, property
managers, &fc.).

Establish time-of-day irrigation restrictions.

Provide incentives

Establish landscape budget-based rates.

Provide incentives for conversions from mixed-use meters to
dedicated landscape meters.

Provide incentives for installing sub-meters to separate
landscape water use.

Provide incentives for irrigation equipment upgrades that
improve distribution uniformity, irrigation efficiency, or
scheduling capabilities (i.e. controllers, emitters, soil moisture
sensors, pressure regulators, rain shut off devices, etc.).

Provide incentives for the reduction of water use over an
irrigated area, or reduction in the size of the irrigated area due
to replacement of turf or other high water-using plants with low
water-using plants, artificial turf, or permeable surfaces.
Provide incentives for conversions from potable to recycled
water.

Provide incentives for the use of alternative sources of water in
the landscape (i.e. graywater, rainwater, cisterns, etc.).

Participate in local and regional planning and regulatory
activities

Documentation
# number of events, number of participants, list title or type of events

Y/N describe resfrictions

Y/N describe rates

# number of conversions, estimated water savings

# number of sub-meters installed, estimated water savings

# number of devices/systems installed, estimated water savings

# acreage of turf replaced, reduced acreage of irrigated landscape,
estimated water savings

# number of conversions, number of incentives, funds invested,
estimated water savings
# number of conversions, number of incentives, funds invested,
estimated water savings




4a

4b

4c

ba

6

Measure*

Collaborate with planning agencies at the local and regional
level, other water suppliers in the area and stakeholders in
response to state or federal requirements such as the State
Model Water Efficient Landscape Ordinance and AB 1881.
Participate in the development, review, implementation, and
enforcement of requirements for new developments. Provide
water use data to planning agencies.

Establish or participate in a water conservation advisory
committee or other community outreach effort to drive market
transformation and exchange information about landscape
water conservation with developers, community-based
organizations, homeowners associations, residential customers,
landscape professionais, educators, other water suppliers in
region.

Participate in regional efforts: integrated water resource
management, watershed management, NPDES permit
agencies, etc.

Develop a holistic approach to landscape water use
efficiency

Develop and implement a comprehensive landscape water
conservation program for all customers. Target marketing
efforts to those most likely to result in benefits to both customer

and Agency.

Other measures

Documentation
Y/N, describe involvement

Y/N, describe involvement

Y/N, describe involvement




Draft Revisions to the California
Urban Water Council’s
(CUWCC) Water Conservation

Best Management Practices

Presentation to Finance, Administration and
Communications Committee

December 1, 2008

Draft Revision to the BMPs

+ Allows agencies greater flexibility to
meet the BMPs

¢ Does not currently impact BMP 3-
system water loss

+ Separates the 14 BMPs into two
categories: foundational and
programmatic

¢ Will be voted upon at the December 10,
2008 Plenary




Foundational BMPs

¢+ Include system water loss (BMP 3),
metering (BMP 4), public
information (BMP 7), school
education (BMP 8), wholesale agency
assistance (BMP 10), retail
conservation pricing (BMP 11)
conservation coordinator (BMP 12),

and water waste prohibition (BMP
13)

Programmatic BMPs

¢ Residential, Commercial, Industrial,
& Institutional, and Landscape




Checklist Approach

¢ District can report on each BMP
individually as it does now

¢ District would have a specific goal
for the number of residential and

large landscape surveys, toilets, etc.
that it would need to replace

Flex Track Approach

+ Sets a specific savings goal, based upon
the calculated savings that would have
been achieved if the District followed
the checklist approach

¢ The District can implement any
program on the checklist, flex track
menu, or any other measures it
chooses.




Gallons Per Capita Per Day
(GPCD) Approach

+ If chosen, District would need to
document a reduction in GPCD over
time

+ Expected to be finalized by June, 2009

+ It is staff’s understanding that the
District could choose this method and get
credit for reducing its potable water
demand through its recycled water
investments

Otay Water Conservation:

Programs
¢ QOutdoor + Indoor
— Cash for Plant'.sd-coming — Toilet Rebates for High
Soon reglon-wide Efficiency Toilets
— CA Friendly Landscape
Contest — Clothes Washer Rebates
— Water Conservation — Commercial: Rebates for
Garden installing water- efficient
— Smart Landscape fixtures

Controller Incentive
— Smart Landscape Grant

— Residential Landscape
Survey

— Large Landscape Survey
~ Rotating Sprinkler Nozzles




AGENDA ITEM 6

STAFF REPORT

TYPEMEETING: Regular Board MEETING DATE:  December 15, 2008
SUBMITTEDBY: Elaine Henderson, Customer @\/ W.Q./G.F, NO: DIV.NO. pn11

Service Manager a2 .
ﬁ;PEOVEDBY: Joseph R. Beachem, Chief Financial Officer
1€

APPROVED BY:  German A;ﬁé%éjf Assistant General Manager
{Asst. GM):

SUBJECT: Approve the Implementation of Rate Changes as Proposed for

the Fiscal Year 2008-2009 Operating and Capital Budget; and
Adopt Ordinance No. 518 Replacing Section 25, Rates and
Conditions for Water Service; and Amending Section 53, Fees
Rates, Charges and Conditions for Sewer Service of the
District’s Code of Ordinances

r

GENERAL MANAGER'S RECOMMENDATION:

That the Board approve the implementation of rate changes as
proposed for the Fiscal Year 2008-2009 Operating and Capital
Budget; and adopt Ordinance No. 518 replacing Section 25, Rates
and Conditions for Water Service; and amending Section 53, Fees,

Rates, Charges and Conditions for Sewer Service of the
District’s Code of Ordinances.

COMMITTEE ACTION:
See Attachment A.

PURPOSE:

That the Board approve the implementation of rate changes as
proposed for the Fiscal Year 2008-2009 Operating and Capital
Budget; and adopt Ordinance No. 518 replacing Section 25, Rates
and Conditions for Water Service; and amending Section 53, TFees,
Rates, Charges and Conditions for Sewer Service of the
District’s Code of Ordinances.

The significant changes of implementing tiered and drought rates
for all customer categories in Section 25, Rates and Conditions
of Water Service, require a replacement of the entire section.




Section 53.11 Sewer Service Rates and Charges require the
following amendments:

B. Residential Sewer Charges (2), (3) &(4)
C. Single Residential Winter Averaging (4)

Minor language changes were made, where appropriate, to add
clarity, strengthen intended meaning, or eliminate unnecessary
language throughout Section 53.

ANALYSIS:

On June 23, 2008, the Fiscal Year 2008-2009 Budget was approved.
The budget includes an average water rate increase of 12.4% and
an average sewer rate increase of 4.6% proposed to be effective
January 1, 2009. The rate increases are needed to balance the
Operating Budget and ensure financial stability.

In September of this year, staff presented the findings of a
rate study with the goal to simplify rates, align costs between
customer types, and encourage conservation. The proposed

changes to the Code of Ordinances incorporate the above stated
actions.

Complying with the Proposition 218 reguirements, notices were
sent to all customers to notify them of their option to protest
rate changes. The required public hearing is set for the
December 15 Board Meeting where the Board will be able to
consider all protests. As of November 25, the protest letters

that have been received are attached and will be delivered to
the Board. '

FISCAL IMPACT: /éf»ﬁ’

The Fiscal Year 2008-2009 Budget and the rate study both
anticipated the additional revenues that would be generated by
the proposed rate increases. These revenues ensure continued
funding for the District’s administration, maintenance, and

operations, and are consistent with the recently adopted
Strategic Plan.

The proposed increase in potable revenue is approximately
$4,424,546 and for recycled revenue the increase is $396,242,
The sewer rates based on winter water consumption generate
$410,500 less in revenue, as consumption is expected to
decrease. With sewer charges now tied to usage, the revenues
will fluctuate from year-to-year based on the level of water




usage and conservation. Even with these fluctuations, during
the six-year planning horizon the sewer revenues cover sewer
costs and reserve targets. If the higher than expected
conservation continues, staff will reassess the sewer charges to
insure that the financial target can all be met.

STRATEGIC GOAL:

Ensure financial health through formallzed policies, prudent
investing, and efficient operations.

LEGAL IMPACT:

None.

MWMark. WMWA(:/

General Manager

Attachments:
A) Committee Action Form |
B) Ordinance No. 518 ‘
Exhibits attached to Ordinance No. 518:
1} Copy of former Section 25
2) Proposed copy of Section 25
3) Strike-through copy of Section 53
C) Proposed copy of Section 53
D) Protest letters




ATTACHMENT A

the Fiscal Year 2008-2009 Operating and Capital Budget; and
Adopt Ordinance No. 518 Replacing Section 25, Rates and
Conditions for Water Service; and Amending Section 53,

Fees, Rates, Charges and Conditions for Sewer Service of
SUBJECT/PROJECT: | the District's Code of Ordinances

Approve the Implementation of Rate Changes as Proposed for

COMMITTEE ACTION:

That the Finance, Administration, and Communications Committee
recommend that the Board approve the implementation of rate
changes as proposed for the Fiscal Year 2008-20009 Operating and
Capital Budget; and adopt Ordinance No. 518 replacing Section
25, Rates and Conditions for Water Service; and Amending Section

53, Fees, Rates, Charges and Conditions for Sewer Service of the
District's Code of Ordinances.

NOTE :

The “Committee Action” is written in anticipation of the
Committee moving the item forward for board approval., This
report will be sent to the Board as a committee approved item,
or modified to reflect any discussion or changes as directed
from the committee prior to presentation to the full board.

F:\DianeA\Staff Rpts 2008\CommMtgSec25and53121508.doc




Attachment B

ORDINANCE NO. 518

AN ORDINANCE OF THE BOARD OF DIRECTORS OF THE OTAY
WATER DISTRICT AMENDING SECTIONS 25, RATES AND
CONDITIONS OF WATER SERVICE, AND 53, FEES, RATES,
CHARGES AND CONDITIONS FOR SEWER SERVICE,

OF THE DISTRICT’S CODE QOF ORDINANCE

BE IT ORDAINED by the Board of Directors of Otay Water
District that the District’s Code of Ordinances, Section 25,
Rates and Conditions for Water Service be replaced as per
attached Exnibit 2; and Section 53, Fees, Rates, Charges and
Conditions for Sewer Service, be amended as per attached

Exhibit 3.

NOW, THEREFCRE, BE IT RESOLVED that the new propcesed
Sections 25 and amended Section 53 of the Code of Ordinances

shall become effective January 1, 20009.

PASSED, APPROVED AND ADCPTED by the Roard of Directors of
the Otay Water District at a regular meeting duly held this 15"

day of December, 2008, by the following roll call vote:




AYES:
NOES :
ABSENT:
ABSTAIN:

President

ATTEST:

District Secretary




EXHIBIT 1

SECTION 25 RATES AND CONDITIONS FOR WATER SERVICE

25.01 SERVICE AREA

Water service shall be furnished by the District only to
property located in a water improvement district within the Dis-
trict. Water service to property located outside an improvement
district may be furnished only upon prior approval of the Board
of Directors. Temporary water service to property located
outside an improvement district may be furnished, in accordance

with Section 25.03.E.12, upon the approval of the General
Manager.

25.02 DEFINITICN OF "H.C.F." AND "UNIT OF WATER"

As used in the Code the terms "H.C.F." and "unit of water" are

interchangeable and each shall mean 100 cubic feet or 748
gallons of water.

25.03 WATER RATES, CHARGES AND FEES

Water service furnished by the District shall be under the
categories of services and at the rates, charges and fees as set
forth below. Said rates, charges and fees may be increased up f
to five (5) percent per year to pass through increases in costs
imposed by the San Diego County Water Authority ("CWA") and/or
the Metropolitan Water District ("MWD").

A. Set-up Fees for Accounts. A set-up fee of $10 shall be
charged for each account transferred to another customer.
A deposit will be required of all customers who do not own

the property to be served. See Section 25.04 for deposit
amounts,

B. Monthly System Charge. Each water service customer shall
pay a system charge for water system replacement, main-
tenance and operation expenses. The charge shall be made
monthly under each water service account and shall be based
on the size of the water meter or meters in service, as set
forth in Paragraph E of this Section 25.03 for each
category of water service described. The system charge
shall start upon installation of the meter.

c. Monthly MWD & CWA Fixed Charges. Each water service
customer shall pay a monthly MWD & CWA fixed charge, as
set forth below, to pass-through fixed charges from these
agencies to pay the following: MWD Readiness to Serve
Charge and Capacity Reservation Charge; SDCWA

Infrastructure Access Charge; Customer Service Charge and
Emergency Storage Charge.

25-1 Revised 10/03/07
Effective 01/01/08



Water Conservation Program

1. The Otay Water District has adopted a Water Shortage

Contingency Plan with three conservation stages as
defined in Section 39.06.

2. The water shortage contingency Plan establishes water
savings targets depending on water supply conditions

to discourage excessive use of water during a water
shortage. :

3. Each conservation stage shall become effective within
the District as provided in section 39.07.

4, District reduction goals for each conservation stage
shall go into effect as of the effective date of the
stage. The goals are set forth in section 39.07.

Rates and Charges for Water Service. The rates and charges

for water service furnished by the District shall be as
follows:

1. DOMESTIC SERVICE

(a) Defined as: Water service for single residential
household and other domestic uses {other than
that provided for in Paragraph 2 below).

(b} The base rates for water furnished under each

block of service under this category shall be as
follows:

Number of H.C.F. Rate per

Furnished H.C.F,
1i-5 $1.12

6 - 10 $1.85
11 - 35 $2.01
Over 36 $2.94

Customers who use more than 10 units per month
shall not receive the benefit of the lower rate
for units 1 through 5. These customers will pay
$1.85 for units 1 through 5.

{c) The monthly system charges for water service in
this category shall be as follows:

Meter System MWD & CWA Charge
Size Charge Fixed Charge per Month
3/4" 12.30 3.85 16.15
1" 19.80 6.15 25.95
1-1/2" 38.75 11.60 50.35
2" 64.95 20.05 85.00
25=2 Revised 10/03/07

Effective 01/01/08




2.

MULTIPLE RESIDENTIAL

(a} Defined as either individually metered or master
metered: Water service for multiple residential
households including for example duplex, town
homes, apartments and mobile homes.

(i1} Individual metered further defined as

multiple dwelling units that have individual
meters for each unit.

(ii) Master metered further defined as multiple
dwelling units that share a meter.

(b) The base rates of water furnished for each
dwelling unit under each block of service in this
category shall be as follows:

Rate

Number of H.C.F,. per
Furnished H.C.F.

0 - 4 $1.85

Over 4- 15 $2.01
Over 15 $2.94

(c) The monthly system charges for water service in
this category shall be as follows:

Meter System MWD & CWA Charge
Size Charge Fixed Charge per Month
3/4" 24.00 3.85 27.85
1 36.95 6.15 43.10
1-1/2" 51.95 11.60 63.55
2" 64.95 20.05 85.00
37 104.55 36.95 141.50
47 119.70 63.15 182.85
6" 239.20 115.50 354.70
107~ 456.60 300.30 756.90

(d} In addition to charges for water furnished, a
monthly charge will be made for service provided
through one meter to more than one occupancy at
the rate of $3.85 per month for each unit in a
multiple residential building.

BUSINESS, DOMESTIC AND AGRICULTURAL COMBINED

(a} Defined as: Water service for commercial or _
industrial business establishments; and domestic
and agricultural combined {(which is service
provided through one meter but which combination

25-3 Revised 10/03/07
Effective 0L/01/08




(d)

is not provided for under the category of
COMMERCIAL AGRICULTURAL} .

The base rate for water furnished under this
category shall be $1.98 per H.C.F.

In addition to charges for water furnished, a
monthly charge will be made for service provided
through one meter to more than one occupancy at
the rate of $3.85 per month for each unit in a
commercial or industrial building.

The monthly system charge for water service under
this category shall be as follows:

Meter System MWD & CWA Charge

Size Charge Fixed per Month
Charge

3/4" 24.00 3.85 27.85
1~ 36.95 6.15 43.10

1-1/2" 51.95 11.60 63.55
2" 64.95 20.05 85.00
37 104.55 36.95 141.50
4 119.70 63.15 182.85
6" 239.20 115.50 354.70
107 456.60 300.30 756.90

PUBLICLY-OWNED ESTABLISHMENTS

(a)

Defined as: Water service for any public or
governmental agency, which does not include
service solely for landscape watering or irri-
gation purposes.

The base rate for water furnished under this
category shall be $0.08 more per H.C.F. than the
Business rate due to the District's inability to
collect availability charges.

The monthly system charge for water service under
this category shall be as follows:

Meter System MWD & CWA Charge
Size Charge Fixed Charge per Month
3/4”7 24.00 3.85 27.85
1~ 36.95 6.15 43.10

1-1/2" 51.95 11.60 63.55
2" 64.95 20.05 85.00
3" 104.55 36.95 141.50
4 119.70 63.15 182.85
6 239.20 115.50 354.70
10”7 456.60 300.30 756.90

25-4 Revised 10/03/07

Effective 01/01/08




5.

COMMERCTIAL AGRICULTURAL

(a)

Defined as: Water service for growing or rais-
ing, in conformity with recognized practices of
husbandry, for the purpose of commerce, trade or
industry, or for use by public educational or
correctional instructions or agricultural,

horticultural or floricultural products and
produced .

(1) for human consumption or for the market, or

(ii) for the feeding of fowl or livestock pro-
duced for human consumption or for the
market, or

(1il) for feeding fowl or livestock for the pur-
pose of obtaining their products for human
consumption or for the market, such preducts
to be grown or raised on a parcel of land
having an area of not less than one acre
utilized exclusively therefore.

The base rate for water furnished under this
category shall be $1.98 per H.C.F.

Agricultural water customers authorized to
participate in MWD's "Interim Agricultural Water
Program” (IAWP) shall receive a $0.33 discount
per H.C.F. from the base rate and shall be
subject to the following provisions under the
program: During a water shortage, IAWP customers
are required to reduce their water usage by 30%.
Additional cutbacks required beyond 30% will be
applied to IAWP and M&I customers equally.

The monthly system charge for this category of
water service shall be as follows:

Meter System MWD & CWA Charge

Size Charge Fixed per Month
Charge

3/4” 24.00 3.85 27.85
1 36.95 6.15 43.10

I-1/2" 51.95 11.60 ©63.55
2" 64.95 20.05 85.00
37 104.55 36.95 141.50
4 119.70 63.15 182.85
6" 239.20 115.50 354.70
10”7 456.60 300.30 756.90

25-5 Revised 10/03/07

Effective 01/01/08




6.

7.

(d)

Commercial agricultural water service shall be
furnished only under the following conditions:

(1) Upon request of the District each customer
for such service shall sign and file with
the District a written certification, in the
form prescribed by the District, stating
that the said water service is being used or
will be used exclusively for agricultural
purposes as defined above.

(ii) Commercial agricultural water service shall be
furnished on an interruptible basis. When the
demand for such service from a customer or
customers exceeds the District supply of water
available for such service, or where the
capacity of District facilities is not adequate
to meet the demand for service, the District
may reduce or cease delivery of water for
agricultural purposes pending the restoration
of the supply of water or the availability of
facilities to deliver water in the amounts
reguested.

TEMPORARY WATER SERVICE

(a)

(b)

Defined as: Water service provided on a temporary
basis pursuant to Section 31 of this Code.

If capacity fees have not been paid by the
customer, the base rate for water furnished under
this category shall be two times the base rate
charged customers in the same category of service
on a permanent meter basis.

If the customer is in an Improvement District and
has paid capacity fees, the base rate for water
furnished under this category shall be the base
rate charged customers in the same category of
service on a permanent meter basis.

NON-AGRICULTURAL IRRIGATION WATER SERVICE

1.

IRRIGATION USING POTABLE WATER

{a) Defined as: Potable water service provided
solely for irrigation of landscaping as
defined in Section 0.02 of the Code in open
space areas including those owned by public
or private entities. This service can be

provided on a permanent or temporary meter
basis.

25-86 Revised 10/03/07
Effective 01/01/08




{(b) Base Rate: For privately owned permanent
water service under this category, the base
rate for water furnished shall be $1.98 per
H.C.F. For publicly owned permanent water
service, the base rate shall be $0.08 more
per H.C.F. than the privately-owned rate due
to the District's inability to collect
availability charges.

(c) Allocation under normal conditions {i.e., no
conservation stage in effect): An irrigator
may receive a seasonably adjusted allotment
of water equal to approximately 46 inches
per vear per square foot, for the actual
area to be irrigated’(as defined in Section
0.02 of the Code). It is the customer's
responsibility to provide to the District
accurate and current area measurements.

(d) Allocation when conservation stage alert in
effect: During a Stage II water shortage
where the District needs to reduce its
overall water demand by 25% or more, the
District’s non-agricultural irrigation
accounts will be allocated water based upon
their irrigated landscape square footage.
During a stage III water shortage, all
cutdoor irrigation may be prohibited as
referenced in section 39.06.

(e) Water allocaticn enforced during shortage
conditions: During a stage II water shortage
where the District is expected to reduce its
water use by 25% or more, non-agricultural
irrigation accounts will be expected to
adhere to their water allocation or pay

penalties as a result of exceeding their
allocation.

(f) Multiple Accounts: Customers with multiple
meters may request the monthly allocation
provided for in Section 25.03.E.7(c) and (d}
to be applied to the entire site served by
those meters. Exceptions or modifications to

‘The allocation of 80% of the evapotranspiration rate for ccol season grass grown in the

District has been determined to be more than adequate for the effective irrigation of
virtually any plant material.

25-7 Revised 10/03/07
Effective 01/01/08




this provision may be approved by the
General Manager on a case-by-case basis.

(g) Temporary Water Service: For temporary
water service under this category, the water
service rate shall be two times the rate for
permanent service under (b) above.

(h) Monthly system charge: The monthly system
charge for potable non-agricultural
irrigation water service shall be as

follows:
Meter System MWD & CWA Charge
Size Charge Fixed per Month
Charge
3/4” 24.00 3.85 27.85
1~ 36.95 6.15 43.10
1-1/2" 51.95 11.60 63.55
2" 64.95 20.05 85.00
37 104.55 36.95 141.50
4 119.70 63.15 182.85
6 239.20 115.50 354.70
107 456.60 300.30 756.90
2, IRRIGATION USING NON-POTABLE AND RECLAIMED WATER
(a) Defined as: Non-potable and reclaimed water

service provided solely for irrigation of
landscaping as defined in Section 0.02 of
the Code in open space areas including those
owned by public or private entities. This
service can be provided on a permanent or
temporary meter basis. See Section
25.03.E.7.1(a) and (b) for other
requirements regarding the authorized use of
non-potable and reclaimed water.

(b) Base Rate: For privately owned permanent
water service under this category, the base
rate for water furnished shall be $1.67 per
H.C.F. For publicly owned permanent water
service, the base rate shall be $0.08 more
per H.C.F. than privately-owned rate due to
the District's inability to collect
availability charges.

{c) Temporary Water Service: For temporary
water service under this category, the water
service rate shall be two times the rate for
permanent service under (b) above.

25-8 Revised 10/03/07
Effective 01/01/08




(d) Monthly system charge: The monthly system
charge for non-potable and reclaimed non-
agricultural irrigation water service shall
be as follows:

Meter System
Size Charge
3/4” 27.85
1 42.90
1-1/2" 60.30
2" 75.40
37 121.30
4 138.90
6" 277.60
10" 529.70

RECLAIMED WATER

(a} Defined as: Non-potable water service provided from
water produced by the District's water reclamation
plant and other non-potable sources and offered for
sale by the District for purposes other than
irrigation or landscaping {see 25.03.E.7.2 above for
irrigation purposes). Reclaimed water is non-
potable. Reclaimed water shall not be used for
domestic purposes and all other uses must comply
with federal, state and local laws and regulations
regarding use of reclaimed water.

(b) The provisions of this Code, relating to cross-
connections and backflow protective devices, shall
be strictly enforced for use of reclaimed water.

(c) The base rate for privately owned permanent
service under this category shall be $1.67 per
H.C.F. For publicly owned permanent water
service, the base rate shall be $0.08 more per
RH.C.F. than the privately-owned rate due to the

District's inability to collect availability
charges.

(d) The monthly system charge for permanent reclaimed
water service shall be as follows:

Meter System
Size Charge
3/4” 27.85
1~ 42.90
1-1/2" 60.30
2" 75.40
3" 121.30
47 138.90
6" 277.60
10" 529.70
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9.

WATER SERVICE UNDER SPECIAL AGREEMENTS

(a)

Defined as: Water service provided under express
agreements approved by the Board of Directors for
service to golf courses, which service may be
curtailed or interrupted by the District under
conditions provided in such agreements.

For water service under this category the base rate
for water furnished shall be $1.98 per H.C.F,

TRUCKS

Defined as: Water service provided for the
filling of tanks on motor vehicles transporting
water used for other than earth grading purposes,
which service shall be made only through a
portabie meter issued by the District to a
customer specifically for use in accordance with
the provisions herein for service.

The rate for water furnished under this category
shall be two times the rate for BUSINESS, i
DOMESTIC AND AGRICULTURAL COMBINED in section |
25.03.E.3. Payment of charges shall be made as
provided in paragraph 10({c) {(4); provided that

there shall be a minimum charge of $15 for this :
service, |

Requirement for Use of Water Meter

{1) To receive such service, the customer shall
use a water meter furnished by the District
to measure the amount of water furnished.
The customer shall deposit the following
amount with the District for use of the
meter:

Meter Size Deposit
a4 $850

(2) Upon termination of the service, the Dis-
trict will refund the amount of deposit

remaining after making the following
deductions:

{1} Cost of repairing or replacing the
meter, fire hydrant and/or any fittings
damaged or lost while in use; and
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(ii) Unpaid charges for water used or other
applicable charges.

(3) Prior to the end of each six month period
following issuance of a meter under this
section, or at the request of the District,
whichever is earlier, the customer shall
return the meter to the District for
inspection, repair, or calibration as deemed
necessary by the District.

(4) Payment for water service under this cate-
gory shall be made as follows:

(1) On or before the first day of each
month following issuance of the water
meter the District shall issue its
statement for water service furnished
during the preceding month.

(11} The statement shall be based on the
amount of water actually used, which
shall be determined by District reading
of the meter or by a report made by the
customer to the District in the manner
prescribed by the District.

(iii)Where the actual amount of water used
cannot be made as provided in (ii)
District shall issue its statement for
charges based on estimates of water
that may have been used. Such
estimates shall be determined by the
District. Such estimates shall be
reconciled with actual amounts used
when the customer returns the meter to
the district as provided in paragraph
{3} above.

(iv) Payments shall be made by each customer
of this service in accordance with
Section 34 of this Code.

11. WATER SERVICE OUTSIDE DISTRICT

(a)

Defined as: Water service for property outside
the exterior boundaries of the District. This
service will be provided only upon prior approval
of the General Manager when there is a surplus of
water available over and above the existing needs
for service in the District. This service is
temporary and may be terminated on written notice
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from the District. Customers for this service
are sometimes referred to as "outside users."

(b) Customers applying for this category of service
shall pay an application fee of $500.

{c) The rate for metered water furnished under this
category shall be two times the rate charged cus-
tomers for the same category of water service on
a permanent meter -basis under this Section 25.03,
plus 2 monthly system charge at the rate set

forth in the category of water service being
furnished.

(d) Customers requesting only a fire service or a
fire hydrant under this category shall be charged
a capacity fee based on one (1) EDU for a
permanent meter in the Improvement District from
which the fire service derives its flow, plus a
monthly system charge at the rate set forth in
the category of water service being furnished.

12. WATER SERVICE QUTSIDE AN IMPROVEMENT DISTRICT

{a) Defined as: Water service on a temporary basis
for property lying within the boundaries of the
District, but not within a water improvement
district. Customers for this service are some-
times referred to as "outside users."

(b) Customers applying for this service shall pay an
application fee of $275. The District will
review the application to determine whether the
land to be served should pe annexed to an
improvement district. If it is determined that
annexation is not practical, the Board of
Directors may authorize service as an outside
user. This temporary service will be reviewed
periodically until it is determined that the
property must be annexed to an improvement
district.

(c) The rate for water furnished under this category
shall be two times the rate charged customers for
the same category of water service on a permanent
meter basis under this Section 25.03, plus a
monthly system charge at the rate set forth in
the category of water service being furnished.

(d) Upon approval of the Board of Directors, a cus-—
tomer, who has paid all construction costs for
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facilities necessary to serve the customer's
property in lieu of annexation to a water
improvement district, shall be exempt from the
provision for this category of service,

13. SERVICE FOR FIRE PRQTECTION

{a) Defined as: Water service provided by the Dis-
trict for use solely in fire hydrants or fire
sprinkler systems from lines or laterals con-
nected to District water mains.

(b) The District will not make a charge for the quan-
tity of water used for fire protection purposes.

(¢} The monthly system charge for this category of
service shall be $25.40 per month for each
connection to a District water main made for fire
protection service,

14. WATER SERVICE TQ PROPERTY NOT SUBJECT TO DISTRICT
TAXES

(a) Pursuant to Section 71613 of the California Water
Code, the District may furnish water to property,
not subject to District taxes, at special rates,
terms and conditions as are determined by the
Board of Directors for such service. Such rates,
terms and conditions shall be uniformly applied
to like classes and conditions of service in the
same improvement district or geographical area.

Surcharges for Quantities of Water Used in Excess of
Monthly Base Usage Allowance. 1In addition to the water
rates and charges in this Section 25.03, a surcharge shall
be paid by each customer for water furnished through
permanent meters one inch or greater in size, when, in any
month, the number of units of water furnished to the
customer exceeds the monthly usage allowance, shown in the
schedule set forth below for the size of meter being used.
A unit is 100 cubic feet or 748 gallons of water.
Surcharges shall be applied at the rate of $0.04 per unit
for the number of units of water shown in Category I usage
in said schedule, and at the rate of $0.06 per unit for the

number of units shown in Category II Usage in said
schedule.
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The surcharges shall be made monthly in accordance with the
following schedule:

Non-Surcharge Category 1 Category II
Meter Monthly Unit Usage at Usage at
Size Usage Allowance $0.04 per Unit $0.06 per unit
5/87-3/4" 30 None None
1 75 ) 76-225 226 & over
1-1/2" 150 ' 151-400 401 & over
2" 240 241-600 601 & over
3" 480 481-1200 1201 & over
4 750 751-1800 1801 & over
6" 1500 1501-4000 4001 & over
10~ 34590 3451-8000 8001 & over
Energy Charges for Pumping Water. In addition to water

rates and other charges provided for in this Section 25.03,
potable water customers shall be charged an energy pumping
charge based on the quantity of water used and the
elevation to which the water has been lifted to provide
service. The energy pumping charge shall be made at the
rate of $50.034 per 100 cubic feet of water for each 100

feet of lift or fraction thereof above the base elevation
of 450 feet.

Additional Water Charge for Service in the North District.
In addition to other applicable water rates and charges
provided for in this Section 25.03, each customer receiving
water service in the North District shall pay a charge of
$0.08 per H.C.F. for water furnished by the District;
provided, however, the additional charge shall not apply to
the first 5 H.C.F. furnished during the billing cycle for
the customer's account under Section 25.03.E.1 DOMESTIC

SERVICE. The North District area is defined in Section
0.02 of this Code

All proceeds from charges collected pursuant to this
Section 25.03.H shall be set aside by the District in a
separate account and shall be used solely for payment of
costs and borrowings for construction, installation and
maintenance of water storage reservoirs, pump stations and
water lines to provide service in the North District.

Additional Water Charges and Monthly System Charges for
Service in the ID 9 Water Service Zone.

1. In addition to other applicable water rates and
charges provided for in this Section 25.03, effective
May 1, 1986, each customer receiving water service in
the ID 9 Water Service Zone shall pay a charge of
$0.27 per H.C.F. of water furnished by the District;
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provided, however, the additional charge shall not
apply to the first 5 H.C.F. furnished during the
billing cycle for a customer's account under Section
25.03.E.1 DOMESTIC SERVICE. The ID 9 Water Service
Zone area is defined in Section 0.02 of this Code.

In addition to the monthly system charges provided for
in Section 25.03.B, effective May 1, 1986, each
customer receiving water service in the ID 9 Water

Service Zone shall pay a monthly meter system charge
of $2.00 for each meter. in service.

All proceeds from charges collected pursuant to this
Section 25.03.H shall be set aside by the District in
a separate account and shall be used solely for pay-
ment of costs and borrowings for construction,
installation and maintenance of water storage reser-
voirs, pump stations and water lines to provide ser-
vice in the ID 9 Water Service Zone.

J. Additional Water Charges for Services in the ID 3, ID 10

and La Presa Water Service Zones.

1.

In addition to other applicable water rates and
charges provided for in this Section 25.03, effective
May 17, 1993, each customer receiving water service in
the ID 3, ID 10 and La Presa Water Service Zones shall

pay an additional charge per H.C.F. of water furnished
by the District as follows:

a. ID 3 $.02 per H.C.F.
b. 1ID 10 .10 per H.C.F.
c. La Presa 5.02 per H.C.F

For subsequent years this surcharge shall increase
according to the following schedule:

a. iD 3
Calendar Year Amount
1995 .03
199¢ .04
1997 .05
1998 .06
1999 .07
2000 .08
2001 .09
2002 .10
2003 11
2004 .12
2005 .13
2006 .14
2007 .15
2008 .16
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2009
2010
2011
2012
2013

b. ID 10

Calendar Year Amount
11
12
.13
.14
.15
.16
17
.18
.19
.20
.21
.22
.23
.24
.25
.26
.27
.27
.27
.27
.27
.27
.27
.27

1995
1996
1997
1998
1299
2000
2001
2002
2003
2004
2005
2006
2007
2008
2009
2010
2011
2012
2013
2014
2015
2016
2017
2018

C. La Presa

Calendar

1986
1999
2002
2005
2008
2009
2010
2011
2012
2013

Year 2Amount
.03
.04
.05
.06
.07
07
.07
.08
.08
.08

.17
.18
.19
.20
.21

The additional charge shall not apply to the first 5
H.C.F. furnished during the billing cycle for a
customer's account under Section 25.03.E.1 DOMESTIC

SERVICE.
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4. All proceeds from charges collected pursuant to this
Section 25.03.J shall be set aside by the District in
a separate account and shall be used solely for
payment of costs and borrowings for construction,
installation and maintenance of water storage,
reservoirs, pump stations and water lines to provide

service in the ID 3, ID 10 and La Presa Water Service
Zones, respectively.

25.04 DEPOSIT BY LESSEES OR NON-OWNERS OF PROPERTY

A.

AMOUNT OF DEPQSIT

When an application for water service is made by a customer
who does not own the land to be served, the customer shall
be required to make a cash deposit to assure payment of the
account. 1In lieu of a deposit, the customer may have
payment of water service bills guaranteed in writing by the
owner of the property. The amount of deposit, determined
by the size of meter, shall be as follows:

Deposit for All Categories of

Service
Meter With Without
Size Owner’s Owner’s Guarantee
Guarantee

3747 $35 $75
1~ 5§75 $150
1-1/27 5100 $200
27 5180 £360
37 5400 $800
4 $675 51,350
6" $1,650 $3,300
g $2,200 54,400
10 $2,750 $5,500

The customer's deposit shall be applied to reduce or
satisfy any delinquent payment or other amount due the Dis-
trict at the time of termination of water service to the
customer. Any portion of the deposit remaining after

satisfaction of the amount due shall be refunded to the
customer that made the deposit.

The deposits listed above may be waived for a new resi-
dential applicant where the applicant demonstrates credit
worthiness based upon prior rent payments, house payments,
utility payments, a non-delinquent water account for one
year or other similar evidence of credit.
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B. REFUND QF DEPOSIT

Where funds have been on deposit for twelve months in a
domestic service account and there has been no more than
one delinquent payment on that account during that pericd,
the District will refund the deposit to the customer.

C. LETTER OF CREDIT

A letter of credit, in a form approved by the General
Manager or Department Head of Finance, may be submitted to
the District to satisfy the deposit requirements.

25.05 SERVICE TO SUBSEQUENT CUSTOMERS

After a water meter has been installed for a customer and all
fees and charges have been paid, water service may be furnished
to a subsequent customer through the water meter installed
without payment of further charges, except for the set-up fee
for transferred accounts, payment of delinquent charges for the

applicant's service or other deposits that may be required by
this Code.
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SECTION 25

25,01

25.02

EXHIBIT 2

RATES AND CONDITIONS FOR WATER SERVICE

SERVICE AREA

Water service shall be furnished by the District only to
property within (annexed to) a water improvement district within
the District’'s service area. Water service to property located
outside an improvement district may be furnished only upon prior
approval of the Board of Directors. Temporary water service to
property located outside an improvement district may be
furnished, in accordance with Section 25.03.E.12, upon the
approval of the General Manager.

DEFINITION OF "H.C.F." AND "UNIT OF WATER"

As used in the Code the terms "H.C.F." and "unit of water" are
interchangeable and each shall mean 100 cubic feet or 748
gallons of water.

25.03 WATER RATES, CHARGES AND FEES

Water service furnished by the District shall be under the

categories of services and at the rates, charges and fees as set
forth below:

A. Set-up Fees for Accounts. A set-up fee of $10.00 shall be
charged for each account transferred to another customer.
A deposit will be required of all customers who do not own

the property to be served. See Section 25.04 for deposit
amounts.

B. Monthly MWD & CWA Fixed Charges. Each water service
customer shall pay a monthly MWD and CWA fixed charge, as
set forth below, established by the District to pay for
operating and maintenance costs, including the following:
MWD Readiness-to-Serve Charge and Capacity Reservation
Charge; SDCWA Infrastructure Access Charge, Custcmer
Service Charge, and Emergency Storage Charge.

C. Monthly System Charge. Each water service customer shall
pay the monthly system charge assessed by the District on
each water service account. Proceeds of the charge will be
used for water system replacement, maintenance, and
operation expenses. The system charge is based on the size
of the water meter(s) in service, as set forth in Paragraph
E of this Section 25.03 for each category of water service

described. The system charge shall start upon installation
of the meter.




Water Conservation Drought Pricing. To promote
conservation, base tiered water rates for all water service
are subject to percentage increases during drought stages,
above Stage 1, as shown in the table below:

Drought Stage Pricing

Stage 2 Stage 3 Stage 4
Tier 1* 0% 0% 0%
Tier 2 Up to 5% Up to 10% Up to 15%
Tier 3 Up to 30% Up to 60% Up to 90%

*Domestic residential water service has four tiered base
rates as outlined below in Section 25.03 E.1. {(b). Tier 1
of the above table applies to the first two tiered base
rates identified below. Tier 2 of the above table applies
to the third tiered base rate below. Tier 3 of the above
table applies to the fourth tiered base rate below.

Rates and Charges for Water Service. The rates and charges

for water service furnished by the District shall be as
fecllows:

1. DOMESTIC RESIDENTIAL WATER

{a) Defined as: Water service for single residential and
individually metered attached households as well as
other domestic uses (other than that provided for in
Paragraph 2 below).

{b) The four tiered base rates for water furnished under

each block of service under this category shall be as
follows:

H.C.F. Rate per
H.C.F.
1-5 $1.12
6~10 $1.74
11-26 $2.26
27 & over $3.48
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Customers who use more than 10 units per month
shall not receive the benefit of the lower rate
for units 1 through 5. These customers will pay
Tier 2 rates, $1.74, for units 1 through 10.

(c) The monthly system charges for water service in this
category shall be as follows:

Meter System MWD & CWA Total Fixed

Size Charge Fixed Charge Charge
3/4” 13.83 7.02 20.85
1” 17.56 11.71 29.27
1-1/2" 26.90 23.41 50.31
27 38.10 37.46 75.56

MULTIPLE RESIDENTIAL WATER

(a)

Defined as master metered water service for
multiple residential households, for example,
duplexes, townhomes, apartments and mobile homes.

The tiered base rates of water furnished for each
dwelling unit under each block of service in this
category shall be as follows:

H.C.F per Rate per
Dwelling unit H.C.F.
1 -4 $1.72
5 -9 $2.23
10 and over $3.43

The tiered base rates for this category of
service are subject to the increased drought
pricing outlined in Section 25.03 D.

The monthly system charges for water service in
this category shall be as follows:
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Meter System MWD & CWA Total Fixed

Size Charge Fixed Charge Charge
3/4” 13.83 7.02 20.85
17 17.56 11.71 29.27
1-1/2" 26.90" 23.41 50.31
2" 38.10 37.46 75.56
3" 67.98 74.92 142.90
4" 101.59 117.07 218.66
6" 194.%6 234.14 429.10
8" 307.00 374.62 681,62
107 437.71 538.52 976.23

3. BUSINESS AND PUBLICLY-OWNED WATER

(a} Defined as: Potable water service for
commercial, industrial and publicly-owned
establishments.

(b} Base Rate: The tiered base rate for water
furnished under this category shall be determined
by meter size and usage block as follows:

H.C.F. (meter H.C.F. (meter size: Rate per
size: less than 10" and greater
107) H.C.F.
1 - 101 1 - 7,965 $1.84
102 - 720 7,966 ~ 21,761 51.88
721 and over 21,762 and over $1.91

The tiered base rates for this category of
service are subject to the increased drought
pricing outlined in Section 25.03 D. Approve the
Implementation of Rate Changes as Proposed for
the Fiscal Year 2009-2010 Operating and Capital
Budget; and Adopt Ordinance No. 518 Replacing
Section 25, Rates and Conditions for Water
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Service; and Amending Section 53, Fees, Rates,
Charges and Conditions for Sewer Service of the
District's Code of Ordinances

{c) The monthly system charge for water service under
this category shall be as follows:

Meter System . MWD & CWA Total
Size Charge Fixed Charge Fixed
Charge

3/4” 13.83 7.02 20.85
1 17.56 11.71 29.27
1-1/2" 26.90 23.41 50.31
2" 38.10 37.46 75.56
3”7 67.98 74.92 142.90
4" 101.59 117.07 218.66
6" 194,96 234,14 429.10
g 307.00 374.62 681,62
107 437.71 538.52 976.23

IRRIGATION AND COMMERCIAL AGRICULTURAL USING POTABLE
WATER

(a) Irrigation is potable water service provided
solely for irrigation of landscape or
landscaping, as defined in Section 0.02.

(b) Commercial agricultural engaged in the growing or
raising of live stock, in conformity with
recognized practices of husbandry, for the
purpose of commerce, trade or industry, or for
the use by public educational or correctional
institutions or agricultural horticultural or
floricultural products and produced,

(i) for human consumption or for the market,
or

(ii) for the feeding of fowl or livestock
produced for human consumption or for the
market, or
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(iii) for feeding fowl or livestock for the
purpose of obtaining their products for
human consumption or for the market, such
products to be grown or raised on a
parcel of land having an area of not less

than one acre utilized exclusively
therefore.

(c} Base Rate: The tiered base rate for water
furnished under this category shall be determined
by meter size and usage block as follows:

H.C.F. H.C.F. H.C.F Rate per
(Meter {Meter Size: 1.5 (Meter Size: 3~ H.C.F.*
Size: 1% through 2#) and Larger)

and less)

1-47 1-136 1-651 $2.50
48-164 137-415 652-4,064 $2.55
165 and 416 and over 4,065 and over $2.60

over

The tiered base rates for this category of
service are subject to the increased drought
pricing outlined in Section 25.03 D.

(d) Monthly system charge: The monthly system charge
for irrigation and agricultural water service
shall be as follows:

Meter System MWD & CWA Total Fixed
Size Charge Fixed Charge
Charge
3/4" 13.83 7.02 20.85
1~ 17.56 11.71 29.27
1-1/2" 26.90 23.41 50.31
2" 38.10 37.4%6 75.56
37 67.98 74.92 142.90
ar 101.59 117.07 218.66
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5.

6" 194,96 234.14 429.10
8" 307.00 374.62 681.62
10~ 437.71 538.52 976.23

Agricultural water customers authorized to
participate in MWD's "Interim Agricultural Water
Program” (IAWP) shall receive a $ 0.38 discount
per H.C.F. from the base rate and shall be
subject to the terms of the program and the
agreement establishing the terms of their
participation on the IAWP.

RECYCLED WATER

{a) Defined as: Non-potable and recycled water service
provided for irrigation of landscaping, as defined
in Section 0.02 of the Code, and certain non-
irrigation purposes, other than domestic use, in
compliance with federal, state and local laws and
regulations regarding use of recycled water.

(b) The provisions of this Code, relating to use of
recycled water, set forth in Section 26 of the Code,
including but not limited to cross-connections and
backflow protective devices, shall be strictly

enforced in connection with the use of recycled
water.

(c} Base Rate: The tiered base rate for water
furnished under this category shall be determined
by meter size and usage block as follows:

H.C.F. H.C.F. H.C.F. H.C.F Rate pe:
(Meter Size: (Meter Size: (Meter Size: 3 (Meter Size: 6”7 H.C.F.*
1” and less) 1.5 through through 47) and larger)

2”)
1-45 1-159 1-400 1-7,955 52.13

46-136 160-465 401-1,005 7,956-17,550 $2.17

137 and over 466 and over 1,006 and over 17,551 and over $2.21
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The tiered base rates for this category of
service are subject to the increased drought
pricing outlined in Section 25.03 D.

Monthly system charge: The monthly system charge
for recycled water service shall be as follows:

Meter System
Size Charge

3/4” 13.83
1 17.56
1-1/2 26.90

2" 38.10
3”7 67.98
4" 101.59
6 194.96
g” 307.00
107 437.71

6. TEMPORARY AND CONSTRUCTION WATER SERVICE

(a)

Defined as: Water service provided by the
District on a temporary basis, pursuant to
Section 31 of this Code.

If capacity fees have not been paid by the
customer, the rates for water furnished under
this category shall be two times the tiered base
rates charged to irrigation and commercial
agriculture as outlined in Section 25.03.E.4.

If the customer has paid capacity and annexation
fees, the base rate for water furnished under
this category shall be the base rate charged
Customers in the same category of service on a
permanent meter basis.

The tiered base rates for this category of
service are subject to the increased drought
pricing outlined in Section 25.03 D.

The monthly system and MWD/SDCWA charge shall be
the same rates charged to customers in the same
category of service on a permanent meter basis.
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7.

8.

WATER SERVICE UNDER SPECIAL AGREEMENTS

(a)

TANK

Defined as: Water service provided under express
agreements approved by the Board of Directors for
service to golf courses and other entities, which
service may be curtailed or interrupted by the
District under conditions provided in such
agreements,

For water service under this category the base
rate shall be determined on a case-by-case basis.

Unless otherwise specified in the particular
agreement, the tiered base rates for this
category of service are subject to the increased
drought pricing outlined in Section 25.03 D.

TRUCKS

(a)

Defined as: Water service provided for the
filling of tanks on motor vehicles transporting
water used for other than earth grading purposes,
which service shall be made only through a
portable meter issued by the District to a
customer specifically for use in accordance with
the provisions herein for such service.

The rate for metered water furnished under this
category shall be the rate charged for temporary
and construction water service, as described in
Section 25.03 E.6., plus a monthly system charge
at the rate set forth in Section 25.03 E.4.d.

The tiered base rates for this category of
service are subject to the increased drought
pricing outlined in Section 25.03 D.

Requirements for Use of Water Meter

(1) To receive such service, the customer shall
use a water meter furnished by the District.
The customer shall deposit the following

amount with the District for use of the
meter:

Meter Deposit
Size

4" $850
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(2) Upon termination of the service, the Dis-
trict will refund the amount of deposit
remaining after making the following
deductions:

(1) Cost of repairing or replacing the
meter, fire hydrant and/or any fittings
damaged or lost while in use; and

(i1} Unpaid charges for water or other
applicable charges.

{3) Prior to the end of each six month period
following issuance of a meter under this
section, or at the request of the District,
whichever is earlier, the customer shall
return the meter to the District for
inspection, repair, or calibration as deemed
necessary by the District.

(4) Payment for water service under this cate-
gory shall be made as follows:

(1) The bill shall be based on the amount
of water actually used, which shall be
determined by District reading of the
meter or by a report made by the
customer to the District in the manner
prescribed by the District.

(11) Where the actual amount of water used
cannot be determined as provided in
(1), the District will issue a bill
based on a District estimate of the
amount of water used, as determined by
the District. Such estimates shall be
reconciled with actual amounts used
when the customer returns the meter to

the District as provided in paragraph 3
above.

{iii)Payments shall be made as specified on
the biil.

9. WATER SERVICE OUTSIDE DISTRICT

(a)

(b)

Defined as: Water service for real property
outside the service area of the District.

This service will be provided only upon prior
approval of the General Manager when there is a
surplus of water over and above the existing
needs for service in the District. This service
is temporary and may be terminated upon written
notice from the District. Customers for this
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service are sometimes referred to as "outside
users."

(c) Customers applying for this category of service
shall pay an application fee of $500.

(d} The rate for metered water furnished under this
category shall be the rate charged temporary and
construction water as described in Section 25.03
6.b. plus a monthly system charge at the rate set

forth for temporary and construction water
service.

The tiered base rates for this category of
service are subject to the increased drought
pricing outlined in Section 25.03 D.

(e) Customers requesting only fire service or a fire
hydrant under this category shall be charged a
capacity fee based on one (1) EDU for a permanent
meter in the Improvement District from which the
fire service derives its flow, plus a monthly
system charge at the rate set forth in the
category of water service being furnished.

10. WATER SERVICE QUTSIDE AN IMPROVEMENT DISTRICT

(a} Defined as: Water service for property located
within the boundaries of the District, but not
within a water improvement district. Customers
for this service are some Approve the
Implementation of Rate Changes as Proposed for
the Fiscal Year 2009-2010 Operating and Capital
Budget; and Adopt Ordinance No. 518 Replacing
Section 25, Rates and Conditions for Water
Service; and Amending Section 53, Fees, Rates,
Charges and Conditions for Sewer Service of the
District's Code of Ordinances times referred to
as "outside users."

(b} Customers applying for this service shall pay an
application fee of $275. The District will
review the application to determine whether the
land to be served should be annexed to an
improvement district. If it is determined that
annexation is not practical, the Board of
Directors may authorize service as an outside
user. This service will be reviewed periodically
until it is determined that the property must be
annexed to an improvement district or that
service must be terminated.

(¢} The rate for metered water furnished under this
Category shall be the same rate charged temporary
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water service outlined in Section 25.03, 6.b plus

a monthly system charge at the rate set forth for
temporary water service.

The tiered base rates for this category of
service are subject to the increased drought
pricing outlined in Section 25.03 D.

Upon approval of the Board of Directors, a cus-
tomer, who has paid all construction costs for
facilities necessary to serve the customer's
property in lieu of annexation to a water
improvement district, shall be exempt from the
provision for this category of service.

1l. SERVICE FOR FIRE PROTECTION

(a)

Defined as: Water service provided by the Dis-
trict solely to feed fire hydrants or fire
sprinkler systems from lines or laterals con-
nected to District water mains.

The District will not make a charge for the

quantity of water used for fire protection
purposes.

The monthly system charge for this category of
service shall be $ 28.55 per month for each
connection to a District water main made for fire
protection service.

12. WATER SERVICE TO PROPERTY NOT SUBJECT TO DISTRICT

TAXES

(a)

Pursuant to Section 71613 of the California Water
Code, the District may furnish water to property,
not subject to District taxes, at special rates,
terms and conditions as are determined by the
Board of Directors for such service. Such rates,
terms and conditions shall be uniformly applied
to like classes and conditions of service in the
same improvement district or geographical area.

Customers in this category, such as publicly-
owned establishments, shall pay an additional
$.28 per H.C.F.

Energy Charges for Pumping Water 1In addition to water

rates and other charges provided for in this Section 25.03,
potable water customers shall be charged an energy pumping
charge based on the quantity of water used and the
elevation to which the water has been lifted to provide

service.

The energy pumping charge shall be made at the

rate of $0.037 per 100 cubic feet of water for each 100
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feet of 1lift or fraction thereof above the base elevation
of 450 feet.

Additional Water Charge for Service in the North District
In addition to other applicable water rates and charges
provided for in this Section 25.03, each customer receiving
water service in the North District shall pay a charge of
$0.08 per H.C.F. for water furnished by the District;
provided, however, the additional charge shall not apply to
the first 5 H.C.F. furnished during the billing cycle for
the customer's account under Section 25.03 E.1. DOMESTIC
RESIDENTIAL WATER. The North District area is defined in
Section 0.02 of this Code.

All proceeds from charges collected pursuant to this
Section 25.03 H. shall be set aside by the District in a
separate account and shall be used solely for payment of
costs and borrowings for construction, installation and
maintenance of water storage reservoirs, pump stations and
water lines to provide service in the North District.

Additional Water Charges and Mcnthly System Charges for
Service in the ID 9 Water Service Zone

1, In addition to other applicable water rates and
charges provided for in this Section 25.03, effective
May 1, 1986, each customer receiving water service in
the ID 9 Water Service Zone shall pay a charge of
$0.27 per H.C.F. of water furnished by the District;
provided, however, the additional charge shall not
apply to the first 5 H.C.F. furnished during the
billing cycle for a customer's account under Section
25.03 E.1 DOMESTIC RESIDENTIAL WATER. The ID 9 Water

Service Zone area is defined in Section 0.02 of this
Code.

2. In addition to the monthly system charges provided
for, effective May 1, 1986, each customer receiving
water service in the ID 9 Water Service Zone shall pay

a monthly meter system charge of $2.00 for each meter
in service.

3. All proceeds from charges collected pursuant to this
Section 25.03 H. shall be set aside by the District in
a separate account and shall be used solely for pay-
ment of costs and borrowing for construction,
installation and maintenance of water storage reser-
volrs, pump stations and water lines to provide ser-
vice in the ID 9 Water Service Zone.

Additional Watexr Charges for Services in the ID 3, ID 10
and La Presa Water Service Zones.

1. In addition to other applicable water rates and
charges provided for in this Section 25.03, effective
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2.

May 17, 1993, each customer receiving water service in
ID 3, ID 10 and La Presa Water Service Zones is
assessed an additional charge per H.C.F. of water
furnished by the District. Said surcharge is assessed
according to the following schedules:

a. iD 3
Calendar Year Amount
(per H.C.F.)
2008 .16
2009 .17
2010 .18
2011 .19
2012 .20
2013 21
b. ID 10
Calendar Year Amount
{per H.C.F.)
2008 .24
2009 .25
2010 .26
2011-18 .27
c. La Presa
Calendar Year Amount
(per H.C.F.)
2008-10 .07
2011-13 .08

The additional charge shall not apply to the first 5
H.C.F. furnished during the billing cycle for a
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customer's account under Section 25.03 E.1l. DOMESTIC
RESIDENTIAL WATER.

3. All proceeds from charges collected pursuant to this
Section 25.03 I. shall be set aside by the District in
a separate account and shall be used solely for
payment of costs and borrowings for construction,
installation and maintenance of water storage,
reserveoirs, pump stations and water lines to provide

service in the ID 3, ID 10 and La Presa Water Service
Zones, respectively.

25.04 DEPOSIT BY LESSEES OR NON-OWNERS OF PROPERTY

A. AMOUNT OF DEPOSIT

When an application for water service is made by a customer
who does not own the land to be served, the customer shall
be required to make a cash deposit to assure payment of the
account. In lieu of a deposit, the customer may have
payment of water service bills guaranteed in writing by the
owner of the property. The amount of deposit, determined

by the size of meter, shall be as follows:
Meter Deposit for All Categories of
Service
Size
3/4” $75
1” $150
1-1/2" 5200
27 $360
3 $800
4" $1,350
6" $3,300
8" $4,400
107 $5,500
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The customer's deposit shall be applied to reduce or
satisfy any delinquent payment or other amount due the Dis-
trict at the time of termination of water service to the
customer. Any portion of the deposit rémaining after
satisfaction of the amount due shall be refunded to the
customer that made the deposit.

The deposits listed above may be waived for a new resi-
dential applicant where the applicant demonstrates credit
worthiness based upon prior utility payments or a non-

delinquent water account for one year or other similar
evidence of credit,

B. REFUND OF DEPOSIT

Where funds have been on deposit for twelve months in a
domestic service account and there has been no more than
one delinquent payment on that account during that period,

the District will apply a credit to the water account in
the amount of the deposit.

cC. LETTER OF CREDIT

A letter of credit, in a form approved by the General
Manager or Department Head of Finance, may be submitted to
the District to satisfy the deposit requirements.

25.05 SERVICE TO SUBSEQUENT CUSTOMERS

After a water meter has been installed for a customer and all
fees and charges have been paid, water service may be furnished
to a subsequent customer through the water meter installed
without payment of further charges, except for the set-up fee
for transferred accounts, payment of delinquent charges for the

applicant's service or other deposits that may be required by
this Code.
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EXHIBIT 3

SECTION 53 FEES, RATES, CHARGES AND CONDITIONS FOR SEWER
SERVICE
53.01 CONDITIONS FOR ACQUISITION OF SEWER SERVICE CAPACITY

Sewer service capacity may be acquired only for service
to a specific address, parcel of land, or a land development
project covered by an approved map. An approved map shall
mean a recorded final map, a recorded parcel map or a
tentative subdivision map that has been approved by the
ceounty or by a €city, where—as applicable.

53.02 SERVICE AREAS

A, Service Areas. Sewer service shall be furnished by
the District only to property located in Improvement District
No. 14 ("I.D. 14"), Improvement District No. 18 ("I.D. 18™),
and Assessment District No. 4 ("A.D. 4"), and the Russell
Square Sewer Service Area. Sewer service to property located
outside such areas may be furnished only upon annexation to
I.D. 18 and payment of all applicable annexation fees.

e e e b - oAy
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53.03 ACQUISITION OF SEWER CONNECTIONS FOR SERVICE IN I.D.
14, I.D. 18 AND A.D. 4

A. There shall be no connection capacity fee for sewer
service to parcels already annexed into Improvement District
No. 14, Improvement District No. 18 and Assessment District
No. 4 on or after December 16, 1998.

53.04 ACQUISITION AND PURCHASE OF SEWER CAPACITY FOR
SERVICE IN THE RUSSELL SQUARE SEWER SERVICE AREA
A. District Acceptance of Sewer Facilities for Russell
Square Area. Under an Agreement with Cal Dorado Development,

Inc., dated June 28, 1981, the District accepted title to a
sewer pump station, force main and appurtenances for a sewage
system to provide sewer service to the residential dwelling
units to be constructed within the parcels of land in San
Diego County Tentative Parcel Map 17150. Under an Agreement
with Cal Dorado Development, Inc., dated June 18, 1981, the
District agreed to provide service to such parcels on the
terms and conditions contained therein. On October 1, 1984,
pursuant to Resolution No. 2139, the District Board of Direc-
tors accepted title to the facilities.

B. Designation of Russell Square Sewer Area. The geo-
graphical area described on the District Map entitled "Russell
Square Sewer Service Area," dated October 11, 1988, on file 4n
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the—effiee—ofwith the District Secretary, is—hereby—d sierated
asconstitutes the Russell Square Sewer Service Area.
C. Connection Fees for Connections for Sewer Service

through the Russell Square Sewer Pump Station.

1.

Establishment of Sewer Connection Fee

There is hereby established a connection fee of
$7,500 for each EDU of sewer service provided
through a connection to the District Russell
Square Pump Station. The connection fee is due
at the time an application for sewer service is
submitted. The number of EDUs for the con-
nection shall be as set forth in Section 53.09

of the Code.—The ameount—eof the £ shatil-b
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; : ,
cotton—for—Sservice—s—made Since the Russell

Square Pump Station and force main were con-
structed by the developer or his assignee, at
their expense, for the purpose of providing
service to the parcels within Tentative Parcel
Map 17150, the said—£ £$7+500forecach
EPYconnection fee shall not apply tofesr
connections for sewer service to the parcels
within said map. Such exempt parcels are
currently identified as Assessor Parcel Nos.
497-011-41, 497-011-42, 497-011-44, 497-011-46
and 497-011-47. [have all these parcels
connected to the sewer system? If so, is this
still needed?] i

There is hereby established a monthly sewer
service charge of $200 to cover normal

operational costs of the Russell Square Pump
Station and force mains. The amount—of the

ol rer P 2N e T N SO2O00 rexr raomdtl £ S SN il a Y £
.LJ.(«L_L\:j W UTCA T N ~ A tJ i P N g e i S N s [ 3 W i g o ) A =

FSWNEEY T Bnrovridod. o~ - Ditooal ]l Covigo s

=} [ SN VS i Wy W r/-t_\./V.L\A A k,J.LJ_\Jug.LJ. L N LXTSONWO LT u\iuu.u
Pump—Statien~——This charge shall be reviewed by

the Board of Directors from time to time to
assure that such charges cover the costs for
operation of the sewer facilities.

The proceeds of the fees and charges received
by the District under 1 and 2 above shall be
maintained in a separate account and shall be
used by the District solely for maintenance,
replacement or repair under C.1. above and for

the operation of the facilities under C.2.
above.
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In addition the customer for such service shall
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53.05 CHARGES FOR INSTALLATION OF SEWER LATERALS

Upon application for construction of one or more sewer
laterals, the customer shall pay—such echarges—for the deposit
with the District the estimated costs to be incurred by the
District in connection with the installation of the facilities
required, as determined by the District. Upon completion of
the work, em—the—-basis—efthe District shall calculate the

actual costs incurred by the District in performing the work.
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sE—Ehe —werls If actual costs ineuvrred—are less than the

amount deposited, the District shall refund the balance of the
deposit to the customer. If £he-actual costs inewvrr d—by—the

T T CO—Oy—tat
Da ot s

Pistriet—exceed the amount deposited, the customer shall
reimburse the District for the additional costs.

53.06 PAYMENT OF FEES. All fees prescribed in the Code
shall become owing, due and payable at the time application is
made to connect a premise to the sewer system of the District.
The fees shall be paid to the District prior to the issuance
of any permit authorizing the connection of such premise to
the District sewer system. If the proposed connection cannot

be made, the fee may be refunded when approved by the General
Manager.

53,07 SEWER SERVICE USE CHANGES RESULTING IN INCREASED
SYSTEM UTILIZATION. The use of a sewer connection shall
be limited to the type and number of EDUs authorized by the
original wastewater discharge permit. Before adding any
additional equivalent dwelling units, buildings, modifying
existing buildings, or change occupancy type, the property
owner shall make a supplementary wastewater permit application
to the District for such change in use and pay additional
sewer annexation fees per EDU, if necessary, as may be appli-
cable. Periodic inspection of the premises may be made by the
District and if actual use is greater than estimated use, an
assessment for additional annexation fees shall be assessed in

accordance with the fee schedule in the then current Code of
Ordinances.

53.08. Wastewater Discharge Permit Issuance and Limitation.

1. A wastewater discharge permit shall be required for
any property for which a request is made to dis-
charge into the District sewerage system.

2. Every wastewater discharge permit shall expire by
limitations and shall become null and void, if the
construction or work authorized by such permit is
not commenced within 120 days from date of issuance
of such wastewater discharge permit or if the con-
struction or work authorized by such wastewater dis-
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53.09.

charge permit is suspended or abandoned for a period
of 120 days at any time after the work is commenced.

Before such work can be recommenced, a new waste-
water discharge permit application must be filed
with the District. The District may reactivate the
previous wastewater discharge permit provided that
wastewater quantity and type is the same as the
wastewater discharge allowed under the original per-
mit, and provided further -that such suspension and
abandonment has not exceeded one year. Fees paid
for the previous wastewater discharge permit may be
credited toward the total permit fees required on
the new permit application. Reactivation of the
previous wastewater discharge permit shall be sub-
ject to district sewer capacity being available at
the time of new application and subject to any
additional costs or charges imposed during the
period of such suspension or abandonment.

Basis for Determination of EDUs.

The number of EDUs for sewer service shall be deter-
mined on the following basis:

a) Residential Facilities EDUs

1) Single Family Residence 1.0
(Includes manufactured homes, and mobile
homes which are on private lots

A secondary structure with a kitchen is
considered an additional EDU

2) Apartments and Multiple Family Housing

Each individual living unit 1.0
3) Residential condominiums

Each individual living unit 1.0
4) Mobile Home and Trailer Parks 1.0

Per each individual space

b) Commercial/Industrial Facilities
1) Food Service Establishments
a) Take-out restaurants with dis-
posable utensils, no dishwasher
and no public restrooms 3.0
53-5 Revised 12/13/08

Effective 01/01/09



b) Miscellaneous food establishments -
ice cream/yogurt shops, bakeries

(sales on premise only) 3.0
c) 1) Take-out/eat-in restaurants with
disposable utensils, but with
seating and public restrooms 3.0

2) Fer—rRestaurants with reusable
utensils, seating and public

restrooms (0-18 seats) 3.0
o
311\4\.4
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s 3-0—EbU-tminimum) Each additional 6
seat unit, or portion thereof willbe
assigned 1.0-EBY=

Hotels and Motels

a) Per living unit without kitchen 0,38
b) Per living unit with kitchen 0.60
Commercial, Professional, Industrial

Buildings, Establishments not specifi-
cally listed herein

a) Any office, store or industrial
condominium or establishments.
First 1,000 sqg. ft. 1.2

Each additional 1,000 sg. ft. or
portion thereof 0.7

b) Where occupancy type or usage is
unknown at the time of application
for service, the following EDUs
shall apply. This shall include,
but not be limited to, shopping
centers, industrial parks and profes-
sional office buildings.

First 1,000 sg. ft. of gross build-
ing floor area 1.2
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Each additional 1,000 square feet

of gross building floor area. Por-

tions less than 1,000 sq. ft. will

be prorated. 0.7
Self-service laundry per washer 1.0

Churches, theaters and auditoriums per

each 150 person seating capacity, or any
fraction thereof. (Does not include

office spaces, schoolrooms, day-care
facilities, food preparation areas, etc.
Additional EDUs will be assigned for

these supplementary uses.) 1.5
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6)

Schools
a. Elementary Schools - For
each 50 pupils or fraction
thereof 1.
b. Junior High Schools - For
each 40 pupils or fraction
thereof 1.
c. High Schools, Colleges and
Universities - For each
24 pupils or fraction
thereof 1.

Additional EDUs will be prorated based
on above values.

The number of pupils shall be based on
the average daily attendance of pupils

at the school during the preceding fiscal
year, computed in accordance with the
education code of the State of California.
However, where the school has had no
attendance during the preceding fiscal
year, the General Manager shall estimate
the average daily attendance for the fiscal
year for which the fee is to be paid and
compute the fee based on such estimate.

Convalescent Homes

a) Skilled nursing care facilities,
psychological hospitals, con-
valescent hospitals; licensed by

the Department of Health. 0.7/bed
b) Community Care Facilities with 16

or more beds licensed by the State

Department of Health. 0.5/bed
c) Small Community Care Facilities

with 7 to 15 beds licensed by the
County Department of Social

Services 0.5/bed

d) Community Care Homes with six or
fewer total residents, including
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resident staff and housekeepers
(to be the same EDU as a single-
family residence). 1.0
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8) Other

In the case of commercial, industrial and
other business establishments such as bot-
tling works, supermarkets, markets,
deli/markets, convenience stores, hospi-
tals, laundries (other than self-service
laundries), automobile service stations,
mortuaries, day-care centers, bars, pool
halls, and other establishments not
included in items 1) through 7) inclusive,
or when the EDUs specified in items 1)
through 7) are not representative of
actual flow due to the number of employees
or type of operation, the number of
equivalent dwelling units shall be deter-
mined in each case by the General Manager
and shall be based upon the estimated vol-

ume and type of wastewater discharge into
the sewer.

53.10 TRANSFER, ASSIGNMENT, OR RESALE OF SEWER
CONNECTION RIGHTS

A, Transfer or Assignment

EDU sewer connection rights obtained by a customer
may not be transferred or assigned to any other
person, firm or corporation, except for (i) a
transfer to a financial institution which provides
any or all financing for the acquisition of such
connection rights, or (ii) a transfer or assignment
to a subsequent purchaser of the property for which
the connection rights were acquired; provided that
the rights so assigned must be used only for the
property for which such were initially acquired.

B. Resale of Connection Rights

If a customer desires to make a transfer, other than
as authorized in Paragraph (a), or to sell all or
any portion of the EDU sewer connection rights
acquired, such must be returned to the District.

The District will acquire the EDU connection rights
on the terms and conditions provided for in the

agreement under which the connection rights were
obtained.
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53.11 SEWER SERVICE RATES AND CHARGES

A. Set-up Fees for Accounts. A set-up fee of $10.00

shall be charged for each account transferred to another cus-
tomer.

B. Residential Sewer Charges

(1) Winter Average Determination. Sewer service
usage fee shall be based on the “Winter
Average” water consumption, measured in units
of hundred cubic feet (HCF). For Otay water
customers, the winter period is December
through March, and for Helix water customers,
the winter period is January through April.

The winter average for Otay is calculated by
adding the four months of the preceeding winter
together and dividing by four. The winter
average for Helix is calculated by adding the
twe billing periods of the four months together
and dividing by four. For both Otay and Helix
water customers, this average is then reduced
by a 15% usage discount, recognizing that not
all water used flows into the sewer system, to
determine the “Winter Average” for billing
purposes.

(2) Usage Fee. The usage fee rate of $3+-431.47 is
multiplied by the “Winter Average” calculation
for each customer (after the above noted 15%
discount) and the resulting amount is added to
the Fixed Service Charge applicable to the size
of meter. Phis—The resulting fixed fee shall
be charged on a monthly basis for an entire
calendar year, until a new “Winter Average” is
determined for the following year.

(3) Base Fee. The monthly base fee is $9+3510.20
for a 5/8 or 3/4 inch water meter and
$34-2514.90 for a 1 inch or greater water
meter.

(4) The average residential sewer charge shall be
calculated by calculating the total usage fee
for all residential customers and dividing by
the number of residential customers. Then the
monthly base fee for %” meter is added to this
average fee and this shall be used to determine
the rate per ASU to be used for commercial
customers. Effective January 1, 20089, the

average residential sewer charge is $33-2634.79
per ASU.
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Single Residential Winter Averaging

(1) Defined as: Sewer service for individually
metered residential households.

(2) The monthly sewer bill is calculated by adding
the base fee plus the usage fee as described in
5.11.B. (1), (2), & (3) above.

(3) The maximum “Winter Average” for individually
metered residential customers is (after the 15%
discount) as follows:
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i. January through December 2008 -
18 units
ii. January through December 2009 -
22 units
11i. After December 31, 2009 - 30 units

(4) New Customers. New Customers that do not have
a prior winter consumption history to determine
their monthly usage fee shall be assigned a
“"Winter Average” of 4819.68 - 15% discount =
+5+316.73 units for single individually metered
households.

Multi-Residential Rate Charges

(1) Defined as: Sewer service for master metered
water service for multiple residential households
including for example; duplex, townhomes,
apartments, and mobile homes.

(2) The monthly sewer bill for the complex 1is
calculated by adding a %” base fee (as described in
5.11.B (3)) times the number of units in the complex
plus the usage fee (as described in 5.11.B (1) & (2)
for the entire complex. (Note: There is no cap on
consumption for the multi-residential customers.)

(3) New complexes that do not have a prior winter
consumption history to determine their monthly usage
fee shall be assigned a “Winter Average” of 8 units
less a 15% discount to equal 6.8 units for each
multiple-residential unit in a master metered
residential complex.

Commercial Sewer Charges

ASU Determination: The charges for commercial
sewer service shall be based on the rate of
discharge and the strength of sewage. The Board
of Directors may adjust the charges in proportion
to the amount of water not entering the sewer
which is substantiated by the property owner or
discharger.

The strength of sewage is based on its biochemical
oxygen demand (BOD) and the cost of removing
suspended solids (SS).

The formula is derived by taking the total cost of

providing sewer service and charging each user
for a pro-rata share.
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(4) The State Revenue Program Guidelines require use
of an "Assigned Service Unit Assignment Formula"
which converts higher strength uses into a
service unit value which is comparable to the use
impact of a single-family residential user or
equivalent dwelling unit. The formula for
determining an Assigned Service Unit (ASU) for a
single-family dwelling is set forth in the annual

budget, which is incorporated herein by
reference.

(5) The formula is based on an estimated daily flow of
250 gallons per day plus 280 milligrams per liter
of BOD and 234 milligrams per liter of SS for a
residential equivalent dwelling unit.

(6) For commercial users the flow is based on 85% of
their prior 12-month water consumption to reflect
the amount of water that returns to the system.
The strength of discharge for commercial user is
based on whether it is classified as a low-
strength, medium-strength or high-strength user:

User Classification

Low-Strength Commercial = 1.000 Strength Factor

Car wash

General office and buildings

Barber and beauty shops

Department, retail stores and general
commercial

Hospitals and convalescent homes
Laundromat, laundry and dry cleaners
Professional office or office building
Warehouse

Other uses having a similar strength as
determined by the District

Medium-Strength Commercial = 1.238 Strength Factor

Bars without dining facilities

Bowling alley

Hotels without dining facilities or cooking
facilities

Auto repair/sales shop and service station
Shopping centers

Other uses having a similar strength as
determined by the District

High-Strength Commercial = 2.203 Strength Factor
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Bakery or bakery with deli

Hotel with dining facilities

Restaurant and bars with food
Supermarkets

Other uses having a similar strength as
determined by the District

Institutional = 1.000 Strength Factor

Churches: Treated the same as Low-Strength
Commercial.

Schools: For public schools flow is based on
average daily attendance ("ADA") for the prior
school year, including summer school, as
reported by schools to meet state requirements.
Private schools will be required to file a
report verifying their attendance. For
elementary schools 50 students shall equal 1
ASU. For junior high schools 40 students shall
equal 1 ASU and for high schools 24 students
equals 1 ASU. The formula for schools shall be
the same as applies to single-family
residential.

Colleges: For colleges, flow is based on the
number of Certificated and Classified Staff,
and students enrolled in each school session
(Spring, Summer, and Fall):

Gallons per day (GPD) = no. of students and staff x
no. of weeks Spring
session)

+ (no. of students and staff
X no, of weeks Summer
session)

+ (no. of students and staff
X no. of weeks Fall
session)

+ (no. of staff x no. of non-

session weeks)
X 23 + 52

ASU = Daily Flow x Strength Factor
[(GPD x 85%) + 250] x 1.000

The minimum charge for commercial shall be no lower
than 1 ASU at low strength. Charges are determined
each fiscal year. The formula is set forth in the

annual budget, which is incorporated herein by
reference.
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F. Charges to Cover the State Loan Program for the
Treatment Facility. A $54 fee per ASU shall be attached to
the property tax bills to cover the annual payment on the
$5,000,000 state loan until such loan is paid in full.

G. Monthly Service Charges for Commercial Sewer
Service. The Monthly Sewer Service charges for service
furnished by the District, shall be:

1. Commercial and Institutional (per ASU):

Commercial users shall be charged based upon
the ASUs derived in Section 53.11E. (4)
multiplied by the single-family average
residential rate Section 53.11 B. (4).

2. Industrial and Other Users

Charges determined by the Board of Directors on
a case-by-case basis.

Monthly sewer service charges shall commence upon
installation of the water meter to serve the premises
receiving the sewer service, upon connection to the
District sewer system, upon start of occupancy of the
premises to be served, or one year after the date the
application for sewer service is filed, whichever is
earlier. If a sewer service connection has been obtained
and if sewer service will not be used until some time
after installation of the water meter, commencement of
the sewer service charge may be deferred until the later
date only upon prior approval of the General Manager.
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ATTACHMENT

SECTION 53 FEES, RATES, CHARGES AND CONDITIONS FOR SEWER
SERVICE
53.01 CONDITIONS FOR ACQUISITION OF SEWER SERVICE CAPACITY

Sewer service capacity may be acquired only for service to a
specific address, parcel of land, or a land development pro-
ject covered by an approved map. An approved map shall mean a
recorded final map, a recorded parcel map or a tentative sub-
division map that has been approved by the county or by a
city, as applicable.

53.02 SERVICE AREAS

A. Service Areas. Sewer service shall be furnished by
the District only to property located in Improvement District
No. 14 ("I.D. 14"), Improvement District No. 18 ("I.D. 18"),
and Assessment District No. 4 ("A.D. 4"y, and the Russell
Square Sewer Service Area. Sewer service to property located
outside such areas may be furnished only upon annexation to
I.D. 18 and payment of all applicable annexation fees.

53.03 ACQUISITION OF SEWER CONNECTIONS FOR SERVICE IN I.D.
14, I.D. 18 AND A.D. 4

A. There shall be no connection capacity fee for sewer
service to parcels already annexed into Improvement District
No. 14, Improvement District No. 18 and Assessment District
No. 4 on or after December 16, 1998.

53.04 ACQUISITION AND PURCHASE OF SEWER CAPACITY FOR
SERVICE IN THE RUSSELL SQUARE SEWER SERVICE AREA

A, District Acceptance of Sewer Facilities for Russell
Sgquare Area. Under an Agreement with Cal Dorado Development,
Inc., dated June 28, 1981, the District accepted title to a
sewer pump station, force main and appurtenances for a sewage
system to provide sewer service to the residential dwelling
units to be constructed within the parcels of land in San
Diego County Tentative Parcel Map 17150. ©Under an Agreement
with Cal Dorado Development, Inc., dated June 18, 1981, the
District agreed to provide service to such parcels on the
terms and conditions contained therein. On October 1, 1984,
pursuant to Resolution No. 2139, the District Board of Direc-
tors accepted title to the facilities.

B. Designation of Russell Square Sewer Area. The geo-
graphical area described on the District Map entitled "Russell
Square Sewer Service Area," dated October 11, 1988, on file

with the District Secretary, constitutes the Russell Square
Sewer Service Area.
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C. Connection Fees for Connections for Sewer Service

through the Russell Square Sewer Pump Station.

1.

Establishment of Sewer Connection Fee

There is hereby established a connection fee of
$7,500 for each EDU of sewer service provided
through a connection to the District Russell
Square Pump Station.. The connection fee is due
at the time an application for sewer service is
submitted. The number of EDUs for the con-
nection shall be as set forth in Section 53.09
of the Code. Since the Russell Square Pump
Station and force main were constructed by the
developer or his assignee, at their expense,
for the purpose of providing service to the
parcels within Tentative Parcel Map 17150, the
connection fee shall not apply to connections
for sewer service to the parcels within said
map. Such exempt parcels are currently
identified as Assessor Parcel Nos. 497-011-41,
497-011-42, 497-011-44, 497-011-46 and 497-011-
47, [have all these parcels connected to the
sewer system? If so, is this still

needed?] (David is checking this)

There is hereby established a monthly sewer
service charge of $200 to cover normal
operational costs of the Russell Square Pump
Station and force mains. This charge shall be
reviewed by the Board of Directors from time to
time to assure that such charges cover the
costs for operation of the sewer facilities.

The proceeds of the fees and charges received
by the District under 1 and 2 above shall be
maintained in a separate account and shall be
used by the District solely for maintenance,
replacement or repair under C.1. above and for
the operation of the facilities under C.2.
above. (Rita and Jim are you doing this? We
will not make changes this year but we should

make sure that we are doing what the code
says.)

In addition the customer for such service shall
pay the monthly service charge for sewer
service set forth in Section 53.11.
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53.05 CHARGES FOR INSTALLATION OF SEWER LATERALS Upon
application for construction of one or more sewer laterals,
the customer shall deposit with the District the estimated
costs to be incurred by the District in connection with the
installation of the facilities required, as determined by the
District. Upon completion of the work, the District shall
calculate the actual costs incurred by the District in
performing the work. 1If actual costs are less than the amount
deposited, the District shall refund the balance of the
deposit to the customer. If actual costs exceed the amount

deposited, the customer shall reimburse the District for the
additional costs.

53.06 PAYMENT OF FEES. All fees prescribed in the Code
shall become owing, due and payable at the time application is
made to connect a premise to the sewer system of the District.
The fees shall be paid to the District prior to the issuance
of any permit authorizing the connection of such premise to
the District sewer system. If the proposed connection cannot

be made, ‘the fee may be refunded when approved by the General
Manager.

53.07 SEWER SERVICE USE CHANGES RESULTING IN INCREASED
SYSTEM UTILIZATION. The use of a sewer connection shall be
limited to the type and number of EDUs authorized by the
original wastewater discharge permit. Before adding any
additional equivalent dwelling units, buildings, modifying
existing buildings, or change occupancy type, the property
owner shall make a supplementary wastewater permit application
to the District for such change in use and pay additional
sewer annexation fees per EDU, if necessary, as may be appli-
cable. Periodic inspection of the premises may be made by the
District and if actual use is greater than estimated use, an
assessment for additional annexation fees shall be assessed in

accordance with the fee schedule in the then current Code of
Ordinances.

53.08. Wastewater Discharge Permit Issuance and Limitation.

1. A wastewater discharge permit shall be required for
any property for which a request is made to dis-
charge into the District sewerage system.

2. Every wastewater discharge permit shall expire by
limitations and shall become null and void, if the
construction or work authorized by such permit is
not commenced within 120 days from date of issuance
of such wastewater discharge permit or if the con-
struction or work authorized by such wastewater dis-
charge permit is suspended or abandoned for a period
of 120 days at any time after the work is commenced.
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53.009.

Before such work can be recommenced, a new waste-
water discharge permit application must be filed
with the District. The District may reactivate the
previous wastewater discharge permit provided that
wastewater quantity and type is the same as the
wastewater discharge allowed under the original per-
mit, and provided further that such suspension and
abandonment has not exceeded one year. Fees paid
for the previous wastewater discharge permit may be
credited toward the total permit fees required on
the new permit application. Reactivation of the
previous wastewater discharge permit shall be sub-
ject to district sewer capacity being available at
the time of new application and subject to any
additional costs or charges imposed during the
period of such suspension or abandonment.

Basis for Determination of EDUs.

"~ The number of EDUs for sewer service shall be deter-

mined on the following basis:

a) Residential Facilities EDUs

1) Single Family Residence 1.0
(Includes manufactured homes, and mobile
homes which are on private lots

A secondary structure with a kitchen is
considered an additional EDU

2) Apartments and Multiple Family Housing

Each individual living unit 1.0
3) Residential condominiums

Each individual living unit 1.0
4) Mobile Home and Trailer Parks 1.0

Per each individual space

b) Commercial/Industrial Facilities
1) Food Service Establishments
a) Take-out restaurants with dis-
posable utensils, no dishwasher
and no public restrooms 3.0
b) Miscellaneous food establishments -
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restrooms (0-18 seats) 3.0
Each additional 6 seat unit, or portion thereof 1.0
2) Hotels and Motels
a) Per living unit without kitchen 0.38
b) Per living unit with kitchen 0.60
3) Commercial, Professional, Industrial
Buildings, Establishments not specifi-
cally listed herein
a) Any office, store or industrial
condominium or establishments.
First 1,000 sq. ft. 1.2
Each additional 1,000 sq. ft. or
portion thereof 0.7
b) Where occupancy type or usage is
unknown at the time of application
for service, the following EDUs
shall apply. This shall include,
but not be limited to, shopping
centers, industrial parks and profes-
sional office buildings.
First 1,000 sqg. ft. of gross build-
ing floor area 1.2
Each additional 1,000 square feet
of gross building floor area. Por-
tions less than 1,000 sqg. ft. will
be prorated. 0.7
4) Self-service laundry per washer 1.0
53-5 Revised 12/15/08

ice cream/yogurt shops, bakeries

(sales on premise only) 3.
c) 1) Take-out/eat-in restaurants with
disposable utensils, but with
seating and public restrooms 3.

2) Restaurants with reusable
utensils, seating and public
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Churches, theaters and auditoriums per

each 150 person seating capacity, or any
fraction thereof. (Does not include

office spaces, schoolrooms, day-care
facilities, food preparation areas, etc.
Additional EDUs will be assigned for

these supplementary uses.) 1.5
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6)

Schools
a. Elementary Schools - For
each 50 pupils or fraction
thereof 1.
b. Junior High Schools - For
each 40 pupils or fraction
thereof 1.
c. High Schoois, Colleges and
Universities - For each
24 pupils or fraction
thereof 1.

Additional EDUs will be prorated based
on above values.

The number of pupils shall be based on
the average daily attendance of pupils

at the school during the preceding fiscal
year, computed in accordance with the
education code of the State of California.
However, where the school has had no
attendance during the preceding fiscal
year, the General Manager shall estimate
the average daily attendance for the fiscal
year for which the fee is to be paid and
compute the fee based on such estimate.

Convalescent Homes

a) Skilled nursing care facilities,
psychological hospitals, con-
valescent hospitals; licensed by
the Department of Health.

b) Community Care Facilities with 16
or more beds licensed by the State
Department of Health.

c) Small Community Care Facilities
with 7 to 15 beds licensed by the
County Department of Social
Services

d) Community Care Homes with six or
fewer total residents, including

53-7
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1
resident staff and housekeepers ‘
(to be the same EDU as a single-
family residence). 1.0

|

2
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53.10

8) Other

In the case of commercial, industrial and
other business establishments such as bot-
tling works, supermarkets, markets,
deli/markets, convenience stores, hospi-
tals, laundries (other than self-service
laundries), automobile service stations,
mortuaries, day-care centers, bars, pocl
halls, and other establishments not
included in items 1) through 7) inclusive,
or when the EDUs specified in items 1)

through 7) are not representative of

actual flow due to the number of employees
or type of operation, the number of
equivalent dwelling units shall be deter-

~mined in each case by the General Manager

and shall be based upon the estimated vol-

ume and type of wastewater discharge into
the sewer.

TRANSFER, ASSIGNMENT, OR RESALE OF SEWER
CONNECTION RIGHTS

A. Transfer or Assignment

EDU sewer connection rights obtained by a customer
may not be transferred or assigned to any other
person, firm or corporation, except for (i) a
transfer to a financial institution which provides
any or all financing for the acquisition of such
connection rights, or (ii) a transfer or assignment
to a subsequent purchaser of the property for which
the connection rights were acquired; provided that
the rights so assigned must be used only for the
property for which such were initially acquired.

B. Resale of Connection Rights

If a customer desires to make a transfer, other than
as authorized in Paragraph (a), or to sell all or
any portion of the EDU sewer connection rights
acquired, such must be returned to the District.

The District will acquire the EDU connection rights
on the terms and conditions provided for in the

agreement under which the connection rights were
obtained.
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53.11 SEWER SERVICE RATES AND CHARGES

A. Set-up Fees for Accounts. A set-up fee of $10.00

shall be charged for each account transferred to another cus-

tomer.

B. Residential Sewer Charges

(1)

Winter Average Determination. Sewer service
usage fee shall be based on the “Winter
Average” water consumption, measured in units
of hundred cubic feet (HCF). For Otay water
customers, the winter period is December
through March, and for Helix water customers,
the winter period is January through April.

The winter average for Otay is calculated by
adding the four months of the preceeding winter
together and dividing by four. The winter
average for Helix is calculated by adding the
two billing periods of the four months together
and dividing by four. For both Otay and Helix
water customers, this average is then reduced
by a 15% usage discount, recognizing that not
all water used flows into the sewer system, to
determine the “Winter Average” for billing
purposes.

Usage Fee. The usage fee rate of $1.47 is
multiplied by the “Winter Average” calculation
for each customer (after the above noted 15%
discount) and the resulting amount is added to
the Fixed Service Charge applicable to the size
of meter. The resulting fixed fee shall be
charged on a monthly basis for an entire
calendar year, until a new “Winter Average” is
determined for the following year.

Base Fee. The monthly base fee is $10.20 for a
5/8 or 3/4 inch water meter and $14.90 for a 1
inch or greater water meter.

The average residential sewer charge shall be
calculated by calculating the total usage fee
for all residential customers and dividing by
the number of residential customers. Then the
monthly base fee for 3” meter is added to this
average fee and this shall be used to determine
the rate per ASU to be used for commercial
customers. Effective January 1, 2009, the

average residential sewer charge is $34.79 per
ASU.
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Single Residential Winter Averaging

(1) Defined as: Sewer service for individually
metered residential households.

(2) The monthly sewer bill is calculated by adding
the base fee plus the usage fee as described in
5.11.B. (1), (2), & (3) above.

(3) The maximum “Winter Average” for individually
metered residential customers is (after the 15%
discount) as follows:
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i. January through December 2008 -
18 units
ii. January through December 2009 -
22 units
iii. After December 31, 2009 - 30 units

(4) New Customers. New Customers that do not have
a prior winter consumption history to determine
their monthly usage fee shall be assigned a
“Winter Average” of 19.68 - 15% discount =

16.73 units for single individually metered
households.

Multi-Residential Rate Charges

(1) Defined as: Sewer service for master metered
water service for multiple residential households
including for example; duplex, townhomes,
apartments, and mobile homes.

(2)  The monthly sewer bill for the complex is
calculated by adding a %” base fee (as described in
5.11.B (3)) times the number of units in the complex
plus the usage fee (as described in 5.11.B (1) & (2)
for the entire complex. (Note: There is no cap on
consumption for the multi-residential customers.)

(3) New complexes that do not have a prior winter
consumption history to determine their monthly usage
fee shall be assigned a “Winter Average” of 8 units
less a 15% discount to equal 6.8 units for each
multiple-residential unit in a master metered
residential complex.

Commercial Sewer Charges

ASU Determination: The charges for commercial
sewer service shall be based on the rate of
discharge and the strength of sewage. The Board
of Directors may adjust the charges in proportion
to the amount of water not entering the sewer

which is substantiated by the property owner or
discharger.

The strength of sewage is based on its biochemical
oxygen demand (BOD) and the cost of removing
suspended solids (SS).

The formula is derived by taking the total cost of
providing sewer service and charging each user
for a pro-rata share.
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{(4) The State Revenue Program Guidelines require use
of an "Assigned Service Unit Assignment Formula"
which converts higher strength uses into a
service unit value which is comparable to the use
impact of a single-family residential user or
equivalent dwelling unit. The formula for
determining an Assigned Service Unit (ASU) for a
single-family dwelling is set forth in the annual

budget, which is incorporated herein by
reference.

(5) The formula is based on an estimated daily flow of
250 gallons per day plus 280 milligrams per liter
of BOD and 234 milligrams per liter of SS for a
residential equivalent dwelling unit.

(6) For commercial users the flow is based on 85% of
their prior 12-month water consumption to reflect
the amount of water that returns to the system.
The strength of discharge for commercial user is
based on whether it is classified as a low-
strength, medium-strength or high-strength user:

User Classification

Low-Strength Commercial = 1.000 Strength Factor

Car wash

General office and buildings

Barber and beauty shops

Department, retail stores and general
commercial

Hospitals and convalescent homes
Laundromat, laundry and dry cleaners
Professional office or office building
Warehouse

Other uses having a similar strength as
determined by the District

Medium-Strength Commercial = 1.238 Strength Factor

Bars without dining facilities

Bowling alley

Hotels without dining facilities or cooking
facilities

Auto repair/sales shop and service station
Shopping centers

Other uses having a similar strength as
determined by the District

High-Strength Commercial = 2.203 Strength Factor
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Bakery or bakery with deli

Hotel with dining facilities

Restaurant and bars with food
Supermarkets

Other uses having a similar strength as
determined by the District

Institutional = 1.000 Strength Factor

Churches: Treated the same as Low-Strength
Commercial.

Schools: For public schools flow is based on
average daily attendance ("ADA") for the prior
school year, including summer school, as
reported by schools to meet state requirements.
Private schools will be required to file a
report verifying their attendance. For
elementary schools 50 students shall equal 1
ASU. For junior high schools 40 students shall
equal 1 ASU and for high schools 24 students
equals 1 ASU. The formula for schools shall be
the same as applies to single-family
residential.

Colleges: For colleges, flow is based on the
number of Certificated and Classified Staff,
and students enrolled in each school session
(Spring, Summer, and Fall):

Gallons per day (GPD) = no. of students and staff x
no. of weeks Spring
session)

+ (no. of students and staff
x no., of weeks Summer
session)

+ (no. of students and staff
X no. of weeks Fall
session)

+ (no. of staff x no. of non-

session weeks)
X 23 + B2

ASU = Daily Flow x Strength Factor
[ (GPD x 85%) + 250] x 1.000

The minimum charge for commercial shall be no lower
than 1 ASU at low strength. Charges are determined
each fiscal year. The formula is set forth in the
annual budget, which is incorporated herein by
reference.
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F. Charges to Cover the State Loan Program for the
Treatment Facility. A $54 fee per ASU shall be attached to
the property tax bills to cover the annual payment on the
$5,000,000 state loan until such loan is paid in full.

G. Monthly Service Charges for Commercial Sewer
Service. The Monthly Sewer Service charges for service
furnished by the District, shall be:

1. Commercial and Institutional (per ASU):

Commercial users shall be charged based upon
the ASUs derived in Section 53.11E. (4)
multiplied by the single-family average
residential rate Section 53.11 B. (4).

2. Industrial and Other Users

Charges determined by the Board of Directors on
a case-by-case basis.

Monthly sewer service charges shall commence upon
installation of the water meter to serve the premises
receiving the sewer service, upon connection to the
District sewer system, upon start of occupancy of the
premises to be served, or one year after the date the
application for sewer service is filed, whichever is
earlier. If a sewer service connection has been obtained
and 1f sewer service will not be used until some time
after installation of the water meter, commencement of
the sewer service charge may be deferred until the later
date only upon prior approval of the General Manager.
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ATTACHMENT D

Div |

November 13, 2008

Michael J. Carchidi
2064 Waterbury
Chula Vista, CA 91913-2312

Board Secretary |
Otay Water District |
2554 Sweetwater Springs Blvd. |
Spring Valley, CA 91978 ]

Board Secretafs}:

I am unalterably opposed to the proposed new water rates structure as outlined in your recent
newslettef.
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November 12, 2008 Lupe R. Gonzales
1037 Buena Vista Way
Chula Vista, CA 91910-7132

Otay Water District
2554 Sweetwater Springs Road
Spring Valley, CA 91978

Attention.: Board Secretary

Dear Gentle Person:

I am not in consensus with the proposed increase of services presently being considered.
Are property owners expected to pay for services they do not use, such as recycled water? Are

the proposed increases equable?

Every thing continues to increase, except my retirement income.

Thank you for allowing the mailing of my protest, hopefully it will be read, and considered.

Sincerely;

e .
//%///V/J £77 //%7

Lupe R. Gonzales
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